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General Instructions :

(i) This question paper is divided into four sections.
(it) Section A contains 9 questions carrying one mark each. Answer all these
questions.

(iti)  Section B contains 12 Short Answer Type Questions carrying two marks each.
Answer any ten of these questions.

(iv) Section C contains 9 Short Answer Type Questions carrying three marks each.
Answer any seven of these questions.

(v) Section D contains 4 Long Answer Type Questions carrying five marks each.
Answer any two of these questions.

@ us <h
SECTION A

39 @U8 & qY41 J971 & I o9 : 1x9=9

Answer all the questions from this section :

1. Tafafead 9 w9-a1 gada by =1 o 787 22

(&) fomm

(@) =afwma fosea
(M) g fauue
GRS
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Which of the following is not an element of promotion mix ?
(a)  Advertising

(b)  Personal selling

(¢)  Direct marketing

(d)  Labelling

D
D

g, UHd qAT TER Hfifiga @ 8 9-8 foaawor mieaq & I’ 1 ST
Hd @ ?

(%) v fauue yoreft

(F)  SRH o

Avon, Amway and Tupperware use which of the following forms of
channel distribution ?

(a)  Direct marketing channel

(b)  Indirect marketing channel

(e) Forward channel

(d) Fashion channel

ffafad § & .81 T 3eg A1 U fqUuE wem % AT W A g 2

(%) TTEH Hed forauor qoredt

(@) Yeehl-Eia U]

() e yorett

(%) TR Somedt

Which of the following is another term or phrase for a marketing
channel ?

(a)  Customer value delivery system

(b)  Push-Pull system

(c) Service system

(d)  Flow system
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Ut WIS I S SR H I, AR, ITAN AT IUAFT o fofw Us1 1 ATl 3
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(%) fo=m

(@) =m

(M) 3R

(|7)  @n

Anything that can be offered to a market for attention, acquisition, use or
consumption that might satisfy a want or a need is called a/an

(a) Idea

(b) Demand

(c) Product

(d)  Service

TaT 1 - AT ToRIAT ITehT ICATG | ST hid! & ?
() IR

(@) 3™

(M) wEd wEm

(|) g

Which basic property of a service makes it different from a product ?
(a)  Shape

(b)  Size

(c) Very expensive
(d) Intangibility

Frafafaa o @ sw-a1 Icurg feq=at ol @ & mew @ wdie <1 dehar 8 2
(%) hfes A

(@) sffdaux

(m)

(7) I

Which of the following products is most likely to be purchased through
routine decision-making ?

(a)  Television set

(b)  Soft-drink

(c) Shirt

(d Car
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Jq¥IeRT i fopaet T 3amE 2
(%) =t fasea

(@) foasha gaeA

(m o

(7) oAy fasha

A consumer contest is an example of
(a)  Personal selling

(b)  Sales promotion

(¢)  Advertising

(d)  Indirect selling

ffefaa # @ SH-A1 T THa I ATaIIHT HT eI I B ?
(%) e

(@) e

(M R

(=) fosen

Which one of the following is a best example of human need ?
(a) Food

(b)  French-fries

(c) Burger

(d) Pizza

ffaiad @ 9 sH-|1 3edrg o o wfeifed 787 8 2
(%) ek

(@) <AMTiEh A"

(1) HUSHU

(") Sepfom

Which of the following is not included in product decisions ?
(a)  Styling

(b)  Brand name

(¢)  Warehousing

(d) Packaging
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SECTION B
5T GUE 4 & fargl q@ F91 & IR G197 | 2x10=20
Answer any ten questions from this section.
10.  3STEU 1 TERAT § R 3cq1g ohl IRATING HITT |
Define core product with the help of an example.
11.  qea-fuior & wgw & el q fargati =1 Secia i |
State any two points of importance of pricing.
12. fagmom =1 afenfya i |
Define advertising.
13. GgoH-ta hiva-Feafor fha atg w™ St g ?
How does break-even-pricing work ?
14. Geu fasharsti & fohedl g1 F1 1 Seai@ HIfT |
State any two functions of retailers.
15. TS foquH i IR hifT |
Define online marketing.
16.  wfcRnfiar it Teftuedad shi gftarfyg i |
Define contest and sweepstakes.
17. Gafdd 3cd1g o1 o1 AL 8 ?
What is meant by augmented product ?
18. foqum fiy & o7aria smrg @i qidTiva i |
Define place under marketing mix.
19. I foawor areaw () @1 @ 3 7 2
What is meant by zero level of distribution ?
20. YR IR SEforT I aRATNG HIT |
Define packaging and labelling.
21. YadH faqurent & fofe I eTavaes 8 2 989 § THEST |
Why is promotion required for marketers ? Explain briefly.
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SECTION C

59 @S H & [#-81 @id 3571 & R a7 | 3x7=21

Answer any seven questions from this section.

22,

23.

24.

25.

26.

27.

28.

29.

30.

307

a1 faguE i foregl & foiwarst =1 Ieo@ Hifve |

State any three features of service marketing.

IR o A ek SH-9 8 ? 989 § 993y |
What are controllable factors of pricing ? Explain briefly.

foriforal o fepegl dF %I 1 Iocig T |

State any three functions of intermediaries.

a4 & U <99 § W@ I 91 fohegl o9 hRehl 1 ol hIfT |

State any three factors that must be considered for promotion.

3T o i T <1 Ieorg hifu |

State the various levels of a product.

T IcUTg o foTu AehfomT shr yftrert o6t Hag o THesT |
Explain briefly the role of packaging for a product.

a9 fis & Uk gk o ®9 ° Icqre Uy skl 989 § 9ISy |

Explain briefly product mix as an element of marketing mix.

oo i § STE U eyl wesk i 7 ? 9HEsy |

Why is place an important element under marketing mix ? Explain.

Taredl 3T IEgeli § T FaTsy |

Distinguish between services and goods.
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SECTION D

59 TS H & [#-81 g ¥o41 & 3K o | 5x2=10

Answer any two questions from this section.

31. fIfte yepr = forawor mresmt w1 Ga # auia Hifse |
Briefly describe the different types of channels of distribution.

32. 3R fouue forg TehR famurent it IuiRRIsT & foTq v otaT & 2 989 |
AT |

How does online marketing work for marketers and consumers ? Explain
briefly.

33. Hadd Ty =1 w19 B 2 Hada fuy & fofte 9w 1 989 § gaege |

What is meant by promotion mix ? Explain briefly the various elements
of promotion mix.

34. vou-faiw 6 fafvm wrifat &1 gaw § aof Hifvm |

Briefly describe the various pricing strategies.
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