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Question Number : 836 Question Id : 21280732316 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

The French term Mis-en-Scene means :
(1) Arranging for script writers
(2) Staging an action
(3) Staging a fashion show
(4) Arranging for budget
Options :
212807129261. 1
212807129262. 2

212807129263. 3
212807129264. 4

Question Number : 836 Question Id : 21280732316 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

™9 W Mis-en-Scene T 319 § :

(1) Tere wed/fere sl #f =ew $H7
(2) U wElTRE E g

(3) um Hw e

(4) T H] ST HITA

Options :
212807129261. 1



212807129262. 2
212807129263. 3
212807129264. 4

Question Number : 837 Question Id : 21280732317 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Which among the following is NOT a news agency ?

(1) PCI
(2) AFP
(3) DPA
(4) AP
Options :

212807129265. 1
212807129266. 2
212807129267. 3
212807129268. 4

Question Number : 837 Question Id : 21280732317 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :

Key Value
Comprehension MCQ
Fretfafas § § $F o arar o T8 82

(1) PCI-4. 4. 3%,
(2) AFP-T UE 4.
(3) DPA-€ 4.1

(4) AP-tu

Options :

212807129265. 1
212807129266. 2
212807129267. 3
212807129268. 4

Question Number : 838 Question Id : 21280732318 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Chege book Journalism implies that the subjects of the news stories are
(1) Forced to sell their confessions

(2) Requested to sell their confessions

(3) Bribed to sell their confessions

(4) Threatened to sell their confessions

Options :
212807129269. 1
212807129270. 2



212807129271. 3
212807129272. 4

Question Number : 838 Question Id : 21280732318 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

gzr);lprehension :/?Clllg
¥ IF TIHIE (Journalism) ¥ arad § Fr = il =1 forwn g1

(1) e Teifa S o e e §
(2) ity S @ P el §

(3) el = % Tord Rega 30 ¥
(4) el o F forg o) B9 €

Options :

212807129269. 1
212807129270. 2
212807129271. 3
212807129272. 4

Question Number : 839 Question Id : 21280732319 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

The terms celluloid refers to/is used for :

(1 TV
(2) Youtube
{3) Facebook Page
(4) Cinema
Options :

212807129273. 1
212807129274. 2
212807129275. 3
212807129276. 4

Question Number : 839 Question Id : 21280732319 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

W celluloid (Soymies) for ol woaem dar &
(1) &

2 YFW
(3) wHTH T
(4) fam

Options :



212807129273. 1
212807129274. 2
212807129275. 3
212807129276. 4

Question Number : 840 Question Id : 21280732320 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

A short article written in a light vein on the editorial page is called :
(1) Editorial
(2) News story
(3) Lead story
(4) Middle
Options :
212807129277. 1
212807129278. 2

212807129279. 3
212807129280. 4

Question Number : 840 Question Id : 21280732320 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

HUKSHT T8 T goh-Fos A § fg i ¥R &g Sl 90 §
(1) HuEHE

(2) S Ed

(3) e @8

(4) Tosa
Options :

212807129277. 1
212807129278. 2
212807129279. 3
212807129280. 4

Question Number : 841 Question Id : 21280732321 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

Who is the author of the book “1984" ?
(1) George Orwell

(2) David Lean

(3) Ang Lee

(4) Rupert Murdoch

Options :



212807129281. 1
212807129282. 2
212807129283. 3
212807129284. 4

Question Number : 841 Question Id : 21280732321 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

T 1984 1 or@sh BT § 7

(1) ivsl sffeEe {George Orwell)
(2) sfrg #F (David Lean)

(3) TIH (Ang Lee)

(4) €T HqEF (Rupert Murdoch)

Options :

212807129281. 1
212807129282.2
212807129283. 3
212807129284. 4

Question Number : 842 Question Id : 21280732322 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

What is the average duration of a Radio Drama ?
(1) 30 - 60 minutes

(2) 15 - 20 minutes

(3) 10 - 15 minutes

(4) 1-2hours

Options :

212807129285. 1
212807129286. 2
212807129287. 3
212807129288. 4

Question Number : 842 Question Id : 21280732322 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :

Key Value
Comprehension MCQ
el e Y ahwa orafy = 2

(1) 30- 60 fute

(2) 15-20 fe
(3) 10-15fuse
(4) 1-2%R



Options :

212807129285. 1
212807129286. 2
212807129287. 3
212807129288. 4

Question Number : 843 Question Id : 21280732323 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Which of the following is not an image file format ?

(1) JPEG

(2) GIF

(3) JFIF

(4) HTML
Options :

212807129289. 1
212807129290. 2
212807129291. 3
212807129292. 4

Question Number : 843 Question Id : 21280732323 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ
e § § F-w U TS ERE R T &2
(1) JPEG
(2) GIF
(3) JFIF
(4) HTML
Options :

212807129289. 1
212807129290. 2
212807129291. 3
212807129292. 4

Question Number : 844 Question Id : 21280732324 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

The first doctoral thesis on practices in Journalism submitted to the University of Leipzig was
entitled :

(1) On Reporting and Editing
{2) On News Reporting

(3) On News Gathering

{4) On Breaking News

Options :



212807129293. 1
212807129294. 2
212807129295. 3
212807129296. 4

Question Number : 844 Question Id : 21280732324 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ
University of Leipzig § M1 U3fial § vty aftardt w vgeft sfaee difyg o)

(1)  FErER aw oft T W

(2) HHE P IR

(3) HUTERl T SIEE/FHERT HEH W
(4) afFTEgE w

Options :

212807129293. 1
212807129294. 2
212807129295. 3
212807129296. 4

Question Number : 845 Question Id : 21280732325 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key 'Value
Comprehension MCQ

In a newspaper organisation Ombudsman is also known as the :
(1) Wire editor

(2) Reader’s editor

(3) Sub-editor

(4) Administrative editor

Options :

212807129297. 1
212807129298. 2
212807129299. 3
212807129300. 4

Question Number : 845 Question Id : 21280732325 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ
SArerggHT = Uh YR U Y H F wE o S S
(1) 9r gaesh
(2) UIEH W HURH
(3) U durgw

(4) usngfE Hurgs



Options :

212807129297. 1
212807129298. 2
212807129299. 3
212807129300. 4

Question Number : 846 Question Id : 21280732326 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

The process of communication is :

(1) Linear

{(2) One-way

(3) Triangular

(4) Cyclic
Options :

212807129301. 1
212807129302. 2
212807129303. 3
212807129304. 4

Question Number : 846 Question Id : 21280732326 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :

Key Value
Comprehension MCQ
REEIR

(1) &M

(2) TH TH (One-way)
(3) TPy

(4) ==

Options :

212807129301. 1
212807129302. 2
212807129303. 3
212807129304. 4

Question Number : 847 Question Id : 21280732327 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

The Seap Opera ‘Hum Log” was sponsored by :
(1) Swurf

(2) Two Minute Noodles

(3) Coca Cola

(4) MDH

Options :



212807129305. 1
212807129306. 2
212807129307. 3
212807129308. 4

Question Number : 847 Question Id : 21280732327 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ
D1 Co e I O A O i 121
(1) 4%
(2) & foe ggeq
(3) =it Y
(4) i
Options :

212807129305. 1
212807129306. 2
212807129307. 3
212807129308. 4

Question Number : 848 Question Id : 21280732328 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Globalization, Regionalisation and Democratisation are the views of :
(1) Majid Tehranian

(2) Amartya Sen

(3) Marshall McLuhan

(4) Walter Lippmann

Options :

212807129309. 1
212807129310. 2
212807129311. 3
212807129312. 4

Question Number : 848 Question Id : 21280732328 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ
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Options :

212807129309. 1
212807129310. 2
212807129311. 3
212807129312. 4

Question Number : 849 Question Id : 21280732329 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Arrange the following films in chronological order, according to year of release, beginning from
the first.

(A) Lagaan

(B) Salaam Bombay

(C) Mother India

(D) RRR

Choose the correct answer from the options given below :
(1) (A) (B). (©. D)

(2) (D) (A) (B) ©)

(3) (), (B), (&), (D)

(4) (O, (D). (A) (B)

Options :

212807129313. 1
212807129314.2
212807129315. 3
212807129316. 4

Question Number : 849 Question Id : 21280732329 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key 'Value
Comprehension MCQ
Frerfafad fredl =t 379 el o % S17ar verm § W&l o9 § ol |
(A) TE
(B) HerH wivs)
(C) W sfem
(D) RRR

i few o fowed] § 4 G SO 1 999 Sifag
(1) (&) (B), (©), (D)

(2) (D) (A) (B) (©)
(3) (©. B &) (D)
(4) (©), (D). (A), (B)

Options :

212807129313. 1
212807129314. 2
212807129315. 3



212807129316. 4

Question Number : 850 Question Id : 21280732330 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Who coined the phrase ‘Medium is the message” ?
(1) Marshall McLuhan

(2) Elihu Katz

(3) Noam Chomsky

(4) Paul Lazarsfeld

Options :

212807129317. 1
212807129318. 2
212807129319. 3
212807129320. 4

Question Number : 850 Question Id : 21280732330 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

‘qream HeW & ety iR e ?
(1) wrte A
(2) ufag e

(3) e e
(4) e AT
Options :

212807129317. 1
212807129318. 2
212807129319. 3
212807129320. 4

Question Number : 851 Question Id : 21280732331 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Krishi Darshan was a community TV viewing project directed at farmers of which state ?
(1) Punjab

(2) Delhi

(3) Haryana

(4) Uttar Pradesh

Options :

212807129321. 1
212807129322.2
212807129323.3



212807129324. 4

Question Number : 851 Question Id : 21280732331 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Fih el form v & Tl v Fefra v wrgarfas & & €99 (community TV viewing) TR 2 |
(1) voE

(2) fewett

(3) BRI

(4) T IRV

Options :

212807129321. 1
212807129322.2
212807129323.3
212807129324. 4

Question Number : 852 Question Id : 21280732332 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

The Internet’s primary transmission method is :
(1) Multi<cast
(2) Telecast
(3) Broadcast
(4) Unicast
Options :
212807129325, 1
212807129326. 2

212807129327.3
212807129328. 4

Question Number : 852 Question Id : 21280732332 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :

Key Value
Comprehension MCQ
g Y Wt dew fafy §

(1) Sg-WE (Multi-cast)
(2) 2 HRS (Telecast)
(3) #g & (Broadcast)

(4) YF#E (Unicast)

Options :
212807129325. 1
212807129326. 2



212807129327. 3
212807129328. 4

Question Number : 853 Question Id : 21280732333 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Libertarian Theory is also known as :
(1) Democratic Participant Theory
(2) Free Press Theory
(3) Authoritarian Theory
(4) Social Responsibility Theory
Options :
212807129329. 1
212807129330. 2

212807129331.3
212807129332. 4

Question Number : 853 Question Id : 21280732333 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

IpEEifagii _ el O S g

(1) wredifFs vried = fagh

(2) H% UH (Press) fagia

(3) st} fagta

(4) wrafas stEraddt = fogih At il = fagh

Options :

212807129329. 1
212807129330. 2
212807129331. 3
212807129332. 4

Question Number : 854 Question Id : 21280732334 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

What is the full form of IP in the Internet communication system ?
(1) Indian Protocol

(2) Information Protocol

(3) International Protocol

(4) Internet Protocol

Options :

212807129333. 1
212807129334. 2
212807129335.3



212807129336. 4

Question Number : 854 Question Id : 21280732334 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

T AR yure! § ¢ Sl = geretd @ § 7
(1) sfewA didta
(2) TEEA YErsE
(3) FENEE WA
(4) 3eT YA
Options :
212807129333. 1
212807129334. 2

212807129335. 3
212807129336. 4

Question Number : 855 Question Id : 21280732335 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Arrange the following educational projects in a chronological order, beginning from the first :
(A) SITE
(B) Kirishi Darshan

(C) IGNOU
(D) Gyan Darshan
(E) INSAT

Choose the correct answer from the options given below :
(1) (©), (E), (B) (A) (D)
(2) (A (O, (B), (D), (E)
(3)  (B) (A) (E), (©), (D)
(4) (D) (B), (C) (A) (E)
Options :
212807129337. 1
212807129338. 2

212807129339. 3
212807129340. 4

Question Number : 855 Question Id : 21280732335 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ




e difiges wfedioretl &t wem @ wily w3 gu wensius s § syaferm wifm
(A) SITE
(B) wfw qedH

(C) IGNOU
(D) ¥ &
(E) INSAT

9 feu mu fawed! § 9 98 S #1999 Fifeg
(1) (O, (E), (B), (A) (D)
(2) (A) Q). (B), (D), )
(3) (B (A) (E) (O, (D)
4) (D) (B), ©), (A), (E)

Options :

212807129337. 1
212807129338. 2
212807129339. 3
212807129340. 4

Question Number : 856 Question Id : 21280732336 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ
Match the contributors with the media they work in :
List-1 List - I
(A) Reporters, Sub-editor {I) Cinema

(B) Cinematographer, Actor (II) Newspaper

(C) Copywriter, Art Director (IlI) Radio

(D) RJ and Sound Technician {IV) Advertising
Choose the correct answer from the options given below :
(1) (AND, (BMD), (O, (DX(V)

(2) (A, B0, (O-1V), (D)D)

(3)  (A)IV), (B)-(IID, (C)-(), (D)-(1)

(4) (A, B}, ©O-D, (DXIV)

Options :

212807129341. 1
212807129342. 2
212807129343. 3
212807129344. 4

Question Number : 856 Question Id : 21280732336 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ




gedtfirdlaeren #, faw difga d 3 od @ € % o wftafag Sifg
-1 T - 11

(A) UTHE, IV GUEH ORERCEL |
(B) Taddmmes, wsex () IEER
(C) Tastras o, wen Fee (mny eh

(D) RJ 3R wfy (wde) swiiftrm (V) Tammm
9 fou mu foged § @ W 39T w1 wifg
(1) (A)-D), (B-(I), (OIID, (D)-(IV)
(2) (A, B)-(D), (OIV), (D)«(II)
(3)  (AAIV), (B)ID), (O)-(II), (D)-(I)
(4) (A)-UD, (B)-(I), (O~(D), (D)-(IV)
?122?)171512:9341. 1

212807129342.2

212807129343. 3
212807129344. 4

Question Number : 857 Question Id : 21280732337 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

Which of the following are correct about films and directors ?
(A) Shyam Benegal directed the film ‘Rabindranath Tagore”
(B) K. Asif directed the film ‘Charulata’

(C) Kundan Shah directed the film *Aparajito’

(

(

—

J

) Satish Manwar directed the film ‘Gabhricha Paus’

E) Pratap Sharma directed the film ‘Framework of Famine
Choose the correct answer from the options given below :

(1) (&), (B) and (C) only

(2) (B), (C) and (D) only
(3) (D) and (E) only
(#) (&) and (D) only

212807129345. 1
212807129346. 2
212807129347. 3
212807129348. 4

Question Number : 857 Question Id : 21280732337 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ




frerfafaa § @ s wudi 772
(A) M Fyra 7 fieen ‘e iR w1 e fem
(B) . enfaw 3 fwey “areem’ w1 v fiem
(C) F=ene ¥ firen ' srraford” = Fdor fopent
(D) ety war 3 fores aden g’ Fdee e
(B) ward auf 3 frew ‘ Shads sifws T = FEem feeen
i faw 1 fomed] d 9 W 3T 1 =9 FI
(1) %9 (A), (B) 3 (C)
(2) % (B), (C) 3 (D)

(

S

(3) FE (D) 3 (E)
(4) Fad (A) 3 (D)
Options :

212807129345. 1
212807129346. 2
212807129347. 3
212807129348. 4

Question Number : 858 Question Id : 21280732338 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Match the organisations with the year of their establishment :

List -1 List - IT
(A) PTI (I) 1960
(B) CBEC (I[) 1954
(C) Sahitya Akademi (II1) 1952
(D) FTII (IV) 1947

Choose the correct answer from the options given below :

(1) (A)-0), (B)-(I0), (C)-(IID, (D)}-IV)

(2) (A, B)-(1D), ([©-(IV), (D)-(D)
(3)  (A)}(1V), (B)-(IID), (O)-(IT), (D)-(I)
(4)  (A)-(1D, (B)-(IV), (O)-(@), (D)-(T0)

212807129349. 1
212807129350. 2
212807129351. 3
212807129352. 4

Question Number : 858 Question Id : 21280732338 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ




HSAT &t I @ oY 8 aiwmfed sifs
g1 -1
PTI

(A) 0 1960
(B) CBFC (I) 1954
(C) wrfeer sremed (Il) 1952
(D) FTII (IV) 1947

e few o fawedl § 9 W& 39T o = SR

(1) (A1), By, (O-(ID), (D)-(IV)
(2)  (A)-D), B)-(ID), ([O-{IV), (D)-(D)
(3)  (A)-(1V), (B)-(IID), (O)-(IT), (D)-(T)
(4)  (A)-(I1D), (B)-(1V), (C)-(0), (D)-(IT)

212807129349. 1
212807129350. 2
212807129351. 3
212807129352. 4

Question Number : 859 Question Id : 21280732339 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Who was the first Indian to enter the ‘CLIO Hall of Fame’ for a public service film ?
(1) Satyajit Ray

(2) Shyam Benegal

(3) Ramesh Sippy

(4) Alyque Padamsee

Options :

212807129353. 1
212807129354.2
212807129355.3
212807129356. 4

Question Number : 859 Question Id : 21280732339 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

el wrdsfe/Ee @A feer % fadl ‘CLIO #fa ond T 8 y3e un o1et Ul HIRdrT i 92
(1) SIS &

(2) TIH TS

(3) v fgodi

(4) S1H ygHd (Alyque Padamsee)

Options :
212807129353. 1



212807129354. 2
212807129355. 3
212807129356. 4

Question Number : 860 Question Id : 21280732340 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

Match the items of List - I with the categories mentioned the List - IL
List -1 List - IT

(A) Long shot, Medium shot, Close-up () Camera movement

(B) Tan, Tilt, Track (I) Image size

(C) High, Low, Eye line (III) Lenses

(D) Wide angle, Telephoto, Normal (IV) View Point

Choose the correct answer from the options given below :

(1) (AR, (B)-(I), (CO)-(II), (D)-(IV)

(2) (A1), (B)-(1D), ©O)-(IV), (D)-(0)
(3)  (A)-(D), B)-0). ([O-1V), (D)-(1)
(4) ( )-(IV), {B)-(ILD), (C)-(II), (D)-(I)

212807129357. 1
212807129358. 2
212807129359. 3
212807129360. 4

Question Number : 860 Question Id : 21280732340 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Tell-1 § gerag st o -1 9 € g o+ afndl 6w gefrag o
1:13"]‘.1 =11

(A) ol vz, Hifguw e, stis oy () Y e
(B) 14, fewe, % (Pan, Tilt, Track) () R SIHR

(C) &1, «f, 3% oirsd (High, Low, Eye line) (1) #¥4

(D) AEE e, TAMRE, | (V) &Ed 1 Ty

H9 feg 1 fawedt d @ W SO B wE S
(1) (A)D), (B)-(I), (C)-(I1D), (D)-(IV)

(2) (A, ( )-(IIL), (O)~(IV), (D )()

(3) (A1), B)-(D), (CO)«(1V), (D)-(IT

4) (A)-V), (B) (11D, (C)-(11), (D )-(I)

Options :

212807129357. 1
212807129358. 2
212807129359. 3



212807129360. 4

Question Number : 861 Question Id : 21280732341 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Match List - I with categories mentioned in List - 1L

List -1 List - H
(A) Broadsheet, Tabloid, Berliner () Reality TV Shows
(B) Big Boss, Roadies, Khatroon Ke Khiladi () Newspapers
{(C) Humlog, Nukkad, Circus (ITy Mythological Shows

(D) Ramayan, Mahabharata, Chandrakanta (IV) Soap Operas
Choose the correct answer from the options given below :

(1) AID, B)-(IV), (O)-[0), (D)-(T)
(2) (A, (B)-(I), (O, (D)}-(IV)
(3) (A, (B)-[@), (O-(IV), (D)D)
(4) ( )-(IV), (B)-(I1D), {C)-(II), (D)~(T)

212807129363. 3
212807129364. 4

Question Number : 861 Question Id : 21280732341 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

-1 & -1 8§ & 7 so Afrd % @y foem Fif
TqE-1 Tell-11

(A) STSHe, ToMiEE, SRR (n Fafad v
(B) Temr sty s, wad % faend () Eor=ER T3

(C) &9, RS, HHH ny drafors s
(D) IO, HETHIRE, <FEhial (Iv) entefass

A9 feu 1w fywedt d 8 W S 9 wE SR
(1) (A)D, (B)-(IV), (O-(D), (D)«(I)

(2)  (A)D), (B)-(ID), (O~(I1D), (D)-(IV)

(3) (A, B)-(I), (OHIV), (D)-(1II)

(4)  (A)IV), (B)-(IID, {(C)-(11), (D)-(D)
5152833332;;

212807129363. 3
212807129364. 4



Question Number : 862 Question Id : 21280732342 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ
Match the type of headlines with their explanation.
List -1 List - II
(A) Cross headline ()  Printed flush Ieft
(B) Inverted Pyramid headline () Centered in column
(C) Banner headline (II) Multideck
(D) Flush headline (IV) Stretches across many coloumns

Choose the correct answer from the options given below :
(1) (A1), B)-(D), O)-(IV), (D)-()
(2) (A1), (B)-(I), (O)ID), (D)-(IV)
(3) (A)1D), B)-(IV), (C)-(UI), (D)-(I)
(4) (A)ID, (B)-(I), (C)-(D), (D)-(IV)

Options :

212807129365. 1
212807129366. 2
212807129367. 3
212807129368. 4

Question Number : 862 Question Id : 21280732342 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

TS / TSART & THR i IHHT S aew § ooy |

el - 1 Tt - 11
(A) HE FEEEd () =& wE i
(B) seer frafirs Feemw @ @y Fha
(C) o Teems (1) wedt TR
(D) UEHS BEEE (Iv) &% vl | Yo gon
A fou e fawed § 4 W IO 1 =9 Hifaw
(1) (A0, B)-(I), (C)-(IV), (D)-(T)
(2)  (A-D, (B)-(I0), (C)-(I1D), (D)-(IV)
(3) (A, B-(IV), ([C)-(II), (D)-(I)
(4) (A, (B)-(II), (C)-(D), (D)-(IV)

Options :

212807129365. 1
212807129366. 2
212807129367. 3
212807129368. 4

Question Number : 863 Question Id : 21280732343 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0



Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

The “Pepsi Challenge” contest in 1975 was sponsored by :
(1) Thumbs up Company
(2) Cola Company
(3) Fanta Company
(4) Limca Company
Options :
212807129369. 1
212807129370. 2

212807129371. 3
212807129372. 4

Question Number : 863 Question Id : 21280732343 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key 'Value
Comprehension MCQ

19759 Uy &=’ wigeifivar forgdn gra widtfsm oft -
(1) 9= 379 HyA

(2) YT SR

(3)

(4) Tare $o
Options :

212807129369. 1
212807129370. 2
212807129371. 3
212807129372. 4

Question Number : 864 Question Id : 21280732344 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Which of the following is NOT a stage of interpersonal communication ?
(1) Phatic state
(2) Production stage
(3) Personal stage
(4) Intimate stage
Options :
212807129373. 1
212807129374 2

212807129375. 3
212807129376. 4

Question Number : 864 Question Id : 21280732344 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : S Wrong Marks : 1



Question Key Details :

Key Value

Comprehension MCQ

e § § 9w T §9R H (interpersonal communication) W& T FE 8 ?
(1) Ffew g

(2) WeRH ¥

(@) W (Pt B

(4) sk (i)

Options :

212807129373. 1
212807129374. 2
212807129375. 3
212807129376. 4

Question Number : 865 Question Id : 21280732345 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Which of the following is not a social networking site ?
(1)  Orkut

(2) e-bay

(3) Facebook

(4) Instagram

Options :

212807129377. 1
212807129378. 2
212807129379. 3
212807129380. 4

Question Number : 865 Question Id : 21280732345 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

frer § @ #-d) w drovet Aeafht e w8 ¥
(1) eiRge

2) 9
(3) wEEE
(4) TXHEMH
Options :

212807129377. 1
212807129378. 2
212807129379. 3
212807129380. 4

Question Number : 866 Question Id : 21280732346 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0



Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Identify the first Hindi Newspaper published in India ?
(1) Punjab Kesari

(2) Navbharat Times

(3) Udant Martand

(4) Hindustan

Options :

212807129381. 1
212807129382.2
212807129383. 3
212807129384. 4

Question Number : 866 Question Id : 21280732346 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ
U H WeRferd € oot weet et waram ww o ueE e ?
(1) domE FHEd
(2) FEYRE A
(3) ¥&d wids
(4) fegar
Options :

212807129381. 1
212807129382. 2
212807129383. 3
212807129384. 4

Question Number : 867 Question Id : 21280732347 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

Arrange the following in chronological order, beginning from the first to the last :

(A) Printing Newspapers

(B) Invention of Printing Press
(C) Printing of Books

(D) Advent of Radio

(E) Advent of Television

Choose the correct answer from the options given below :

(M (B) (D). € (A) B)
(2)  (B) (©) (A) (D), (B)
(3)  (A) (O, (B), (E) (D)
(4) (A), (B), (C), (D), (E)



Options :

212807129385. 1
212807129386. 2
212807129387. 3
212807129388. 4

Question Number : 867 Question Id : 21280732347 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Fresfafiga it e 4 oifim o % %9 o Hrerparfar srafem wifs
(A) HHER % 9UE

(B) Tiifén dw @ enfeaswn

(C) Teperal < ward

(D) et =1 sipmed

(E) elifers s st

i few T fasred] | 9 WEt 3T o S9T FI
1 (B D), €©) (A) (E)

Ly

( )
3)  (A) (O (B) (E) (D)
(4)  (A) (B) (O (D). (E)

212807129385. 1
212807129386. 2
212807129387. 3
212807129388. 4

Question Number : 868 Question Id : 21280732348 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

It is the responsibility of a Staticn Director/ Manager to look after :

(A) Guiding music programmes to be played on the radio channel.

(B) The content and daily programming are put together in an interesting manner.
(C) Sound mixing in the studio.

(D) Switching on the radio in the early morning.

Choose the correct answer from the options given below :

(1) (D) and (C) only

(2) (C)and (B) only

(3) (A) and (B) only

(4) (B) and (D) only

Options :
212807129389. 1
212807129390. 2



212807129391. 3
212807129392. 4

Question Number : 868 Question Id : 21280732348 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

7% v Pres s =) Rided § a8 Jawe 9
(A) Y Fw @ womd I oy Wi weiwe W etk |
(B) @reit i 2ften Wrnfe it fyorarey 9% @y T
(C) &fead # wrde fufadn (wifta wfmgm) |

(D) Yo8 Sed] e =g +T

g few e Foreredt § & |8 SO e il

(1) %aE (D) 3R (C)

(2) Fae (C) 3R (B)

(3) e (A) 3R (B)

(4) = (B) 3R (D)

Options :

212807129389. 1
212807129390. 2
212807129391. 3
212807129392. 4

Question Number : 869 Question Id : 21280732349 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ
Prabhat Studios is located in which city ?
(1) Pune
(2) Mumbai
(3) Kolkata
(4) Chennai
Options :

212807129393. 1
212807129394. 2
212807129395. 3
212807129396. 4

Question Number : 869 Question Id : 21280732349 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ




g Rfed frg o A R 87
(1 T
(2) HHE

(3) SRICTeHRTAr
(4) A=

212807129393. 1
212807129394. 2
212807129395. 3
212807129396. 4

Question Number : 870 Question Id : 21280732350 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Identify the format in which news is presented to its readers in a newspaper ?
(1) Story format
(2) Regular feature format
(3) Regular Pyramid format
(4) Inverted Pyramid format
Options :
212807129397 1
212807129398. 2

212807129399. 3
212807129400. 4

Question Number : 870 Question Id : 21280732350 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

T 73§ wge! a5 qarar v w1 F vgam T i)
(1) = FrEY {Story format)

(2) UJER e e

(3) Trafba frufug 9w (Regular Pyramid format)

(4) g fuafig WEY (Inverted Pyramid format)

Options :

212807129397. 1
212807129398. 2
212807129399. 3
212807129400. 4

Question Number : 871 Question Id : 21280732351 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

IKey Value




|C0mprehensi0n IMCQ |

The Neon signs are mainly in and colours. And they are popularly used
in outdoor publicity.

(A) Red

(B) Blue

(C) Purple

(D) White

(E) Green

Choose the correct answer from the options given below :
(1) (B) (C) and (E) only
(2) (C) and (D) only
(3) (A)and (B) only
(4) (A), (D) and (E) only
Options :
212807129401. 1
212807129402. 2

212807129403. 3
212807129404. 4

Question Number : 871 Question Id : 21280732351 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

Neon fa% q@1 €7 @ 3l i § 2 ¥ o aned war H onvsw w9 @ waEn ey
AT

(A) @

() iew

(©)

(D) WEg

(F) &

9 fou 1 famed § 9 W ST T SRy
(1) = (B), (O) 3 (E)

(2) F=A (C) (D)

(3) F=d (A) 3 (B)

(4) ¥ (A), (D) SI(E)
Options :
212807129401. 1
212807129402. 2

212807129403. 3
212807129404 4

Question Number : 872 Question Id : 21280732352 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1



Question Key Details :

Key Value
Comprehension MCQ

Who is the author of the book ‘Film Form’ which summarizes the relationship between cinema
and other arts ?

(1) Sergei M. Eisenstein
(2) Anton Chekhov

(3) Jan Vermeer

(4) Akira Kurosawa

Options :

212807129405. 1
212807129406. 2
212807129407. 3
212807129408. 4

Question Number : 872 Question Id : 21280732352 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

g “film form’, A fadan 3ir s wensll & ey ddu wad) |, 1 e A ¥ 0
(1) & T, SIS (Sergei M. Fisenstein)

(2) U FEH (Anton Chekhov)

(3) 9 T (Jan Vermeer)

(4) SIFI FUGE (Akira Kurosawa)

Options :

212807129405. 1
212807129406. 2
212807129407. 3
212807129408. 4

Question Number : 873 Question Id : 21280732353 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

UIDALI is responsible for :

(1) PAN enrolment and authentication
(2) Issue of Passport

(3) Issue of Driving License

{4) Aadhar enrolment and authentication

Options :

212807129409. 1
212807129410. 2
212807129411. 3
212807129412. 4

Question Number : 873 Question Id : 21280732353 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0



Correct Marks : 5 Wrong Marks : 1

Question Key Details :
Key Value
Comprehension MCQ

UIDAI % fordl foier %
(1) PAN i 3R yamiism
(2) U SR B
(3) gkt ey ol =
(4) SR A iRy
Options :
212807129409. 1
212807129410. 2

212807129411. 3
212807129412. 4

Question Number : 874 Question Id : 21280732354 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

Arrange the following in chronological order, starting from the first :
(A) Collapse of the Soviet Union

(B) Kargil War

(C) Gulf warl

(D) Vietham War

(E) Russo-Ukraine War

Choose the correct answer from the options given below :
(1) (A), (B) (O (D), ()

(2) (D). (B), ). (A), (E)

(3) (&) (D), (B), ©) (E)

4) (D) A ©), B) E

Options :

212807129413. 1
212807129414. 2
212807129415. 3
212807129416. 4

Question Number : 874 Question Id : 21280732354 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ




g § Hengshias wH § Frefafad 1 srafem 1)
(A) Hifergd H9 % v

(B) wrfiret 4§
(C) WIS -1
(D) Teraam yg

(B) ®9-H 48
ey fe e faredt d @ TR ST H HHA HIRHG

(1) (&), (B) (O, (D), (E)
(2) (D) (B), ) (A) (E)
(3) (A (D), (B), ©), (E)
(4) (D) (A), ©) (B), (E)

Options :

212807129413. 1
212807129414. 2
212807129415. 3
212807129416. 4

Question Number : 875 Question Id : 21280732355 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value

Comprehension MCQ

Which among the following is NOT a scheduling strategy for television programming ?
(1) Bridging
(2) Cold Switching
(3) Hammocking
(4) Stripping
Options :
212807129417. 1
212807129418 2

212807129419. 3
212807129420. 4

Question Number : 875 Question Id : 21280732355 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value
Comprehension MCQ

Freq | § -6t eifasH daf 3 o Sregfein worifa i 22
(1) fafst

(2) iee fafan

(3) B
(4) Tefm

Options :



212807129417. 1
212807129418. 2
212807129419. 3
212807129420. 4

Sub-Section Number : 2
Sub-Section Id : 2128072537
Question Shuffling Allowed : No

Is Section Default? : null
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Read the passage carefully and answer the question based on the passage :

Advertisements draw our attention to various products and describe them positively so that
we become interested in buying them. Have you ever heard of the word brand ? Advertising is all
about building brands. At a very basic level, branding means stamping a product with a particular
name or sign. This is done in order to differentiate it from other products in the market.

Just naming the product may not make us buy it. This is where advertising comes in. It plays
a crucial role in trying to convince us to buy the product that is advertised by claiming certain
special values of a brand. These special values of a brand are called brand values. These brand
values are conveyed through the use of visuals and words to give us an overall image that appeals
to us.

Advertisements are an important part of our social and cultural life today. We watch
advertisements, drscuss them and often judge people according to the brand products they use.
Given that advertisements are such a powerful source of influence of our lives, we need to be able
to understand the ways in which they work.

Brand values are conveyed through the use of :
(1) Words and books
(2) Visuals and words
(3) Graphics and Spices
(4) Visuals and gifts
Options :
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212807129424. 4
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Read the passage carefully and answer the question based on the passage :

Advertisements draw our attention to various products and describe them positively so that
we become interested in buying them. Have you ever heard of the word brand 7 Advertising is all
about building brands. At a very basic level, branding means stamping a product with a particular
name or sign. This is done in order to differentiate it from other products in the market.

Just naming the product may not make us buy it. This is where advertising comes in. It plays
a crucial role in trying to convince us to buy the product that is advertised by claiming certain
special values of a brand. These special values of a brand are called brand values. These brand
values are conveyed through the use of visuals and words to give us an overall image that appeals
to us.

Advertisements are an imporfant part of our social and cultural life today. We watch
advertisements, drscuss them and often judge people according to the brand products they use.
Given that advertisements are such a powerful source of influence of our lives, we need to be able
to understand the ways in which they work.

How do we often judge people ?

(1) According to their profession

(2) According to brand of products they use
(3) According to their education

(4) According to their bank balance
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Read the passage carefully and answer the question based on the passage :

Advertisements draw our attention fo various products and describe them positively so that
we become interested in buying them. Have you ever heard of the word brand ? Advertising is all
about building brands. At a very basic level, branding means stamping a product with a particular
name or sign. This is done in order to differentiate it from other products in the market.

Just naming the product may not make us buy it. This is where advertising comes in. It plays
a crucial role in trying to convince us to buy the product that is advertised by claiming certain
special values of a brand. These special values of a brand are called brand values. These brand
values are conveyed through the use of visuals and words to give us an overall image that appeals
to us.

Advertisements are an important part of our social and cultural life today. We watch
advertisements, drscuss them and often judge people according to the brand products they use.
Given that advertisements are such a powerful source of influence of our lives, we need to be able
to understand the ways in which they work.

We must {ry to understand the ways in which advertisements work because :
(1) Advertisements are a powerful source of influence

(2) Advertisements are a weak source of influence

(3) Advertisements are a powerful source of entertainment

(4) Advertisements are a powerful source of information

Options :
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Read the passage carefully and answer the question based on the passage :

Advertisements draw our attention fo various products and describe them positively so that
we become interested in buying them. Have you ever heard of the word brand 7 Advertising is all
about building brands. At a very basic level, branding means stamping a product with a particular
name or sign. This is done in order to differentiate it from other products in the market.

Just naming the product may not make us buy it. This is where advertising comes in. It plays
a crucial role in trying to convince us to buy the product that is advertised by claiming certain
special values of a brand. These special values of a brand are called brand values. These brand
values are conveyed through the use of visuals and words to give us an overall image that appeals
to us.

Advertisements are an important part of our social and cultural life today. We watch
advertisements, drscuss them and often judge people according to the brand products they use.
Given that advertisements are such a powerful source of influence of our lives, we need to be able
to understand the ways in which they work.

Advertising is all about building :
(1) Hospitals
(2) Parks
(3) Houses
(4) Brands
Options :
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Read the passage carefully and answer the question based on the passage :

Advertisements draw our attention to various products and describe them positively so that
we become interested in buying them. Have you ever heard of the word brand 7 Advertising is all
about building brands. At a very basic level, branding means stamping a product with a particular
name or sign. This is done in order to differentiate it from other products in the market.

Just naming the product may not make us buy it. This is where advertising comes in. It plays
a crucial role in trying to convince us to buy the product that is advertised by claiming certain
special values of a brand. These special values of a brand are called brand values. These brand
values are conveyed through the use of visuals and words to give us an overall image that appeals
to us.

Advertisements are an imporfant part of our social and cultural life today. We watch
advertisements, drscuss them and often judge people according to the brand products they use.
Given that advertisements are such a powerful source of influence of our lives, we need to be able
to understand the ways in which they work.

Branding is done in order fo :
(1) Differentiate one product from other
(2) Increase sales
(3) Earn profit
{4) Spend money
Options :
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Question Number : 880 Question Id : 21280732360 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1

Question Key Details :

Key Value
Comprehension Compl




TENYT <kl LA § U 211 30 UL 2N U9 ShT ST <

Fergro gary e fafisr sondl 1 oew st e § of suds o wepraere gvie e § ferad
B 3% wied o wfg &) e o wft sife weg vk T §2 fm sl Prefor S aR I @ R wgm A
iy} dt oy, Fifén = gaas § ek e w B T oiik Fase Y die e, S g § dieg st
FeAE Y ST HH

FEUTE B el Y & E 2 wlien Fa e ween =l o famren w5 it endt &1 uw wie & $9
ferdiy el (TN A ) T A HRF 7Y I TR B wded % ford Tarvary F o7 A weeagel yfrew
Framan 8 1 31t 1 % Ty swlrma gea/dey € vis dog Fead €139 s el o gvd S wed 3 swim
o e fopar sen & oifer g wuw swaw & W s e o wd

et iy o1r o wrafsren af wiepTae Sftae o sren foean &1 gy Tamal A 3w € s wst
F 3l U TR TR Jig & e 9 E@nill - otiwer ot el €1 3 &Y W Rasme g Sirae
Y T o Uk GeTa/afImelt Big §, g9 99 adel o auge o sree § Taed @ e e §

it % fordt = et § -
(1) T g R gHl F 35 wE & Tad
(2) Tl sy & fordt

(3) WG HHA
4 fwedwa

Options :

212807129437. 1
212807129438. 2
212807129439. 3
212807129440. 4

Sub-Section Number : 3
Sub-Section Id : 2128072538
Question Shuffling Allowed : No

Is Section Default? : null

Question Number : 881 Question Id : 21280732361 Question Type : MCQ Option Shuffling : No Is Question Mandatory : No Calculator : None
Response Time : N.A Think Time : N.A Minimum Instruction Time : 0

Correct Marks : 5 Wrong Marks : 1
Question Key Details :

Key Value
Comprehension Comp?2




Read the passage given below and answer following five question :

AIR has evolved, over the years, a three-tier system of broadcasting namely national, regional,
and local. It caters to the information, education, and entertainment needs of the audrence through
its stations in this country of continental dimension with plural society. They provide news, music
spoken words, and other programmes in 23 languages and 176 dialects to almost the entire
population of the country which crossed 1 billion mark recently.

The entertainment channel of AIR named Vividh Bharati was started on October 3, 1957
and since November 1, 1967, commercials were aired on this channel. The first Radro Sangeet
Sammelan was organised in 1954, which has since become an annual feature. Akashvani Annual
Awards to promote excellence in Programme, Engineering, News and Audrence Research were
instituted in 1974. Doordarshan was separated from AIR on April 1, 1976. The first broadcast by
political parties before elections went on-air in 1977 from different stations of AIR. The North
Eastern Service was commissioned on January 3, 1990 at Shillong in the campus of AIR, Shillong,
The public service broadcasting initially in the evening transmission for about five and a half hour
dally has since been extended to three trasnmissions. The programmes are beamed through a 50
kw SW transmitter in Hindrand English besides music programmes in different languages/ dialects
of all the states of the North East.

Which among the following is NOT a part of the three-tier system of broadcasting by AIR ?
(1) National
(2) International
(3) Regional
(4) Local
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Read the passage given below and answer following five question :

AIR has evolved, over the years, a three-tier system of broadcasting namely national, regional,
and local. It caters to the information, education, and entertainment needs of the audience through
its stations in this country of confinental dimension with plural society. They provide news, music
spoken words, and other programmes in 23 languages and 176 dialects to almost the entire
population of the country which crossed 1 billion mark recently.

The entertainment channel of AIR named Vividh Bharati was started on October 3, 1957
and since November 1, 1967, commercials were aired on this channel The first Radio Sangeet
Sammelan was organised in 1954, which has since become an annual feature. Akashvani Annual
Awards to promote excellence in Programme, Engineering, News and Audience Research were
instituted in 1974. Doordarshan was separated from AIR on April 1, 1976. The first broadcast by
political parties before elections went on-air in 1977 from different stations of AIR. The North
Eastern Service was commissioned on January 3, 1990 at Shillong in the campus of AIR, Shillong,
The public service broadcasting initially in the evening transmission for about five and a half hour
daily has since been extended to three trasnmissions. The programmes are beamed through a 50
kw SW transmitter in Hindi and English besides music programmes in different languages/ dialects
of all the states of the North East.

Which among the following does AIR cater to ?
(1) Information and healthcare

(2) Information, education and entertainment
(3) Technology, politics and economy

(4) Politics and entertainment

Options :
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Read the passage given below and answer following five question :

AIR has evolved, over the years, a three-tier system of broadcasting namely national, regional,
and local. It caters to the information, education, and entertainment needs of the audience through
its stations in this country of confinental dimension with plural society. They provide news, music
spoken words, and other programmes in 23 languages and 176 dialects to almost the entire
population of the country which crossed 1 billion mark recently.

The entertainment channel of AIR named Vividh Bharati was started on October 3, 1957
and since November 1, 1967, commercials were aired on this channel The first Radio Sangeet
Sammelan was organised in 1954, which has since become an annual feature. Akashvani Annual
Awards to promote excellence in Programme, Engineering, News and Audience Research were
instituted in 1974. Doordarshan was separated from AIR on April 1, 1976. The first broadcast by
political parties before elections went on-air in 1977 from different stations of AIR. The North
Eastern Service was commissioned on January 3, 1990 at Shillong in the campus of AIR, Shillong,
The public service broadcasting initially in the evening transmission for about five and a half hour
daily has since been extended to three trasnmissions. The programmes are beamed through a 50
kw SW transmitter in Hindi and English besides music programmes in different languages/ dialects
of all the states of the North East.

Which was the first entertainment channel of AIR ?
(1) Rainbow Geld

(2) Vividh Bharat

{3) Radio Ceylon

{4) Radio Shillong

Options :
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Read the passage given below and answer following five question :

AIR has evolved, over the years, a three-tier system of broadcasting namely national, regional,
and local. It caters to the information, education, and entertainment needs of the audience through
its stations in this country of continental dimension with plural society. They provide news, music
spoken words, and other programmes in 23 languages and 176 dialects to almost the entire
population of the country which crossed 1 billion mark recently.

The entertainment channel of AIR named Vividh Bharati was started on October 3, 1957
and since November 1, 1967, commercials were aired on this channel. The first Radio Sangeet
Sammelan was organised in 1954, which has since become an annual feature. Akashvani Annual
Awards to promote excelfence in Programme, Engineering, News and Audience Research were
instituted in 1974. Doordarshan was separated from AIR on April 1, 1976. The first broadcast by
political parties before elections went on-air in 1977 from different stations of AIR. The North
Eastern Service was commissioned on January 3, 1990 at Shillong in the campus of AIR, Shillong,
The public service broadcasting initially in the evening transmission for about five and a half hour
daily has since been extended to three trasnmissions. The programmes are beamed through a 30
kw SW transmitter in Hindi and English besides music programmes in different languages/ dialects
of all the states of the North East.

Akashvani Annual Awards were instituted to promote excellence in :
(1) Tourism

(2) Healthcare

(3) Higher Education

(4) Programming and Engineering
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Read the passage given below and answer following five question :

AIR has evolved, over the years, a three-tier system of broadcasting namely national, regional,
and local. It caters to the information, education, and entertainment needs of the audience through
its stations in this country of confinental dimension with plural society. They provide news, music
spoken words, and other programmes in 23 languages and 176 dialects to almost the entire
population of the country which crossed 1 billion mark recently.

The entertainment channel of AIR named Vividh Bharati was started on October 3, 1957
and since November 1, 1967, commercials were aired on this channel The first Radio Sangeet
Sammelan was organised in 1954, which has since become an annual feature. Akashvani Annual
Awards to promote excellence in Programme, Engineering, News and Audience Research were
instituted in 1974. Doordarshan was separated from AIR on April 1, 1976. The first broadcast by
political parties before elections went on-air in 1977 from different stations of AIR. The North
Eastern Service was commissioned on January 3, 1990 at Shillong in the campus of AIR, Shillong,
The public service broadcasting initially in the evening transmission for about five and a half hour
daily has since been extended to three trasnmissions. The programmes are beamed through a 50
kw SW transmitter in Hindi and English besides music programmes in different languages/ dialects
of all the states of the North East.

In which year was Doordashan separated from AIR ?
(1) April 1, 1977

(2) April 2, 1976

(3) April 1, 1976

(4) April 2, 1977
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