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General Instructions :
(1) All the questions are compulsory.
(it)  Marks for questions are indicated against each question.

©us -<h
AT TR T
PART - A
Very Short-Answer Questions

a4t 7971 & T 19T |
Attempt all questions. 1x9=9
1. UfeT I AedHifean 1 Uk Hewqul e Il gl Il & ? 1

Why is painting known as one of the important components of
multimedia ?

2. fTor st (fea wigmmd) o “Bbu” & @ aread 8 2 1
What is meant by “frame” in still photography ?

3. ofa (3u9) 1 gedHifean & = g g 2 1
What is the use of image in multimedia ?

4. 39 Giwed=R #1 9 fafge st yegfa § difen faem e # ggres gar g | 1
Name the software which helps in embedding video clips in a
presentation.

5.  3c4IC hid §ATdT 8 ? 1
Who creates a product ?

6. ‘dfra orar (ST ATSIH) | A9 41 G0 & ? 1

What do you understand by ‘Target audience’ ?
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7. IAT AT (hreT drafert) fRE wEd § 2 1
What is Quota Sampling ?

8. TE oA (3TReSR Tgaeisa=) | fhe TR o wieaw (Hifsan) &1 s

B8 ? 1

What type of media is used in outdoor advertisement ?

9. e gRI ¥ gid h¥ U I HeRd @ ? 1

How can messages be delivered immediately through television ?

Qg -«d
T 94

PART -B
Short Answer Questions

fa=8T 91 7771 & 3 e | (I 15 — 20 Visg] 7)

Attempt any nine questions. (in 15 — 20 words each) 2x9=18

10. HiAX FT R ? 2

What is a monitor ?

11.  HIRIWIT % & 3TN HHH 8 ? 2
What are the two uses of Photoshop ?

12. S 3T13< hee i TNHTNG hifvg | 2
Define fade out effect.

13. UH T I9mG AR T Haredi i g S50 e famniua feren San g | 2

Enlist two products and two services which are advertised.

14. HHETcHS TI OTcH A0 (Fd) | X i | 2

Differentiate between Quantitative and Qualitative Survey.
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15. Tofiye gopr o fagmmaat & amam <= 8 2 2

What are the basis of different types of advertisements ?

16.  ATfeAT €121 H W13 BNl o YA § (T hl hy ool HL HHhd @ ? 2

How can a music be ripped from an audio CD by using Sound Forge ?

17. 39 T8 TN BiEA {58 ThR Gield & ? 2

How do you open a new flash file ?

18. faumme =g -8 Hifean =1 T e 3R FT Hd 7 ? 2

Which media is used for advertising ? When and why do we use it ?

19. YHRENRYF R yfFemst § feu o a9 fasmodi & oy i gifar fafaw | 2

Write the advantages and disadvantages of advertisements given in
newspapers and magazines.

@S -1
PART -C
Yt g1 & I T | (3feFaT 50 VI5g IA5)
Attempt all questions. (maximum 50 words each) 3x6=18
20. TolHifea w1 g ? 98 fohd YhR ITANT & ? 3

What is multimedia ? How is it useful ?

21. WodHifeam # eafy i e fafau | 3

Write the role of sound in multimedia.

22. 3IUMIH <kl Tordl Icute 31aT Har ki AEvHehdT ol [fvad w9 I R
T Ieoig hHifoT | 3

State three factors that decide a customer’s need for a product or service.

23. oo & &9 § Head elohIH 3w I AT fien 7 ? 3

What is the role of central location test in the field of advertisement ?
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24, Togmam y=R 7q Suctsy @ "remmi (ifean) i g sET | 3
Make a list of the prominent media available to disseminate
advertisements.

25. 3ITEl o fashd o vl § foqua forg gohR wees @ 2 3

How do advertisements help in advocacy of selling products ?

wuEg -9
g I I

PART -D
Long Answer Questions

a9 yv7 & I A9 | (F9% 100 55T F)

Attempt all questions. (in 100 words each) 5x3=15

26. USTHeRL T @ ? URIST H 3EHI ohEl TN HLd @ ? 5

What is Pagemaker ? How is it used in magazines ?

27. HINT U& UsHART 6l FERIAT 8 U5 WSTEE §13T | 5
Make a page layout with the help of Photoshop and Pagemaker.

28. goHTcHS TIRT9A = 9T Td gIY Ffvfd i | 5

Explain the pros and cons of comparative advertisement.
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