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Journalism & Mass Communication
Paper 11
USTSRTRAT 3T SHEE
gyuftent 11
Time Allowed : 120 Minutes] [Maximum Marks : 200

Note : This Paper contains Hundred (100) multiple choice questions. Each question
carrying Two (2) marks. Attempt All questions.

AT ¢ A WU THU W (100) IgTErE U GO R, Uk RN |9 (2)
U STRd. G WY Hiea.

1. Subtle and casual tactics used to | 1- Fured UTeshieil fafyre warasid

build a relationship with potential SR TG Wes Hell e el
buyer over time, eventually TEEl Tt BRET KA g
persuading to make a purchase is HLOIAT A FE FEEd S ?
known as :

(A) T fast (T 9a)
(A) Subtle Sell

(B) Soft Sell

(C) Shrewed Sell
(D) Smart Sell (D) @ forl (W Ia)

2. DAGMAR stands for : 2. DAGMAR = 90 &4 v ?

(B) g fasht (HiHe 9a)
(C) =y fasht (ge 9a)

(A) Defining Advertising goals for (A) TSHMETTT HETIANST Ted Y

Measured Advertising Results e sfeseiafsi e

(B) Defining Advertising Goals for (B) fewhmaf sfeeeeiafsit Med ®R HH
Mean Advertising Results sreeefafe Rerezd

(C) Defining Advertising Goals for (C) fewmfin sfeseafsm Med ®R
Measured Awareness Results aeTe eleiTy Regreey

(D) Defining Awareness Goals for (D) fewrEf AR Med ®R Hifeaq
Medium Advertising Results sfgsgeratam ﬁ?@
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3. Ambush marketing is a strategy “SfeeT WISk’ & T T ST A

where a brand :

(A) Collaborates with competitors
willingly for joint advertising
and marketing campaign

(B) Avoids all forms of advertising
during major events

(C) Associates itself with an event
without paging for sponsorship,
often capitalizing in the event’s
publicity

(D) Focuses solely on direct product
promotion without involving in
traditional advertising method

@l AHEST (SfE)

(A) Sfedd g faquHT=n T3 ifgHare]
TR Fehrd 0l

(B) HEcdi=Al SESATCTEAT  hIvTcaTa!

o o N N
AenRedl Silleldl en{Ul <lood

(C) TETEN e THRY™ YESed A

Bl = TG Wl fHeserd

(D) URUIeh Sfedd ggdrn arae |
Il hdes A G SRR A&
Shfgd d

4. Atfﬂtm iince?gedl more with its IR TTaRERYET, FHeTeehioR sAfereh
aruistry than 1deology - ARSI S0 FaoT9er T Seleel
(A) Realistic film S ?
(B) Montage (A) Reffaeis fam
() F(.)rmalistic film Egg l“”aflﬁs he i
(D) Kino-glaz D) fFi o

5.  The television based theory which

George Gerbner proposed that over
a period of time, the versions of the
world presented by television begin
to dominate the symbolic realities of
audiences, attitudes, opinions and
understandings :

(A) Cultural Capital
(B) Cultivation theory
(C) Cultural Imperialism

(D) Culture Industry

T&H e wTaeieme  gItamar
aryrarged fegumk §m gyiwT=an
TR, FHSl a9 HaeR ST @it
hicqoiedl IRdaTeR g% TMSadHT fSHd,
3 YiqUIes IO SIS e AT
XfaFamft AremmEr smaTia fasrd
HIOTAT ?

(A) FeeRd HURA (TERfae 9w)
(B) Hedieey™ AR (Foaw fagr)

(C) woaRa sfafasy (dEnfas
ATYI)

(D) FeeR TSI (TEHdI-3caNT)
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Which Director is known for his
work on superhero films such as
“The Dark Knight” trilogy in the
2000s ?

(A) Steven Spielberg
(B) Christopher Nolan
(C) Quentin Tarantino
(D) Martin Scorses

Luka Chupi bahut hui ......... one of
the most popular Hindi song in Rang
de Basanti was written by :

(A) Guljar
(B) Prasoon dJoshi
(C) Javed Akhter

(D) Kavi Neeraj

‘Kisan Kanya’ was a 1937 Hindi

feature film which was directed by

Moti Gidwani and produced by

Ardeshir Irani is largely

remembered today on account of it

being :

(A) India’s first film on Agriculutre
Crisis

(B) India’s first indigenously made
Colour Film

(C) India’s first film where female
lead role is played by female

(D) India’s first film which used
special effect

Who directed the film “Pride &

Prejudice (2005)”, an adaptation of

Jane Austen’s novel ?

(A) Ang Lee

(B) Joe Wright

(C) Christopher Nolan

(D) Baz Luhrmann
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forgren Trashre GEaTde SIRHE, §

greh oFTse’ AT o= Al
~ o ¢
THBA U TGIGeMeh <hlv 7

(A) fesd fegaen
(B) fgw=® e
(C) FaTRM &
(D) HfET whieh

(D) et =

‘fopam =’ & 1937 He TERid SereT,
AKT Tirearelt A fee i Shotel STt STestiR
o = A orecen fosde s

T Hewaren fesde AFen S ?

(A) Ot HEeR 9T R0 g
I feerge ,
(B) ufgen w@eeft ffHd sr@omn T

TR e

(C) ufgenr v fa99e s=m@ i
FIfFREE AT Tehl T ohell

(D) ‘?%TFH TRdE foa9e s wee
Thae (foviw ofomy) ae e

I S A RGeS SR ‘TES

3t TgEIY (2005)" fesmer ferqsie

Eal

(A) 3f <t

(B) S e

(C) Tt e

(D) &g JetHd
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10. In the context of Cinema, what is

11.

12.

13.

Frame rate ?

(A) The number of frames in a

moving picture per second

The number of frames in a

moving image

The number of shots in a

moving image

(D) The number of shots in moving
picture per second

Which of the following is a correct

full-form of RTMP, Ca

communication technology ?

(A) Rapid transmission messaging

program

Reduced Time Messaging

Protocol

(C) Real Time Messaging Protocol

(D) Real Time Messaging Program

(B)

©

(B)

What distinguishes a non-fungible
token (NFT) from  other
cryptocurrencies ?

(A) Interchangeable value

(B) Unique Identification Code
(C) Limited Supply

(D) Fractional Ownership

What is the primary method
employed by 3D printers to create
objects ?

(A) Layering materials
(B) Laser etching
(C) Nanotechnology infusion

(D) Magnetic resonance imaging

10.

11.

12.

13.
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fesraeren deuld, e ®UN wE ?
(A) TAfeARIE TehT Hehard ATHISOT=T

TH G
(B) Tl Tl TRl H&A
(C) wafa=dia o ‘wre’ = "em
(D) FAreIde HehaTaR Jur=aT ‘ gite=it’
T

SRATHAN A1 GAUT T ST
fo@r sfes@En

(A) W grafaeE #3fsT unm
(B) {regwe <Eq TS rermla
(C) Reta 2w FERT drerehrd
(D) Reta =@ TdfST dom

TAUHS YT FTTa&T ShIoTe
wmﬁag%'a%?

(A) FEAERAS oI (TS

(B) gﬁeh alqéi;dﬁhqwl-i hig (T4

(C) HAifed qRaa

(D) TRAA SR (Jehed-ghedrdird
HTeTehT )

Fficer geome) agffHd iar gereient

RV Tgdtar IR a2
(A) T HiereA

(B) <R gfe

(C) A RIS
(D) #ridieh Wi A
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14. What type of consensus mechanism

15.

16.

17.

is used in the Bitcoin blockchain ?
(A) Proof of Authority (PoA)

(B) Proof of Stake (PoS)

(C) Proof of Work (PoW)

(D) Delegated Proof of Stake (DPoS)

In the context of digital marketing,
which of the following testing
compares the performance of two
versions of content to see which one
appeals more to visitors/viewers ?

(A) Double testing
(B) Dry testing
(C) A/B testing
(D) Z testing

In the context of digital marketing,
FFA stands for :

(A) Free for All

(B) Frequently
Advertisement

(C) Fast Forward Algorithm
(D) Free for Audiences
Chat GPT, on AI chatbot is

developed by :

followed

(A) Tesla
(B) Palantir
(C) Open Al

(D) Jointly by Google, Microsoft
Meta and Nvidea

14.

15.

16.

17.
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foreehTéT setfehared Ao ghfvediandt
IV HEATH/IAN AR Sd 2
(A) g% 3R AR (PoA)

(B) % 3F ¥& (PoS)

(C) Y% 3AT®k oh (PoW)

(D) S&iiee g% 3% W&k (DPoS)

fesfteat ArehfaTen gReMmed, e
TF fafay srgemeia HIvd STEwt
TTEeh=a TEdIeT Said, I HT9- o=
Y9 T w1 Geredd 2

(A) oA T
(B) g™
(C) Wst =T

(D) s =M

festieat HIehfeT=n Heuld THUHT Ut
EDE

(A) I ®R 37a

(B) firadieett wicliere sfeagifesmie
(C) &= ®IEE AAFIGH

D) ® ®R AfeT==

JeSdtel A A gfgaaer e
Hedtedt fAfddt vl heft o ?
(A) &

(B) YR

(C) 3T wA™

T, HIFShIETTE, el 7107 TAfEE
qrha TeRs fAfHdt

(D)

5
[=0if
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18. The notion of a ‘produser’ refers to | 18. ‘gﬁgig{:r{’ B Hheddl T T FLd 2

which of the following ?

(A) A media professional who is
also a fan of the content that
he/she creates

The fact that audience can not
only be considered as consumers
but they can be active creators
as well

(C) A heavy media user that
consumes for more of his or her
favorite media type than normal

(D) A person who gives financial
assistance to the director so he/
she can make an audio-visual

(B)

(A) 3791 HIEgH IodIfgeh S Wd:
fafderesn emymEmn =S o

(B) WA UTesh haed ST TgUd
Fd TR W A STREAHIGEA e
ehdld Bl RO

(C) HreAqr=l 79T ATIRehdl S ATl
SAEErAT ARMENE  faia T8
Eul|

(D) IHATA AvETAT AfHATETST

project fereieRTen ot AT QU =it
19. Threads, a text-based app for 19. gEr FI FHSTHAA G 21
workplace collaboration launched in sfqell fafddt oheft 2
July 2023, was created by : (A) T (T"fﬂtﬁ% =)
(A) X (erstwhile twitter)
(B) Instagram B) ¥ .
(C) Whatsapp (C) =reET
(D) Snapchat (D) HU=e
20. Nime. thfe pe(lison (;f ]:I)IxiﬂinEorigig 20. ‘TrA-3' A GLYF qA TA-T 2 I
who is founder o -E an et ; o
co-creator of DALL-E2 : RN ST
(A) Mira Murati A) TﬂT[ B
(B) Aditya Ramesh I i
(C) Prafulla Dhariwal (C) Tpea e
(D) Punit Renjen (D) T &M
21. In communication research, what ;

does the term ‘construct’ refer to ?
(A) A method used to collect data

(B) An observed phenomenon
explained by a theory

(C) A variable directly manipulated
by researchers

(D) A process used to analyse data

21.

HAIA-HNEAN  higae. Hehed=n 319

% ?

(A) et Feheqar=l TH ggd

(B) Fagrieom 7= e Fremes
TG

(C) TINYHRM BTVl oheled =
(D) HIgdTd TA¥ATIU] hITHTh L]

T TGt
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22. What type of research method is | 22. Tet faf¥re g™ T=RRIAdel Sgar

most suitable for studying the STIETET SUIST YeieTdeh! ShIvIdl HMeH
evolution of journalism practices Tgd Talad I ET R,
? 2
Z:()arca decadet.. 1 A) Fa-
ross sectiona .
(B) Longitudinal (B) Wﬂ?i@’lﬁ
(C) Experimental (C) YA

(D) Narrative Analysis

(D) Hufese Aaiferfad

93. What is the primary purpose of | 23. FIEAHERIEHE ‘ferehd wohet <A1 ATaX=
using a ‘Likert Scale’ in media & ¥q U ?
research ? (A) UfqERrT STHA SRfquararst
(A) To rank responses B AT e S
(B) To measure frequency * 5
(C) To categorize data ‘% . g
(D) To measure opinions, attitudes (D) warsfl, 4 STt
or behaviours AU SfvarEndt
24. Which method is typically used in | 24. TIeTH GMEAWE, Rpids AT
media research to study cultural ai=ar Agfifs qaedusd  Asg9gq
practices in its natural settings ? FHLUATR AT JEreTeh! ShIUIT FENE TGt
(A) Experimental Research eyl sy ?
(B) Survey Research (A) "t w5t
(C) Ethnography (B) Felam t@?ﬁ
, (C) <ehEvg HeNe" Tgdl
(D) Content Analysis (D) T fagers
25. What is a key consideration when | 25 Hraq SeiUARRAl FEvi-oe Sl

selecting a sample for a media
research study ?

(A) The sample size must always be

EleTieh! IO STUHAM TR
fest 2
(A) =reeiEE FeHa Tu Hid st

1 .. .

arge (B) =IceiEaY dhdead gidHfad
(B) The sample should be FO ST

representative of the population
(C) Only random sampling is © :

appropriate
(D) The sample should always come

from a single geographic area

(D) AT Shaed Tent fafyrse dmifaen

qRe&sr e syt

5
[=0if
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26. Which of the following measures

27.

28.

29.

Reliability ?

(A) Cronbach’s Alpha
(B) Z-Test

(C) T-test

(D) RMSEA

Which ‘Scaling Technique’ is best
used for measuring the intensity of
attitudes ?

(A) Nominal Scaling
(B) Ordinal Scaling
(C) Interval Scaling
(D) Dichotomous Scaling

In media research what does
‘intercoder reliability’ refer to ?

(A) Agreement between different
researchers in data coding

(B) Reliability of a single coder over
time

(C) Reliability of a communication
model

(D) Consistency of a measurement
tool

In the context of media research,

what is the primary purpose of using
a Likert Scale ?
(A) To determine the reliability of

a test

26.

27.

28.

29.
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AR I e favarEdas araE
A ?

(A) AT
(B) Fe-2&

(C) d-ew

(D) SRTHTHET

R HeATAT dida™ ATIA hL0ITETS
EIeTUeh! I HIGAGS FaiaH 3g 2

(A) e i

(B) ATt e whfcm

(C) 3T=/A Whfer

(D) SERIITY Whic

AT TN, ¢ SR -Hohdeh farvamamed
FHUR THAd WIS HE ?

(A) fafay denusmed Hifed-Fehd-rsred

(B) Wk Haharel faferse wrarwiet
shitarel fagamamean

(C) 9" Yfqemm=t fagemdmead

(D) HUA YA Haed
HEH-HRNEA * forend her’ T g
SR DI ?

(A) === favamaear gifrad

LTI Rl

(B) wfaumeehcar= wd omfor SAfageit
ATEofErSt

(B) To measure attitudes or opinions
(C) To establish the validity of a (C) SAFTTHET Sefell Y= FIoardt
hypothesis (D) AhEEARTEE Aifed= fowerson
(D) To analyze demographic data TS
10 [=] % [=]
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30. Which research design is | 30. F@ﬂﬁﬂﬁ W H‘%‘ﬁ%ﬁ SR EEEDINN
characterised by the researcher’s TENYHE Faer s 9 ?

lack of control over variables ? (A) TR
(A) Experimental g
(B) Quasi-experimental (B) T4
(C) Descriptive (C) SAOTTHS
(D) Survey (D) w&
31. The ang Tail’ in Plgltal Media 31 fef S —— Tt e
Economics refers to : S > 5
(A) A focus on only the most hTE
popular and mainstream (A) gafd drkfyg sfor arewrfrge
products SR feeten R
(B) The strategy offering a large 3 S 3
number of niche products which (B) S e .
co]lective]y make up a W@ SIR-SIRIT SIS
significant market share OIS YU Shotelt it
(C) Short-term marketing =T .
strategies © fﬁg a_?[ﬂ - .
(D) The decline of digital media (D) TSISIZA ATEAH ST HAledcdl ¥
products 32. fefSea wrom aTae = 9guH ‘e
32. ‘Content Curation’ in Digital Media FRIA' T TEAUh! HIMET Teifed TS ?
Management refers to : . (A) serarsaT fadswt  gHITEAl
(A) The indiscriminate aggregation TSR
of content W feifurns qizs e
(B) The process of collecting, (B) T O e e e art
organizing and presenting 5 ’ﬂ N et
content tailored to a specific 3R ad
audience . .
(C) Avoiding the use of digital tools (C) smEfEEEE fefded Har
in content selection AR ,qua ki
(D) Relying solely on wuser (D) IT&RMT TIAN Shefedl  STRTEATENE
generated content forde Trevam
33. According to the RNI report as on | 33. ‘SIRUAAA'=AT STEAIER AE 2022
March 2022, the second largest qdq g—qﬂaﬁaﬁ I WTHEY AU
number of registered news and EnkERC ERGEAREIC IR B CIUCED
periodicals is in which language ? <] ®||®|(|'\|(1 SRl qqqiqq|q{ ‘gﬁ?ﬁ ?
(A) English (A) sfres
(B) Marathi (B) Wt
(C) Bengali (C) et
(D) Hindi D) &

11

5
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34. The concept of ‘media | 34. fefSea mremmEen Fftidbey™ ‘ difea
democratization’ with digital media SHIGheEYH’ B IR Hzﬁaﬂsﬁ Ee)
production refers to : asifer ?

(A) The con.centratlon of media (A) T TS S
ownership ) )

(B) Increased access and (B) ST ATEHTISIHIG! HIETHI= ST
participation in  media anifor wremmren iR Tewmit
production by a diverse RIUTATSI=AT aTec Heft
al.ldl_eflce . . (C) wrewfafdd=t wfEn @ Foaw

© L1m1t1n'g mefha pro.ductlon to e TR T S
professional journalists o )

(D) Reducing the variety of media (D) wreTH TR e
outlets FHT HT0

35. In media production, ‘format | 35. Hread fAfHdr= G ‘witde wamafe’
franchising’ refers to : ¥ Jeicusht $1 <uifad ?

(A) Using a single.platform for all (A) Td Y= AR AfddEe T
media production ) Y YR a0l

(B) The licensing of a media oS e
product’s format for production (B) fafas HreTH
and adaptation in different LN IN IR IR BRG]
markets THeafamr

(C) Avoiding any adaptation or (C) HegHT=A AT HIOTCATE

. ]caha?ge.s 1r; media cfonterlllt. ' YHRE TR 97 S 230

xclusive focus on franchising . e .
in Print Media (D) Tl FETHIA S <
36. The principle of ‘Media Pluralism’ is | 36. 'F¥#H 9geidl’ ¥ T YEIaihl FHeh

crucial to ensure : HIMEE FEw@r A 2

(A) The dominance of a single (A) freaes wohter gehTEeAT fommia
viewpoint in the media AT T

(B) The diversity of media sources (B) I{T%‘HW??, AISTHGHT A0
and perspectives rARTee Sfere

(C) Uniformity in media content © AR 1R 5
across different outlets : .

(D) Centralization of media control (D) AR TFRRATTS Shslh

12 [=] 4 =]
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37. Which of the following newspapers had | 37. ‘3IRTASTE’ =21 2021-22 <A1 SEETATTHR
the largest circulation for a single- t\l?.ﬁaﬁﬁ EALIK] T gty @
edition English newspaper according THhal ST 3 FAAATS 3 B 2
to RNI report for 2021-22 ? (A) T TR S® Sfe
(A) The Times of India .
B) fegwm 2=
(B) Hindustan Times (B) .
: (C) T sfeam wrUw
(C) The Indian Express .
(D) The Hindu D) T feg o :
38. Digital media production differs 38. . ﬂTﬂ ST _6;' .........
from traditional media production bl T3 A 3 oL bl
primarily in its : < R
(A) Use of Analogue Technologies (A) SEARIT=l TS
: . (B) Tl AR Tt Smom=an w’r=1
(B) Emphasis on Static content . ot
(C) Use of online platforms and (©) ﬂ%lngl{if:ll?:qjll‘l{lvm gras
multimedia elements X
(D) Focus on single platform (D) Vg ST T
delivery faaeumer. foean stom=an s
39. The economics of mass media in '
39. YIRANIE SHATEAHS SRR JETusht
India is characterized by : e a o B e
(A) A complete absence of private ]
sector involvement (A) BT &ATAT RIOTCATET FHT
(B) The dominance of government ?
funded media only (B) ‘eheled FThI Fefr=am SR <reron=a
(C) A mix of public service AT et
broadcasting, private and (C) wremHHeiel Wiesier TERu Ha,
foreign investment in media T for WehlE Taeoren e
industries TR SR ST
(D) The lack of digital media el TS ST
platform 40 ‘(ET)%?W q',[ & g = e
40. The concept of ‘Media Convergence’ ) Teifera 3“%5 Jead:
primarily refers to : ) .
(A) The separation of different (A) ATATEAT  WIEIH  GRRI
media platform 316. TR O )
(B) The merging of traditional (B) WRUNE HeAH ToHIEAHIEE Tho
media with new media BLRIN| )
technologies (C) Toiaeifen HTEHH=AT STEen
(C) The decline of electronic media (D) Treae gfsa AR e s
(D) Focus on print media only SN
13 [=] 3 [=]
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41. Which of the following is penalised | 41. ‘@ifed! &= whrFe1, 2000 Aid
cyber-crime under the Information WWWW SSTHF,
Technology Act of 2000 ? FAAE F A 7
(A) receiving of obscene material (A) el e T FR
: : : (B) dIGAfl & HEeUH HIl
(B) cheating by impersonation (C) TR TR geel w0
(C) physical attack on user (D) 7Yk HEAUERIAT okl TSUATE!
(D) financial fraud victimisation A0 IO
42. Which of the following television is | 42. HI0Td @M JERO §
distributed in analog mode ? ‘3@’ WEAE ohal S ?
(A) Internet Protocol (A) TR WA
(B) Terrestrial (B) RMgaw
(C) Direct to Home (C) SR 2 8™
(D) Over the Top (D) 3= T 2
43. Under the Cinematograph Act, 1952, | 43. 71952 =1 fg#me FERER fomme
the Board of Film Certification YT A (die fiw fhew
sanctions a certificate for : [FMHohIM) IV YR THIOIA < 7
(A) Restricted private exhibition of (A) fosrmem el e Taifed
film AN
(B) Unrestricted public exhibition
of film (B) fedqera maifed WESIeh WevA
(C) Suitability of exhibition of film (C) ToFIe WewMME! AFAErd
(D) Permission for exhibition of film (D) fe=e gz(g-hm @jﬁ?ﬁ
44. In the context of media ethics, an 44. m%zmm‘@m'[ q||q§||{.>||Q| |o|1:{|{ h {dl,
investigative journalist can report a MBI gélaﬁaﬁ FHITAT YR arm‘q"'r
story based on : Q0 AT R 2
(A) Hearsay (A) Uhig Hifgdr=n MER
(B) Facts investigated and verified (B) Td: Y U1 AN hoiedl
by him/herself JAT 3TER
(C) Opinions or work of others (C) SaU=a1 Hdl=al & HIH=A SAER
(D) Fictional events (D) FTUfTh AT 3ER
45. The following is an example of | 45. W I HER TR IR0
Cyber-crime :
(A) Buying expired products Eg; gi%ﬂw T B
(B) Emailing
(C) Phishing (C) fafem
(D) Playing computer games (D) =T HIFFGR T
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46. Identify the 4 factors used under | 46. W=HR HER T fqemTeTen dgut

‘fair use’ in the context of media laws
& ethics :

(A) Purpose and Character, Nature
of Original vs new content,
effect on market, amount of
content used

‘R IS (FATA/IRI AR AT Fh eI

I TR Heh Jecuehl IO ?

(A) & 9 AR, Yoo 9 FoH1 AR A
A WEY, IeRYSHId IR,
SR SR YA

(B) reasonable use, only for B) qehy[g TR, Shaw S
educational purpose, (B) ’ il &,
commercial market and FHIES SRS 9 Fohad
duplication

(C) Nature of originals, old content
for new  designs and

repurposing

(D) Amount of content wused,
repurposing the old content,
Judicial use and new designs

(C) T AR W&, T TEAEe

AT I AR YAATHAT
SR MY GHIOT, =1 ST
FA1 B AR, ATk R S0
T GLEAT

(D)

47. Identify the correct statement : 47. et SR faur fesen
(A) Jelt W& dearH g &
(A) Slander is Intangible Jad 3 AR
(B) St W&t seam! fHg shiar ad
(B) Slander is Tangible (C) diefl Tl siear] & ferfierd
{‘OI{C\LHCH('I ®|C{"||H| Hl’xUl"l ﬁT?{HL‘ll?I
(C) Slander is Liable to Libel T
(D) St T e JehErhNE
(D) Slander is a harmless T
48. What is ‘Certification’ in the context 48. e

of media laws ?

(A) Categorized in Trade Dress or
label or product can be
distinguished based on its
packaging

FHO A weE Ad w7
(A) =T fepan ATe=an SMYR Tear
fehel ScaTeAT=A SATEOM=AT STERH

T 3@y I A9 H
(B) TEET shuT ferar G war et

(B) Represent thg service (;Vhil(:h' a Heifed MR, 4 <t
company or business deals in .

(C) Specific quality standard that the © Wm%
company met in a financial year

(D) Which has a common syllable,
prefix or suffix

(D) THEH 38R, SUHT o T ST
EIE]

15
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49. Identify the incorrect pair : 49. YEIdUeh! Tehi=l SISl U 9™
(A) IPC Sec 500 — Defamation sTlesEll
(B) IPC Sec 508 — Blasphemy (A) ZEfa. waH 500—TgIHRHTT
(C) IPC Sec 506 — Criminal (B) wE.fa. wem 508—eHfar
intimidation (C) wW&.f9. e 506— TR Teur
(D) IPC Sec 509 — Insulting TSUU-SHd
Modesty (D) wiE.fa. wem 509—faasim
50. The provisions about the concept of 50, st TS cl{gc;'\l 5
freedom of expression are laid out ST AT T ﬁallf\a
in which of the following article of a2
the Constitution of India ? ‘
. (A) &aaH 35(37)
(A) Article 35(a)
(B) Article 40 (B) e 40
(C) Article 19(1)(@) (©) =eH 19(1)(<1)
(D) Article 19(1)(c) (D) HTH 19(1)(F)
51. Identify the incorrect statement : a1, faem sfeen
(A) PR is long term sincere effort (A) SFTHYch FUIS| STefehTell Jraforeh
BRI
(B) PR is reputation management . L
. (B) SHYeh WU GIqHT STEATIH
(C) PR is propaganda ‘ .
C) SHHTh I%U@ EEIRGE]
(D) PR is ethical © ’
52. Select the i t pair of (D)f e o i
. Selec e incorrect pair o for L
stakeholders and the tool of 52. i ) ; Tﬂﬂﬁﬁi <
communication : :
(A) TS (HHUNIYR ) — el
(A) Shareholder — Bulletin Board 9
(B) Employee — House Journal (B) TATl (TR — 819 S
(C) Government — Reports (C) TRTHE (W)_m (W)
D) C Advert; . (D) FH=gTR (UTEH ) — Teeaifcerde
onsumers — Advertisements (Sfer)
16 E#E
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53. Which of the following statements is | 53  Sgyesi= geulq gaﬁﬁﬁaﬁ FR fHuE

54.

false in terms of Public Relations ?

(A) Public relations helps attract

talented personnel for the

Thid A ?

(A) S EUSh TUET @Rl GEHS

organization HIPE e
(B) Public relations can help (B) STEIToh T TeReiea TRE ﬂfiia
overcoming public BRETE M T MNE
misconceptions about the B . .
P (C) SYYeh, SAHHSETAT ST
organization

(C) Public relations can stimulate
attitudes and toster goodwill

from community

(D) Public relations can completely

stop public scruting post crisis

Which of the following is not the
function of Marketing Public
Relations (MPR) ?

(A) Build Brand equity
(B) Dealing with competitive efforts
(C) Increase in brand awareness

(D) Access to purchase influence

factors

54.

SiST €3 HhRIcHS: JiquTHfHdr
®E ITehdl

(D) STEYeh, Hehela e AU
Srehfaenicd quid: FOw &&
el

qEAden! v foauE SAEURE

e ?

(A) ‘sle sfaad= s

(B) TueifcHer FHTRN BN SHeRR

(C) Trgsfaeeft offa Tt

(D) TREET Y91 SHIT=AT TR
FEOE dRE

17
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55. In the context of corporate

56.

57.

communication what is ‘SOCO’ in

communication parlance ?

(A) Similar overt communication
objective
(B) Single overriding

communication objective
(C) Single overt corporate objective

(D) Similar overriding corporate

objective

In which kind of corporate

communication we find synchronous,
interactive, real time exchange of

message via a mediated source ?
(A) Blogs

(B) E-mail

(C) Reports

(D) Online Chat

Persuasive model of communication

is Public Relations refers to :

(A) Two-way Assymetric model
(B) Two-way Symmetric model
(C) One-way Asymmetric model

(D) Public Information model

55.

56.

57.
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HIARE G, ekl (THSEIRT) oSt

FE ?
(A) TarieR, sl HHohyH siieic

(B) Tt SieEien wef oM sl

(C) THTe fiegd wURe silesieie
(D) ToHieR SerEfen HruRe e
HRARE HEARYTAT RV FhRIA
TETAYIAER THhIoTeh, JELEaTE!
T STEHYSH ohed A 2

(A) =TS

(B) -9

(C) facw

(D) AT =

STEYeh TS MO AR Hfaq=
2l YO v YiaqH= g9ee g ?

(A) °F TR srmfad gfaee

(B) < It gwfgd wiqeme
(C) T |Ift gHfad yfadm

(D) grasieh Hifget wfqam

18
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58. Which of the following body releases | 58. WeHA HTATAATHAT eieTdeh! RV
the official press releases on behalf LI TR GER0 g ?
of the PMO (Prime Minister’s Office) ~ . .
(A) Publications Division, Ministry (A) ‘4|°¢'1°|':?|-1 a{:lcﬁvﬁ, EEirilic I
of I & B ML
(B) Press Information Bureau (B) 99 SRATA =g (disTs)
(PIB) (C) feliFeriz 3w dfsarer v
©) %;elg):orate of Public Relations (STdr3R)
(D) PM Public Relations Setup (D) fien afers Rederd Hes
(PMPRS) (HTTAHSARCH)
59. Which of the following is an official | 59. T@ITTIshl HIU FeRIIH HERTE IETE
publication from Maharashtra AMYFHd JhIH R ?
government ?
. (A) Tg
(A) Swarajya
(B) Lokarpan (B)
(C) Lokrajya (C) AT
(D) Lok Kalyan (D) T He
60. Which of the following statement is | 60. ‘S %icl’ A1 SIS TRoGee Jerauent

true regarding the ‘Brand Funnel’ ?

(A) Brand Funnel focuses on the
brand attributes and the
functional benefits

Brand funnel examines the
journey of the potential
consumer from desire to denial

(B)

(C) Brand funnel represents the
stages of consumer engagement
with brand, from awareness to

loyalty

(D) Brand funnel analyses the
financial performance of the
brand with respect to the
number of competitors present

in the market

HvG fayE arg e ?

(A) ‘sfe wa’ gt afvrsesr suftr
HICHE AR AT ohigd hid

(B) ‘o€ Hia WU WTEhA SR
ThRr=ar fAofargda=ar garEr=t
RIS ICT|

(C) ‘sie ®Aa’ UTEshlall A= 3o
BT o a1 eenfia groarias
oy yfafafed &

(D) ‘o€ e’ ASTRUSHTE SR TALR

o TS oY wEARE
forgeroor s

19

5
[=0if


https://www.prepp.in
https://www.prepp.in

WWW.prepp.in

[=] 4 [=]
[=].s
61. Which newspaper in UK was caught

62.

63.

64.

in the controversy of hacking phones
of celebrities and politicians ?

(A) Telegraph
(B) Guardian
(C) The Sun
(D) News of the World

In the context of media studies,
what does the term “representation”
mean ?

(A) The process of creating media
content

(B) The portrayal of particular

groups, communities, or ideas in
media

(C) The distribution of media

products

(D) The economic structure of

media organisations in South-
Asian countries

Who among the following theorists
say that people play with media like
a toy ?

(A) James Carey

(B) William Stephenson
(C) George Gerbner

(D) Albert Bandura

Robert Hutchins’ Commission report

gave rise to which among the
following theory ?

(A) Free Press Theory
(B) Soviet Media Theory
(C) Authoritarian Theory

(D) Social Responsibility Theory

61.

62.

63.

64.
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FIIeE fohenmdiad TSROl 9 iEs

qujt{ B AT USHUATSTEE ShIvId JTd
JIeTfaaTer= Yiadield T9sel 8id 2

(A) feums

(B) oA

(C) T 91

(D) =S 3A® T dee

HIeEH ST TR RIgeeH W=t

Eqr
(A) HeFETde e A

(B) fafay we, weher, sufon wHgEN
gy AR a0

(C) H1eTH SR forawom

(D) Tferor etefraral 2RATA HIEAH
TIeh HIEAHET TR TEE BesUarEEn
FHIAAT, 3 Ufaded JErTdeh! ol
foamEa™ &Fa ?

(A) ST I

(B) fooaq wie—gq

(C) Sifst e
(D) T S

TeFe B STEINT= STeaTaTes Jeratient
v (o=l Seg #e ?

(A) R Foaoe=n g

(B) Wifegwe #rezd fagT<

(C) sAferrmEeE fagr

(D) HrHIfSIeh IaTceren fagr
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66.

67.

68.

Which among below is a famous
district newspaper of Satara in
Maharashtra ?

(A) Sanchar
(B) Sagar
(C) Aikya
(D) Gaonkari

Dr. Babasaheb Ambedkar published
Saint Tukaram Maharaj’s stanza
(Abhang) which of his
newspaper’s masthead ?

(A) Mooknayak

(B) Bahishkrut Bharat
(C) Janata

(D) Samata

Ajit Balakrishnan built which
among the earliest Indian Web
Portals ?

in

(A) Indiaworld.com
(B) Homeindia.com
(C) Rediff.com

(D) Indiatimes.com

Which among the following
newspaper was first ridiculed as the
‘Penny Press’ ?

(A) The Washington Post
(B) Wall Street Journal
(C) The New Yorker

(D) The New York Sun

65.

66.

67.

68.

pPrepp

Your Personal Exams Guide

JUN -19225/11—C

HENISEN e WA fSewi * fsiegras’ %o
qEciueh! U Jadd WS TR ?

(A) TER

(B) 9

(C) TH

(D) e

¥, ISR TASH AT AT I
FTUATSAT IR (ARES) T qhRM
HRRISTEl AT UG ohell TR ?
(A) HehFh

(B) dfespd wRd

(C) Siat

D) FHa

S AAFE AT IRATIS IR
FedeTish! (Hohaeees) HIvd e &
FA ?

(A) Indiaworld.com
(B) Homeindia.com

(C) Rediff.com

(D) Indiatimes.com

JEITUhT I Jaaaar=l Fegerd ‘=t
99’ = fecdd! Ssfauam sefl ?

(A) T dffyed dre
(B) 9 €l SHd
(C) & = Afeht
(D) T =Aleh &
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69.

70.

71.

Who was the founder of the news

agency— Hindustan Samachar’ ?
(A) Shivaram Shankar Apte
(B) Deendayal Upadhyaya

(C) Govind Vallabh Pant

(D) Chandrashekhar Azad

Who is the author of the book
‘Checkmate : How the BJP won &
lost Maharashtra’ ?

(A) Prakash Akolkar
(B) Rajdeep Sardesai
(C) Sudhir Suryavanshi
(D) Ravikiran Deshmukh

Which theorist among the following
suggested and considered the
‘empathy’ as a major component to
be in one’s personality in the process

of development communication ?
(A) Wilbur Schramm

(B) John Lent

(C) E.M. Rogers

(D) Danial Lerner

69.

70.

71.

pPrepp

Your Personal Exams Guide

JUN - 19225/I1—C
‘fegea ER’ A1 JOEEE HETE
HIOT B ?
(A) Tarm vt e
(B) TMEde S
(C) Tifeg ey W
(D) =EIER AR
‘FFHHE : TS T A o9 IS A
TR A1 JEIhId oT@eh hivl 3Ted ?

(A) YohIRT 3TehlcTehi
(B) TSEIY TRHE

(C) |uR FFaeh

(D) faferzo IemE

o FRroTe wishad, Fevrt S
HEHNTehcd =1 SAfeRkAaarel  Traeft’
(TB-3Tqdl) 71 Hedr=l ¥eeh 3TEdl. §

gfare hivren JgIfaRe Shat TR ?
(A) foesr 2

(B) S =

(C) dum. U

(D) EfEa T
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Q. Nos. 72-74 :

Read the following abridged version
of DG. Phalke and Melies Tradition
in Early Indian Cinema by Suresh
Chabria (1993) and answer the
following questions :

The staple genre and mainstay of
the Indian silent film Industry
(1913-1931) was the mythological
film which is particular to Indian
Cinema but has some affinities with
the biblical or religious epic film of
the west. Both these genres deal
with the great religious narratives
of their respective traditions.
However, while the biblical film, both
in Italy and Hollywood relied more
on the spectacular scale of the sets
& mass scenes. The Indian
mythological evolved into magic
oriented genre. The typical
mythological film direct a fashion
the religious narratives we call
‘mythology’ but the iconography and
other qualities makes mythologicals
full of events and imagery like gods
coiled, gods with multiple heads
holding formidable weapons and
tame storms and seas.

Thus, while the western biblical film
easily crosses over into the historical
genre, in the Indian mythological
film is ever present like an invisible
mentor, the great monstrative
genius of the early film form,
Georges Melies.

pPrepp
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9. °h, 72-74 :

2151, Hesh 37g Hefsl fev™ 39 ot
sfeaa T’ =1 g1 Sifsrn (1993) /=
T qEa aiees o @Eda
Tl Sar forn

ARAIA JhTer=A S (1913-
1931) feuer=n S yrgea™ qrifireh
FHYER MR Tfga. IR Fevegsi=
¥ T dfvrew Ufea SR, e, reee!
EIRE M 1 e a2 B R ol )|
T TR e Seedieh Algell. & Sl
SWYHR (TIEY) T WO
iftfer TR 70T HEATRT Sigeiel 3T
T, seolt ST fohan BicigeAs ffHd
AT dEEeer TR fesuern @)
W q9e (W) 3l Wi e THEE
AT THEgYAeR  Ufedll.  WRaTdre
qRIfoTeR Feader=n el A ardid g
STfOT Higa gSHreial Sg HIhRUAThS
qfeet. Gaqremor drfores fesder wemn
THesRIYedt heiean wifies FAS[Al o
yeenfaq ST HYF qrEad 9.
A it -ATEh e Ufad™ Feftenren
W3, ATE AedHd ASmre! 91 fasvei
TSTehdl 3TMUTd. 3T9eh U= WhTd TgTer
3MF &R HRU HIOAT IR <
AT A HEHTRERE {4t ek,
e eyl Tt wear femama. =
Y HieR. rFeeeR STERa qreene
fasae gewynl Ufqerfas fesder=an
eI HHIESE BT, A, YRA1E GrRifores
fesrera Sifste Aefisren gfaargseyHT
TR 3G HelehE Y SR TEIrE
mﬁ?{‘ﬁwwﬁ Hdd didid HAHcA Al
SILIEKIA
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72. How did the Indian mythological | 72. SRS Teuld WRAE HRIf0TH
film differ from the western biblical Tersge qrv=rcy s st festaeraean
film in terms of presentation ? s Y 3 ?

73.

(A) Indian mythological films

focused on historical accuracy

(B) Western biblical films relied

(A) YRdE gt fesge tfaefaes
TR W A
(B) UREH IFed 3MHRa faqe fagm

more on special effects T IROMEMAT (TR $thaed ) Hed
(C) Biblical western  films <

emphasized on natural story (C) dmFea 3HTd Uv=red fase

telling FafieRfican e eI yae
(D) Indian mythological films

primarily used events and (D) 9RdE drfoes fesae ygm snfv

imagery of gods <G SaAre Wi HA e W= ST

What features distinguished the
Indian Mythological from western

biblical in terms of visual effects ?

(A) Western biblicals relied on

inventive charm

(B) Indian mythologicals used mass

scenes & extras

73. Y9 URUME TR 9RdE dRifores

T Uy e STeTia fesrgeren

Sferseaqol && @ ?

(A) U¥ETE dEed STYia feasde
Tre=rqol FEHRTOMeR. W

(B) ¥R dRIforeh fersae=n THegeaier
WA

(C) wirkdta  wiuforwm  faAue
(C) Indian mythologicals employed SfRSeRIeRE 38
a magic genre with iconography TI shidrd

(D) Western biblicals emphasized

direct narratives

(D) 9RETE SEEd Hid fasue o2
FHYER W dd
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75.

76.

77.

What significant role does Georges

Melies play in the Indian

mythological film according to the

paragraph ?

(A) He directed several Indian
mythologicals

(B) He influenced the use of special
effects in Indian mythological

films

©

He was a major actor in the
silent film industry

D)

He introduced mass scenes in
Indian mythological films

Which of the following biases
impacted Post World War II
development projects ?

(A) Pro-rich, Pro-capitalist, Pro-

persuasion

(B) Pro-poor, Pro-freedom, Pro-

participation

(C) Pro-development, Pro-mass

media, Pro-poor

(D) Pro-literacy, Pro-innovation,

Pro-mass media

Which Brazilean educator wrote a
book ‘Pedagogy of the Oppressed’ ?

(A) Father Jose de Anchieta
(B) Paolo Freire

(C) Jairton Dupont

(D) Joaquim Maria Machado

Whom did British rulers describe as
‘Father of Indian Unrest’ ?

(A) Mahatma Gandhi
(B) Bal Gangadhar Tilak

(C) Dr. B. R. Ambedkar
(D) Mahatma dJyotiba Phule

74.

75.

76.

77.
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I IAITEE TR GRIfores fersdeadid
SIfStg Aeftst =ren gRomy 9 fomar ?
(A)%ﬁmwm@% fereetq

(B) wirdra  fasueraeia  fasiw
AR

T
JIE 3T

(C) hUST=1 HIBiel Sl Ueh Hewaral
Afar B

(D) Rl dRpforeh ferieid aegear

dedid A hel
T WG Udfaed

[Aeh[HHchcHIAqX  h[Vlcd]
‘@Rﬂ ?

(A) 4 oSO, “iedeemer Hrsio,
TER YIS0
(B) TS fS{or, T ©Tsiion, Ty

T e
el

(C) fo=wm™ %mfﬁﬁ, HIH ‘aﬁfﬁﬁ, T
(D) &RAT YTSTOT, Fagac rsiio], Jieqq

‘TEFI AR T S’ § aﬁw
sifaferam frermomam g ?
(A) TR S T ST

(B) d=al fiReR

(C) SRaf sgura

(D) Ve 9 Hare!

‘R AEAEE S & SYHT feeen
TSIHATT RV TRAE SFeeh il
I gl ?

(A) =R e

(B) &3 MR fen

(C) 2. &l.3R. AHSHT

(D) wECH St Fel
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78. Which of the following was used in | 78. Tom™® FHI=Ta, U0 Sehioia Afed!

the initial stages of use of television
for development communication to
reach out to the rural audiences ?

(A) Satellite stations

(B) OB Vans (B) st =4
(C) Community TV sets (C) WA qXfesEmil =
(D) Radio clubs (D) Aefamoft e
79. Which of the following theory refers | 79. Y&iciush! v fagiam, AeAdhed
to information and influence TETRA Sholelt ATfed] UTEhiHe 9 7 STl
transmitt.ed from mass med.ia.to g Hdl'uUﬁqosg e TR, I
Ea:;js;(:ell;(;?e;:r;ugh mediation R
(A) Uses & gratification theory (&) 3P et Wt fasta
(B) Two step flow theory (B) T e fagid
(C) Agenda setting theory (C) 3wy fAfy=dr fagma
(D) Transmission theory (D) g&qu fagid
80. Mc Bride Commission was appointed | go dfvge garoara, fagiea: sy

by UNESCO in 1977 to study world
communication problems with special
stress on internal implication of the
modern media. What was the title of
the report of the commission ?

(A) New World Communication
Order

(B) Alternative Voices of the World
(C) Many Voices, One World

(D) New Communication Future of
the World

HeEAes A0 Brom=a Siceer: Jaeren
R HIUAGRIA AR 1977 9l
ThaTse ATINET TUTAT Shell. 3T
STERT=A STl ¥teh & Bd 2

(A) < Ic€ HEThYE 3ifEX
(B) ¥cetifess =R 3h g a0
(C) #ft =&H, a7 9

(D) = HRIA R AF T dee
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81.

82.

83.

84.

Which FM Radio Channel hosts the
‘Rainbow Diaries’ LGBTQ Podcast ?

(A) Radio City
(B) Radio Mirchi
(C) Red FM

(D) Radio Mirchi Love

Considering the argument by E.M.
Rogers about Innovation, which of
the following options is not the stage
for the innovation process ?

(A) Digital inclusion
(B) Diffusion through social system

(C) Invention

(D) Time
Nora Cruz Quebral Clearly
accounted that development

communication was first articulated
on 10th Dec 1971 at the :

(A)
(B)

University of Colombo

University of Phillippines in Los
Baos

(C) National of
Singapore

(D) Chiang Mai University

In TV news production what is the

primary purpose of a ‘lower third’

graphic ?

(A) To display the channel logo
continuously

To provide additional
information or context about
the news being presented

To show the main headline
throughout the broadcast

It is used only for advertising
purpose

University

(B)

©

(D)
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83.
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gcﬁmﬁoﬁl I & WA A Shy

RECISIRHEN mmﬁsﬁéﬂ
qRd Ufesied YERU g ?

(A) Ereh fadt
(B) Eteqr fo=t
(C) T THEA
D) Eten o=t oo

3.TH. U AT AR (Favad) SEer
foam @emd BT, Yeletieh! i ga™
RELERIECICA: ICE i F

(A) fesiea s (3T FHEH)

B) fewrrsm g dive foem (Hmifsen
LT BN THN)

(C) 3=eyH (FafHior)

(D) <EA ()

A F FAAE A HAT HEATIER,

oot ITUAT=T Heheum 10 feds 1971
st shroren foehront afvfelt e ?

(A) wiee faeamds

(B) o =13 oo fpeiius—w foeamdie
() famir =g o

(D) foam =% foeurds

e = e Wt sTse
T qarmT (Fﬁ?ﬂT 9g) WafHE IS
P ST

(A) %ﬁwﬂﬁmﬁmmwa@aﬁ

(B) IR B STHeied sSTquEse stfafed
Aifedt a1 HeH gEm

(C) 9YUl YHRUIGTN H&d o]
(gSdrEd) TrEad gl

(D) e STITEUCIETS! I TR 9% shiol
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85. Who is one of the authors of | g5 ‘#ei : T WeaEa SHifae™ gegs’ =

MOJO : The Mobile Journalism
Hand-book ?

T T e F R ?

(A) Bruce Westle (A) 9 =
(B) Steph Q'y (B) I fere
ephen Quiaun
y : (C) TS HeHT
(C) Rajdeep Sardesai
(D) &%@n T«

(D) Barkha Dutt

86. TARINIHE ‘ 3feged fa€l’ a1 Hehed g
86. In journalism ‘The Overton Window’ %@ gfad el S 2
is a concept that refers to :
P , , (A) Freser == fovard g&qa s
(A) The range of ideas tolerated in FUATEl AT
Public Discourse . a .
] . (B) dcdcieiqrd FodT sheqArdl =l
(B) The physical space in new rooms prorsiie i
here brainstorming occurs .
v , ,1 g oced (C) JHURAEE At SR fafirse
(C) A specific type of computer ThRE GIHasR
software used for news editing oy
. . . (D) STqHTET I9FHAdT hIIH  AGUATHI
(D) The time frame in which news e RICC
remains relevant $ .
87. ‘T@ 99 € TEH Y’ A TR
87. Who is the Author of ‘Whole SfEe F0 2 =
Numbers and Half Truths’ ? 3
e 4 (A) Ffr Freeh -
(A) Vanita Kohli-Khandekar —
(B) Rukmini S (B) N
) (C) dae= fam
(C) Tavleen Singh
(D) Barkha Dutt () o
arkha Du .
88. gy’ @ A WS el
88. The concept of ‘News deserts’ is ;‘?ﬁﬁ e ?

primarily concerned with :

(A) Areas with abundant, diverse

news coverage

(B) Regions with limited or no

access to local news

Urban areas with high
concentration of news outlets

©)

(D) The impact of climate change on

news reporting

(A) TS YA o Sfqeaqel ardtehd o
AT TQT

(B) TeifIeh STaeAT STcded  SUcTeH
Tien fohan Tl SA9TE STEera
LRl

(C) JcHTEAH Haclsh JHIUNG  3TEeiel
RIREURC e

(D) BAMMA Il CIGIERICEY [

gRome
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89. ‘News Framing’ in Journalism refers | 89. WaerRad ‘=Is1 i’ =1 W3 &/ gfad

to :

(A) The physical layout of a news-
paper

How journalists shape the
presentation of a news story

(B)

(C) The process of editing video

footage

(D) Framing photographs for news

article

Hel S ?
(A) JEUTE YA WSO

(B) TEMEN daHE eIt TR
faferse gfteshmrE e

(C) SHifesht gy Wahad &wIvATHAT
fafsre gfeman

(D) TAAEEE! S Ak ol

90. ‘TR SHifcte®’ A AEH! HEES! ek
90. What is ‘Parachute Journalism’ Fell S ?
often criticized for ? ) .
(A) It’s in depth and comprehensive (A) ;E_&*__[ aﬁluaﬁg“ | T HIoRR
coverage of local issues
(B) Sending reporters to cover (B) Tenfrer ufifeerdi=a sreaeq Fmd
stories in areas where they SN AAHIGRAT Tl hATHTST
have little local knowledge qeael S
(C) Its focus on long-term (C) TFRIEIS! TrefehTeli  ardieh-Tel
assignments for journalists SO o W) fee Sl
(D) Being overly cautions in Teviet oy e FE
reporting sensitive issues (D) e
, Ny JHTOMG &A1 Saell S
91. Which of the following is an " . ,
alternative to the ‘Inverted Pyramid’ | 91. SqHIET=1 ‘Saer ko’ ggdia
writing structure ? TR AEETET ®YEY hIvl 2
(A) Diamond (A) B
(B) Platinum (B) wife™
(D) Silver D) =
92. What does the term ‘hyper local’

refer to in the context of Digital
Journalism ?

(A) Global news coverage

92.

fefSieet TerhTiia=an Hewid ' srataiienet’
& § *E gfad s ?

(A) SITTfdeh UTdedieR aTdieh= ol

(B) News focused on a very specific (B) fafyre driferen mﬁawa}
community-level geographic SrafRT 0l
area
(C) Reporting only on national (C) Tk U UIdaa aTdich vl
events (D) W fSieaT TrdeioRicl Sere st
(D) Reporting only district level FT0
events
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93. Which were the innovation

94.

95.

characteristics as described by
Everett Rogers ?

(A) Relative advantage,

compatibility triability
(B)
©)

Benefits, evidence, trial

Applicability, Relevance,

Usefulness
(D)

‘Above The Line’ (ATL) advertising
is characterized by :

(A)

Evidence, Feasibility, Benefits

Personalized, one-on-one
interaction with consumers

(B) Direct marketing techniques

that involves specific targeting

of digital
marketing channels

(C) Exclusive use

(D) Its use of unmeasurable and
non-targeted mass media
methods

Advertisements generally leverage
a Product’s USP which is :

(A) The legal right a product or
brand possess

(B) The total budget allocated for
the ad campaign

(C) The distinctive feature that sets
the product apart from
competitors

(D) The unique strategic plan
devised by the agency

93.

94.

95.
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(Fadert=) RO RO 2
(A) WU W, FETAA, A= AR
(B) ¥, e, =r=oi
(C) ST, TEfTeRal, Iugerdl

(D) 9@, FERrd, Y

‘TelleR AR (TRITA) SRl Aafon
HIOTG ?

(A)

A ferteh, UTgehisIIeR BIUT] TehTd Teh
TR

faferse SHEIREE Sedra i 334
el 92 foaum

(C) feSTea ArehfeT o= shotell aTHR

(D) SHT= A9 hdl 01 YT RN 370
JAATEIH Gai gl a1 HEH
ARy eIl Shalell 9aeT

SEUdHe HE=T0 TEE Scerel
STFIGTRY et aeromen (Fuadt) STan
hell 1. QT @ gfad 3d ?

(A) faferse 3caes fasar Amqz =T
IS TR

(B) gﬁﬁmﬁ%ﬁﬂﬁmmw

(B)

(C) THHHIRH TES e 357 feda
3 afyre

(D) wfewra dedd AT - iH
Wl =i (Sferseaqol )
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96.

97.

98.

99.

100.

Which theory in advertising focuses

on the idea that consumers pass

through a cognitive and affective

phase before adopting a behaviour ?

(A) The AIDA model

(B) The Hierarchy-of-Needs Theory

(C) The Elaboration Likelihood
Model

(D) The Balance Theory

Which of the following celebrities

was not a part of the Chitale

Bandhu’s My Chitale Bakarwadi Ad

Campaign ?

(A) Amey Wagh

(B) Nagraj Manjule

(C) Jackie Shroff

(D) Mahesh Manjrekar

Find the odd one out—Ogilvy India,

DDB Mudra Group, Dentsu,

Justwords :

(A) DDB Mudra Group

(B) Ogilvy India

(C) Dentsu

(D) Justwords

‘Men Will be Men’ campaign is an

example of :

(A) Guerilla Advertising

(B) Covert Advertising

(C) Subliminal Advertising

(D) Surrogate Advertising

The post modern era of advertising
can be characterized by :

(A) Limited and Expensive media

channels

(B) Fragmentation, Diversity &

Niche Targeting

(C) Standardized Messages and

Mass Production

(D) Adherence to traditions and

strict cultural norms
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TEITG o HIUATE] FERTAT SR
el TSae! S o SIS TehdTd,

B weud Sfeldea Siven fagiaa

yfafsifed a2

(A) AIDA 9fqH™

(B) "Rer=t Afugof fagea

(C) TAIIIT ATSHAIEES (TSI

i) fagr
(D) HdeA Tag

fFerdes e ‘A fares sTeheeret’ e
Afed JereTish! IOl AI=FeR SeRiil
HEWM Hegal ?

(A) e %

(B) AMTUS

(C) ikt

(D) W& HISHT

sifires] Sfea, St g1 wwE, <y,

\ri%dOIS“\:[ It TRt fagTa weh

(A)@ﬁ@"la?g?;rﬂ%
(B) eAffirest sfean

(C) a9
(D) S=agq

‘;%ﬁaaﬁﬁ-—r HEH § M IS0
(A)gﬁweﬂ@%ﬁqﬁm

(B) °h|°6d \HSOSdMIWI‘I
(C) HafafgTd sfesgiafe

(D) T Yegfafam

Sfetrd AT SaR- s
Ifyr=y WOl ?

(A) Hifea o1 HerTeen |reay anfe=n

(B) fameq, afasy anfor favafafime wea

(C) yoiford g9 emfor wie=n gw|roma
fafddh

(D) WUT Heraar ST |ihids
o= #SR dreH
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ROUGH WORK
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