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Please check that this question paper contains 8 printed pages.

Code number given on the right hand side of the question paper should be
written on the title page of the answer-book by the candidate.

Please check that this question paper contains 33 questions.

Please write down the Serial Number of the question before
attempting it.

15 minute time has been allotted to read this question paper. The question
paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the

students will read the question paper only and will not write any answer on
the answer-book during this period.
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General Instructions :

(1)

(ii)

This question paper contains 33 questions out of which the candidate
needs to attempt only 25 questions.

Question paper is divided into two sections.
SECTION A

o  Multiple choice questions [/ Fill in the blanks/Direct questions :
contains total 12 questions of 1 mark each. Answer any
10 questions.

o Very short answer type questions : contains total 7 questions of
2 marks each. Answer any 5 questions.

e  Short answer type questions : contains total 7 questions of 3 marks
each. Answer any 5 questions.

SECTION B

Long answer | Essay type questions : contains total 7 questions of 5§ marks
each. Answer any 5 questions.
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SECTION A

Tgfahedta T9 (TA® 1 37h)

Multiple Choice Questions (1 mark each)

[mfefad 4 @ fagt a@ 3941 & I 0 - 1x10=10

Answer any ten of the following questions :

1.

i, efifas 82, Ipaer ffafiad yer i axgen & 3w ¢
(%) wifo

(@) fafire
(1) gawm
(a)  ofrenfien

Furniture, T.V. sets, Refrigerators are the examples of the following type
of goods :

(a)  Shopping

(b) Speciality
(c) Convenience
(d) Industrial

HTATAT ITHIUT 39 UM o IcqTel o 3T=aTid 3Td & :
(%) UHRH

(@) ofenfies

(M) fafsree

() gfaen

Office equipment falls under this category of products :

(a) Consumer

(b) Industrial

(c) Speciality

(d) Convenience

frafafad @ @ a7 9o 61 Fhfom & foru S @
(%) el hHt U

(@) T @ fesan

(m) &

(a) e

Out of the following, this will be suitable for packaging oil :
(a) Wooden Box

(b) Cardboard box

(c) Sack

(d) Bottle
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T FgA B I Aifd
ETEICIR
(%) vaEA S arelt god Hifd
(@) ®SR % et qed Hifd
() argEr e i
(@) -yferutors gea Hifa
The policy of charging very high price in the initial stages of the life of a

product is called
(a) Skimming-the-Cream Price Policy

(b) Penetrating Price Policy
(c) Follow-the-Leader Price Policy
(d) Non-competitive Price Policy
5. TmafaRea # @ 97 v Hfifa fafwon =1 3899 787 2 -
(%) faf=ifa Ot = Fegifa @ s 3| e
(@) ufcreqat 1 |TEAT AT
(M) 950 ITE AR HeE
(7) SR H e SHIT W@ A1 S
This one of the following is not an objective of pricing :
(a) To achieve target rate of return on invested capital
(b) To face competition

(c) To reduce the cost of raising capital
(d) To maintain or improve share of the market

6. IE TH faumel Pew foasea vfasem 2 o umes & € ®a & A oIl
STETIHATAT T TTHT T THH GG Tohd & :
(%) wEECIS GHH

(@) faunfra ver
(M) gl =R
(7) TS R

It is a large scale retail establishment where customers can buy almost
all their requirements under one roof :

(a) Multiple shop

(b) Departmental store
(c) Convenience store
(d) General store
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(%) faunfia ver
(@) T R
(M) Sk gRI I
() R IHER

In this neither the buyer visits the seller’s place nor the seller visits the
buyer’s place :

(a) Departmental store

(b) General store

(c) Mail order business

(d) Super market

8.  famum firsor % wef H, waeA w1 a1 2
(%) Howdd i Fod FISK & Ug W YgErd
(@) o= M 9T 3G hl T | gig
(M) &= S ETel Sedrel <l oTe § gun
(9) gewIford UTEehi I I3 a%q @lied ?q IRd A & ulsean

In the context of Marketing Mix, promotion means

(a) Promoting a salesman to the post of Sales Manager
(b) Increasing the number of products to be sold
(c) Improving the quality of the products to be sold

(d)  The process of persuading prospective customers to buy a product

9. I fasha <l dehdlehl § & Teh 737 @ :

(%) el

(@) 9% | Tt Hr ferer
(M) AT gfafiar

(=) fosmoE

It is not one of the sales techniques :
(a) Exhibition

(b) Distribution of the free samples
(c) Prize contest

(d) Advertising
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() fasimo it s=R uh A 2

(@) fosmm ik safma fasha o & 2

(M) =afETa faska R fasha sent (Seauafim) gaiEETs g
(&) Tk Jada (Yo" THvH) & 3Taiid fagmae wfiet 2

Which of the following statements is correct ?

(a) Advertising and Publicity are the same

(b) Advertising and Personal selling are the same

(c) Personal selling and Salesmanship are synonymous
(d) Advertising is included under Sales Promotion

T 6T ST H $ehT IcaTe fohal ST Hehall & U TURY {ohaT ST Hehell @
(%) 3]

(@) @&

(M) I A

(F) 3I9YE ¥ DI T8l

These can be produced in anticipation of demand and can be stored :
(a) Products

(b) Services

(c) Both of the above

(d) None of the above

FEGH AL ET e % AW |

(®) T

(@) wrwe e

(M) ufsets

(@) TSHfas

Facebook and You Tube are the names of platforms.

(a) Railway

(b) Social Media
(c) Public

(d)  Political
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) ] Very Short Answer Questions (2 marks each)
=il 4 @ fagd arer 3941 & I G0 2x5=10
Answer any five of the following questions :
13.  eH AN q1 ook ST o il 37  foheal Q1 fargati w1 siasy |
Give any two points of difference between Retailers and Wholesalers.
14. fafire I TR T SFRa WR § A T HIT |

Distinguish between Speciality Stores and General Stores.

15. <7 gN SI99™ &1 gidl g ?
What is Mail Order Business ?

16. o137 & faque § A a1l foheal 3 93Tl i 9qrsu |
State any two problems faced in marketing of services.
17. 3CCIC WIehio | 319 &1 993 & ?
What do you mean by Internet Marketing ?
18. EHER-TAT g1 9399 < hig &1 o9 THEsT, |

Explain any two advantages of Newspaper Advertising.

19. T 37 fashal o g &l 07 THEMST |
Explain any two qualities of a good salesman.

Y IANT 9T (TAH 3 )

] Short Answer Questions (3 marks each)
[mfefad 4 @ fabgt aier 341 & 3w T : 3x5=15

Answer any five of the following questions :

20. s 3091 F41 B 8 2 fohedl I IR & 3fenfires Icurel & Iergwwr difu |

What are industrial products ? Give examples of any three types of
industrial products.

21, ‘gEqgelt & Amer (1fET) ¥ MY AT THId B ? Uk 3T S-S AW hl his
IR faRivard srarsu |

What do you understand by ‘Branding’ ? Give any four characteristics of a
good brand name.

22, fouum # g freier & Agw ! GHAET |

Explain the importance of pricing in marketing.

23.  3Ifehan o9 HUMT & Hoot (4R &1 THA 39 &l 1 =0T | R 2

Profit maximisation should not be the sole objective of pricing. Why ?
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T |

What are vending machines ? Give their merits and demerits.

SAtfers fasma < &9 9 <19 §dEu |

State the advantages and drawbacks of Television Advertising.

grore Hifean qen s syl Hifean & &= e s Hifsw |

Distinguish between Social Media and Paper Based Media.
g us @

SECTION B

Answer any five of the following questions :

27.

28.

29.

30.

31.

32.

33.

3CUTE g =sh <hl STTUTON 1 THIAST |
Explain the concept of Product Life Cycle.

7o fraitor i foret we ugha it ==t i | 35k @i 3 71> i Sase |

Discuss any one method of Pricing. State its advantages and
disadvantages.

Th IUHITHT 3Icd1G o foTe forawer & ATeami o1 IS hid TU 39 fohd HReh T
foam =G 2

What factors would you consider while selecting the channels of
distribution for a consumer product ?

3MYfeh Saa™ | T i fHeht 1 TliEr i | 1 3! FETE L e
ST =T, ?

Examine the role of middlemen in modern business. Should these be
eliminated ?

ot o o1 8 2 989 § 39k Hdehl ol THHATST |

What is Promotion Mix ? Explain its components in brief.

=frid fasha & fafis =won =1 auia hifse |

Describe the various steps in Personal Selling.

‘g 31T 1 HIHE H TG H T B R §, @ T Hfewn 957 weg
B Thal 2 | 39 HeH o THLH gq AN HITSAT o ATHI Wi FaTsy |

“If you are trying to promote your business, social media can be a huge
help.” Give the advantages of social media to support this statement.

5x5=25
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