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Journalism & Mass Communication
Paper 11

THARTRAT 3T SHEAR
gyAurent 11

Time Allowed : 120 Minutes] [Maximum Marks : 200

Note : This Paper contains Hundred (100) multiple choice questions. Each question
carrying Two (2) marks. Attempt All questions.

AT ¢ A WU THU W (100) IgTErE U GO R, Uk RN |9 (2)

U STRd. G WY Hiea.

In communication research, what

does the term ‘construct’ refer to ?

(A) A method used to collect data

(B) An observed phenomenon
explained by a theory

(C) A variable directly manipulated
by researchers

(D) A process used to analyse data

What type of research method is

most suitable for studying the

evolution of journalism practices

over a decade ?

(A) Cross sectional

(B) Longitudinal

(C) Experimental

(D) Narrative Analysis

What is the primary purpose of

using a ‘Likert Scale’ in media

research ?

(A) To rank responses

(B) To measure frequency

(C) To categorize data

(D) To measure opinions, attitudes
or behaviours

TATI-GINEA  higae Hehouq=n 371

%I ?

(A) wifect Fehea = Th 9ga

(B) fagmiientom g ool fiteromass
TR

(C) WY BAull Shelel =el

(D) wifedt=a fagasor wyvgrsRfiar
ITRAAT Tt

TehT fafyTse <3ha ISehRiddiel siearn
3TMETET BTG YeieTeh] hIvT TMeH
TSt walaH 3T TR ?

(A) HIF-TRTTA

(B) @nrfregeTa

(C) TFIRIHeA

(D) afess ffafad
HregaEeNeAmHes ‘ fofehd Tohet =a1 ST
& g Il ?

(A) JITERMET STI%hA SfavarEnst

(B) IRa™ {99 HI0IEE

(C) @ SRl ST

(D) wart, gl Al aar]
HOUISon SquIrErat

5
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Which method is typically used in
media research to study cultural
practices in its natural settings ?

(A) Experimental Research
(B) Survey Research

(C) Ethnography

(D) Content Analysis

What is a key consideration when
selecting a sample for a media
research study ?

(A) The sample size must always be
large

(B) The sample should be
representative of the population

(C) Only random sampling is
appropriate

(D) The sample should always come
from a single geographic area

Which of the following measures
Reliability ?

(A) Cronbach’s Alpha
(B) Z-Test

(C) T-test

(D) RMSEA

Which ‘Scaling Technique’ is best
used for measuring the intensity of
attitudes ?

(A) Nominal Scaling
(B) Ordinal Scaling
(C) Interval Scaling
(D) Dichotomous Scaling
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HeIH TINEAHE, ARfae AT
i=g] A9 AaTeasd  reggq
LA JEIcTeh! hIvT TN TGt
el TR ?

(A) TR gt

(B) W& Ugaht

(C) Trheqe weied vgdt
(D) 3w fagetso

HeqH FYNYATR Il esias  HidmT

JErAden! FIVM e STUSRAM TR

Tifest ?

(A) =R TeH= U WIS S

(B) <IcyiEey alhygeda gfafafe
HIOW ST

(C) e Agfesh RSl TSl ari
EXE]

(D) eI Sheles WehT fafymse simiferen

IREF Trere el

&R I e favarEdas aTaE
H 2

(A) ATH

(B) Fs-2&

(C) A=

(D) SRTHTHET

AR SHATAT digd= ATAH h{TATEIS!
JEIcTUehl IO HITAS HaiqH 3e 2
(A) S whfem

(B) sifEiTar whfam

(C) ST TohferT

(D) ETHehieTd WhiaH
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8. In media research what does | g  mem deieAm, ¢ sticR-Hohaer favamamed
‘intercoder reliability’ refer to ? ST T 5
hHd RN [ 7
(A) Agreement between different > . “6’ .
researchers in data coding (A) fafay SxEsme At - Hoha-ramerd
(B) Reliability of a single coder over (B) TEHT HamaTeh fafre FTawiT]
time
(C) Reliability of a communication 2 P
model (C) |9 weerre fergamaméar
(D) Consistency of a measurement
tool (D) AU HEA A
9. In the context of media research, | 9  megr-g9eAR ‘ foaws That' TR G
what is the primary purpose of using = FHUE ?
a Likert Scale ?
. N (A) ===t favamEa giafeea
(A) To determine the reliability of FOTTHTET
a test . o (B) wfoemesreat= wa anfor stfreedt
(B) To measure attitudes or opinions GRIES IS
(C) To establish the validity of a (C) T Jeran GrAfeaa Hvardmd)
hypothesis (D) AFIEARTSE Afeda fagersmo
(D) To analyze demographic data HIOIES
10. Which research design is | 1q. @aﬁqﬁ IV NG ARSI,
characterised by the researcher’s TYNER™ Sofie] e 9y ?
lack of control over variables ?
: (A) iR
(A) Experimental
(B) Quasi-experimental (B) frw-wmfien
(C) Descriptive (C) dUMIcHe
(D) Survey (D) FE&
11. The ‘Long Tail’ in Digital Media et o= | I
Economics refers to : 11. S sl 5 weHfa
(A) A focus on only the most BUrSl b
popular and mainstream (A) gafq <refgg emfo Fﬁﬁ%@
products N
(B) The strategy offering a large SCAIAEY Teeredt 3
number of niche products which (B) SToRUSal 3ifHenifeeh el shisis
collectively make wup a - S N
significant market share ~ledl Sl
(C) Short-term marketing IS WHTUNG ohetedt fAfHd
strategies g R .
(D) The decline of digital media © ?E:[:_ ?l'?fq
products (D) fefSieat Aream SR Hreied! =

5
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12. ‘Content Curation’ in Digital Media | 12. TSfSeet Hemm sqaamd=r=n Heui ‘s

Management refers to :

(A) The indiscriminate aggregation
of content

The process of collecting,
organizing and presenting
content tailored to a specific
audience

(C) Avoiding the use of digital tools
in content selection
Relying solely on
generated content

(B)

(D)

user

HRMA' T JeleTh! RN Hafdd 37e ?

(A) ImET=AT Afad®mT GHRITAT

(B) w@rmen fof¥rse greshermiandren e
Tical 0], AT ATSUN hI0 A0
M HWEURI0 HIOIRN Fofed
yferasft

(C) i fefdea @y
IR B0IRN

(D) UTEhI TIR heicdl ARTATEE
[EEELIRERINI

13. According to the RNI report as on | 13. ‘SIRUASTE = STEATIER A& 2022
March 2022, the second largest Tfd qEicTdehl IV MOHEY Fuiidhd
number of registered news and gATA d Idehifae=l & qaiies
periodicals is in which language ? T e GO HHIRET Bidl 2
(A) English (A) sftem
(B) Marathi (B) Tat
(C) Bengali (C) et
(D) Hindi (D) fest

14. The concept of ‘media | 14, fefSea TreMEREE FAddYean ‘ difem

democratization’ with digital media
production refers to :

(A) The concentration of media

SHGReEERE’ & ERl qelausl &
Teifad ?

(A) HISTHTAT HIcTehIa Shg ehlul

ownership - .
(B) Increased access and (B) ” PPN
participation in media 3:|TFUT HIeAHI=AT [HTHATHsh Add W

production by a diverse
audience

(C) Limiting media production to
professional journalists

(D) Reducing the variety of media
outlets

UGS e Gt
(C) wregmfafddi=i ufwan & =
I TARRIRATE AT Saor
(D) TeTH TR YRR dfae
FHHE FHO
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15. In media production, ‘format | 15. wream fafidi=n e ‘wiee wam@E’

franchising’ refers to :

(A) Using a single platform for all
media production

The licensing of a media
product’s format for production
and adaptation in different
markets

(C) Avoiding any adaptation or
changes in media content

Exclusive focus on franchising
in Print Media

(B)

(D)

16.

¥ YAl & quifad ?

(A) Td T e st whe
HeqH YehX Aol

(B) fafay a~mugEst fafyre ey
YHITArA  ATYHAFATHAE geam=
Tafear

(C) HIEzHI=al AQEMeTe hIvrcarel
Johd ®UIALI 1 dqcel Z[edv]

(D) Hfsa e hamafEreRd @ <0
‘Hrem agadl’ § dxd YEielushl WHoh

16. The principle of ‘Media Pluralism’ is HIEE Hew™ R ?
crucial to ensure : (A) oo T gswr=ar faar=
(A) The dominance of a single T T
viewpoint in the media (B) HILAHGYA, WISAHIRIT A0
(B) The diversity of media sources = afgem
and perspectives (C) STeNTeE HIEAHYR T SR
(C) Uniformity in media content THGH
across different outlets D) AT FEA S
(D) Centralization of media control 17 T’ =T 2091 22';:”{ |
17. Which of the following newspapers had ) % TR 3 _ 1:[6ﬁf3 @q’;ﬁj
the largest circulation for a single- o 3_5 c e a‘iﬁ_‘éﬁ 5
edition English newspaper according Cehed ST S qf'”""‘"" ok :
to RNI report for 2021-22 ? (A) T TR 3k sfea
(A) The Times of India (B) fegwm <=
(B) Hindustan Times (C) T sfea wwmw
(C) The Indian Express D) T &g
(D) The Hindu 18. fefSea memmR= ffHd & wufe
18. Digital media production differs e A ger Al

from traditional media production
primarily in its :

(A)
(B)
(9

Use of Analogue Technologies
Emphasis on Static content

Use of online platforms and
multimedia elements

(D) Focus on single platform

delivery

ST SR foedn S w’r=a
HATAET wlewied snfor agfas
SIS ST

TehTe TSRS STERM QIO
faaeumer. foean Siom=an =

5
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19. The economics of mass media in

20.

21.

22.

India is characterized by :

(A) A complete absence of private
sector involvement

The dominance of government
funded media only

(C) A mix of public service
broadcasting, private and
foreign investment in media
industries

The lack of digital media
platform

(B)

(D)

The concept of ‘Media Convergence’
primarily refers to :

(A) The separation of different

media platform

(B) The merging of traditional
media with new media
technologies

()
D)

Which of the following is penalised
cyber-crime under the Information
Technology Act of 2000 ?

The decline of electronic media

Focus on print media only

(A) receiving of obscene material
(B) cheating by impersonation
(C) physical attack on user

(D) financial fraud victimisation

Which of the following television is
distributed in analog mode ?

(A) Internet Protocol
(B) Terrestrial

(C) Direct to Home
(D) Over the Top

19.

20.

21.

22.
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TRATAS SIHTEH SRR qeierdeh!

Tk HIMAES s S 2

(A) BITET &ISATAT HITATET THR
BRI

(B) oheles TR AT STER =etor=21
HIeHT=a TE ST s

(C) W*ﬂ'ﬁi’qzﬁqﬁﬁw&wﬁqﬂ GHR &,
STl GehTd T[T
Th{Ad T FeTIiash

(D) fefSea meamrn StvmEnfae=t

‘mem weaa’ € Hehed l [EAd:

(A) 3TTE AT

qreay GHIT=AT

(B) URUNh HIEZH oreAdiged Teha
PLDIN

(C) soaifTer ATeTmT= STETei

(D) fieares Hfsa AremmeR foean S
eI

‘Hifed! dORM AR, 2000 A
TEIeTh! HRMTeR A= UM GSIHS
HIHATE HIA AgA 2

(A) 3Tt Hifged TlhrRol

(B) dIAfRl & HHesh Il

(C) AR WRIRE ot I

(D) 3STf¥eh HEAUGRICT eh! TSUATET
AT HL

qEieTdeshl I IFE=ETo JER
EEEICIME STkl Sd ?

(A) TR HemRd

(B)

(C) SE&R 2 3™

(D) sl T 2M
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23. Under the Cinematograph Act, 1952,

24.

25.

the Board of Film Certification

sanctions a certificate for :

(A) Restricted private exhibition of

film

(B) Unrestricted public exhibition

of film
(C) Suitability of exhibition of film
(D) Permission for exhibition of film

In the context of media ethics, an
investigative journalist can report a

story based on :
(A) Hearsay

(B) Facts investigated and verified
by him/herself

(C) Opinions or work of others
(D) Fictional events

The following is an example of

Cyber-crime :
(A) Buying expired products
(B) Emailing
(C) Phishing

(D) Playing computer games

23.

24.

25.
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T 1952 =1 TR hRRIER fosme

JHTINRIOT A (e 3w fwrew

TRfRHRIM) IV WhRE FHOHS < 2

(A) feamerRm wEi weuy| qaifea
PN

(B) foouer™ s1w3ifed wdSiHe Uesiq
(C) To=Ue yevHmET A=

(D) foFve yeeH™ STgAd

e ifaemsren foer s,
TR JEITIeh! heT=AT SR SaH!
0 AT A ?

(A) Usig Hifgd=a TER

(B) T&d: Y U9 FoAnad
T AR

N N

chetedl

(C) A=A HATAT o HIAA AR
(D) Fcufdeh A=Al SR

qEtcTUshl IV TR TR SETE0T

et ?

(A) T&d HUed SEl BRE
(B) gafer

(C) fwfem

(D) ™A HIFFR T
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26. Identify the 4 factors used under

‘fair use’ in the context of media laws
& ethics :

(A) Purpose and Character, Nature
of Original vs new content,
effect on market, amount of
content used

26.

JUN - 19225/I1—D
HEFHAN e A0 A= T

R IS (FIA/TR AR AT Fehed- i

I IR THh YEIeTUsh! hIU 2

(A) ¥ =R, T 9 T AR
Ve WEY, SRS I,
AR TR A

(B) reasonable wuse, only for W AR Faz et
educational purpose, (B) ’ @ &,
commercial market and HEHFh dSNYS o Teehed
duplication

(C) T3 IRE™ W&, A e

(C) Nature of originals, old content
for new designs and d T IEM AR A
repurposing

(D) Amount of content wused,
repurposing the old content,
Judicial use and new designs

(D) 3T AT JHT, ST AT
FA1 B AR, ATk R S0

T =

27. Identify the correct statement : 27. Edusm SR fagm siwen :
. . (A) 9l e s {9 s
(A) Slander is Intangible Jag 3T ARl
. . (B) el Tr&ardiet st fag eat ad
(B) Slander is Tangible (C) Sieht T o] @ fafed
TRl s TReEe f{remars
(C) Slander is Liable to Libel A
(D) Sicit W& SeAH! TehEhReh
(D) Slander is a harmless T
28. What is ‘Certification’ in the context 28. HeH T

of media laws ?

(A) Categorized in Trade Dress or
label or product can be
distinguished based on its
packaging

w0 T T 31w ?
(A) = fera A=Al SMER TEART

fehd STATGATAT STERUT=AT STERH
q I Y IO

(B) WECT ShuAl fehan dwem w1 €emeh

(B) Represent the service which a gafug oM, I Tuitaer
company or business deals in .

(C) Specific quality standard that the ©) T 1 SAifefe s Mot
company met in a financial year o faferse Ao

(D) Which has a common syllable,
prefix or suffix

(D) AR &R, STHT o o el
EIE]

10
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29. Identify the incorrect pair : 29. UEI@I! Tehi=l SISl STHUN 9dia
(A) IPC Sec 500 — Defamation el
(B) TPC Sec 508 — Blasphemy (A) wZfa. FHAH 500—TIIHH
(C) IPC Sec 506 — Criminal (B) w3.fa. wem 508—wwfial
intimidation (C) E:f. T 506—TRTRI weT™
(D) IPC Sec 509 — Insulting TEUU-qSd
Modesty (D) wE.fa. FHem 509—famsi
30. The provisions about the concept of | 3  srfiremEdt w@E=TEER= SR i
freedom of expression are laid out IS e AT 33{'?11]16
in which of the following article of a2
the Constitution of India ? g
. (A) S| 35(37)
(A) Article 35(a)
(B) Article 40 (B) 48
(C) Article 19(1)(a) (C) Fe 191)(#)
(D) Article 19(1)(c) @) Fe 19((F)
31. Identify the incorrect statement : al. e :
(A) PR is long term sincere effort (A) STETH RO T AT Ao
ER
(B) PR is reputation management .. - .
. (B) SH9Yeh WUTSI FIqHT ALY
(C) PR is propaganda ) )
C) “\ETeh N FERas
(D) PR is ethical ©) )
32. Select the i t i f (D)F 8 -
. Selec e incorrect pair o . ..
stakeholders and the tool of 32. > ) o AT g
communication : :
(A) TISTEITSY (HHYNTHR ) — el
(A) Shareholder — Bulletin Board 9
(B) Employee — House Journal (B) TEATT (ShTHR) —8Td S
(C) Government — Reports (C) T (FHR) —1 iIE;EI (3% 5.)
D) C Adverti . (D) HIRA (UTEH ) — A SepfegHe
onsumers — Advertisements
(STTfera)
11 [w] 4% =]

Ol
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33. Which of the following statements is

34.

false in terms of Public Relations ?

(A) Public relations helps attract

talented personnel for the

organization

(B) Public relations can help
overcoming public
misconceptions about the
organization

(C) Public relations can stimulate

attitudes and toster goodwill

from community

(D) Public relations can completely

stop public scruting post crisis

Which of the following is not the
function of Marketing Public
Relations (MPR) ?

(A) Build Brand equity
(B) Dealing with competitive efforts
(C) Increase in brand awareness

(D) Access to purchase influence

factors

33.

34.
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STTHUR AT FE I, Jeretuent shivnd foem
Ihe A6 ?
(A) SFEUsh TUEd TR GIOHS
F Il
(B) SRk Fefereft Teeie TREHsi
TR & TRl

(C) SE9eh, STEURETA gl
SIS €S HhWIcHe: FfquTirHet
HE IRl

(D) SEYh, Hehala hleeld SGTTT=T
Tlehfaehiced guid: e &%
TRl

JEicTiehl IV foavE SHEUSe e

e ?

(A) ‘s sl se

(B) TufcHsh YIIRM B0 SHa8R

(C) THRfaeeR e ST

(D) ©REER JOTE IRUT=AT Shieh

SR der

12
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35. In the context of corporate

36.

37.

communication what is ‘SOCO’ in

communication parlance ?

(A) Similar overt communication
objective
(B) Single overriding

communication objective
(C) Single overt corporate objective

(D) Similar overriding corporate

objective

In which kind of corporate

communication we find synchronous,
interactive, real time exchange of

message via a mediated source ?
(A) Blogs

(B) E-mail

(C) Reports

(D) Online Chat

Persuasive model of communication

is Public Relations refers to :

(A) Two-way Assymetric model
(B) Two-way Symmetric model
(C) One-way Asymmetric model

(D) Public Information model

35.

36.

37.
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GRS AT, ekl (THAHTST) oSt

FE ?
(A) Tavier, e Iy sifeaice

(B) T Sewafen wfoH sl

(C) T 3iiege wURe 3ilesiaeie
(D) TR SmEfen HiuRe issfRe
FHITARES HEARTTA DIV TR
TETYHIIIER  THhIoIeh, JLEE e
T SEHYSH el STd 2

(A) AT

(B) -5

(c) Rk

(D) AET <9<

STEYeh TS MO AR FfaqH
2l YO hivrean Yiaqe T i ?

(A) SF HFT srmfha faee

(B) €9 | T¥faa gfqam
(C) Ts At rHfyd wfqae

(D) greisier Hifgdt wfqam
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38. Which of the following body releases | 38. YuHEI HETAARIA H—Gﬁaﬁaﬁ EALIGII

the official press rele.as.es on behalf T TFE TR0 2

of the PMO (Prime Minister’s Office) N L 5

(A) Publications Division, Ministry (&) luocdor:-?ld re %I, A
of I & B SR

(B) Press Information Bureau (B) 99 Sy U (dietersh)
(PIB) (C) felFere 1% dfsarer oo

© g)ill;elg’;orate of Public Relations (Sfiem)

(D) PM Public Relations Setup (D) "ieH wfed® ReAvrw wesw
(PMPRS) (dreAdtemeH)

39. Which of the following is an official | 39. TEI@Ueh! IV TR HENI TIEA
publication from Maharashtra AYFd THRH AR ?

government ? A)

(A) Swarajya

(B) Lokarpan (B)

(C) Lokrajya (C) TR

(D) Lok Kalyan (D) &% HeaT

40. Which of the following statement is | 40. ‘sfe a1’ a1 TS Telggel JeraTdeh!
true regarding the ‘Brand Funnel’ ? Ho fguE arg e ?

(A) Brand Funnel focuses on the (e N SRTY afe
brand attributes and the (&) "sfs TSl )
functional benefits HIICHE ATIER A& ohigd hid

(B) Brand funr;.eltﬁxamiries ;ch(i (B) ‘3 WIet’ HeToA TR S
journey o e potentia X
consumer from desire to denial AT fofaraefae gomr

(C) Brand funnel represents the Tt Fed
stages of consumer engagement ‘T Fe TTESHTeN ?M&i%ﬁ g
with brand, from awareness to ©) §ie :
loyalty BT A Feat weenfua Sroaraead

(D) Brand funnel analyses the <o yfafsfaq wd
financial performance of the D) ‘e wr’ NN P
brand with respect to the (D) "9I€ el ITSTRYUSIC SAX THEh=Al
number of competitors present qaTa A oY MR
in the market fageoor e
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41. Which newspaper in UK was caught

42.

43.

44.

in the controversy of hacking phones
of celebrities and politicians ?

(A) Telegraph
(B) Guardian
(C) The Sun
(D) News of the World

In the context of media studies,
what does the term “representation”
mean ?

(A) The process of creating media
content

(B) The portrayal of particular

groups, communities, or ideas in
media

(C) The distribution of media

products

(D) The economic structure of

media organisations in South-
Asian countries

Who among the following theorists
say that people play with media like
a toy ?

(A) James Carey

(B) William Stephenson
(C) George Gerbner

(D) Albert Bandura

Robert Hutchins’ Commission report

gave rise to which among the
following theory ?

(A) Free Press Theory
(B) Soviet Media Theory
(C) Authoritarian Theory

(D) Social Responsibility Theory

41.

42.

43.

44.
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FAIeE foheadia TshRon 9 g

RIS ThIF AR UhUATIEE IV o]
IS Bd 2

(A) feums

(B)

(C) T 91

(D) =S 3k T ace

ey Aerare aRarara ey =

EJE I
(A) T e it

(B) fafay e, Fewea, it R
HIeqH ST oo

(C) H1EIH e forawom

(D) Tferor STeftamei IMdial ATeam
ek ATEAHET AT TETE SesvaTaRE
FHAEI, I iaaeT qelaieh! o
foemEaH et ?

(A) S I

(B) fooom ©re—ae

(C) SISl TR
(D) T S

e gfemg SAENTT=N STEaTees erctish]
o THgT=iren &9 gen ?

(A) T g oG

(B) ®ifegwe wremd fagr

(C) srfuespremgerd! g

(D) 9IS ScgI g fagr

5
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45.

46.

47.

48.

Which among below is a famous
district newspaper of Satara in
Maharashtra ?

(A) Sanchar
(B) Sagar
(C) Aikya
(D) Gaonkari

Dr. Babasaheb Ambedkar published
Saint Tukaram Maharaj’s stanza
(Abhang) which of his
newspaper’s masthead ?

(A) Mooknayak

(B) Bahishkrut Bharat
(C) Janata

(D) Samata

Ajit Balakrishnan built which
among the earliest Indian Web
Portals ?

in

(A) Indiaworld.com
(B) Homeindia.com
(C) Rediff.com

(D) Indiatimes.com

Which among the following
newspaper was first ridiculed as the
‘Penny Press’ ?

(A) The Washington Post
(B) Wall Street Journal
(C) The New Yorker

(D) The New York Sun

45.

46.

47.

48.
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TRl |IaW fSegi * fSiegras’ =
qEIciueh! I Jaad UHG TR ?
(A) H9R

(B) 9rfR

(C) TH

(D) e

. SRS SATASHT AT AT I
FATATT I (AREES) | TR
TERSEl AT Yfqg ohell 3TR ?
(A) THATR

(B) dfgshd WA

(C) S

(D) gHa

3T SATAFIE A AR TR
AUt (HhdEes) HIUM Ted &
FA ?

(A) Indiaworld.com
(B) Homeindia.com

(C) Rediff.com

(D) Indiatimes.com

Tkl hIvCAT Jaaqarel Feyed ‘U
Yo' ®UA fecdl sefauaE st ?

(A) T dffeied dre
(B) dfd € A
(C) 7§ = et
(D) € =qAleh &
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49. Who was the founder of the news

agency— Hindustan Samachar’ ?
(A) Shivaram Shankar Apte
(B) Deendayal Upadhyaya

(C) Govind Vallabh Pant

(D) Chandrashekhar Azad

50. Who is the author of the book

‘Checkmate : How the BJP won &

lost Maharashtra’ ?

(A) Prakash Akolkar

(B) Rajdeep Sardesai
(C) Sudhir Suryavanshi
(D) Ravikiran Deshmukh

51. Which theorist among the following

suggested and considered the
‘empathy’ as a major component to
be in one’s personality in the process

of development communication ?
(A) Wilbur Schramm

(B) John Lent

(C) E.M. Rogers

(D) Danial Lerner

49.

50.

51.
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‘fegrom TAER A1 JaEs RIS
HOT B ?
(A) forem v afmae
(B) diedres SureA™
(C) Tifeg deaw W

(D) SSTIE 3T
‘U : BS T Sl o SfE A
HERISZ' A1 YEIRTE e vl e ?

(A) JhIST 3TehIcTehl
(B) TeIEIY WO
(C) goR et

(D) afertor T

fahTa T UfhAd, Heurh g
TEUTThcT =] SAfFaAwaTda  Traeft’
(TR-3TYT) B HEl U ATl ¥
Hfaqes Fven SgIfahe el 3T 2

(A) faeax ™

(B) W7 &=
(C) T.uH. Asd
(D) TTFA AR
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Q. Nos. 52-54 :

Read the following abridged version
of DG. Phalke and Melies Tradition
in Early Indian Cinema by Suresh
Chabria (1993) and answer the
following questions :

The staple genre and mainstay of
the Indian silent film Industry
(1913-1931) was the mythological
film which is particular to Indian
Cinema but has some affinities with
the biblical or religious epic film of
the west. Both these genres deal
with the great religious narratives
of their respective traditions.
However, while the biblical film, both
in Italy and Hollywood relied more
on the spectacular scale of the sets
& mass scenes. The Indian
mythological evolved into magic
oriented genre. The typical
mythological film direct a fashion
the religious narratives we call
‘mythology’ but the iconography and
other qualities makes mythologicals
full of events and imagery like gods
coiled, gods with multiple heads
holding formidable weapons and
tame storms and seas.

Thus, while the western biblical film
easily crosses over into the historical
genre, in the Indian mythological
film is ever present like an invisible
mentor, the great monstrative
genius of the early film form,
Georges Melies.

pPrepp
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. o 52-54 :

sfeam famn’ =n g sifsrn (1993) ==
q&iehldiel Gelel Ies] o el
e S fore

IRANdIA  Jehuer=a SH=ande (1913-
1931) fesraer=n ST Y e gRIfiresh
FHYER MG Afgerl. AR Fevegs=
T TH ity Ufeel S8, WIH, EHw
TS ST AT G e
I eI e Sacdish Ufeed!. § St
WAYSRR  (FIEY) = TIHEA
#TfHeR TrelRl ST KRN SiSciel 3.
T, gecll T fohen ecfiaened fafidt
STl SEEeer STHRa feaader=n )
Yo oA (H) ST HiGa T HHie

fcraaﬂﬁla?ﬁ Thoieal oifier HaS[ o
genfgd a=fies $oF TrEad Sd.
A it ATk iash Hfad Feiehian
Wes, A TAedHd TeMIe! 91 faaqerd
3k HEJoh ¥RUT hUA IRFERT 3
AT AT HEHTRIAREA 9 {iieh e,
qges Hesrau Fafaa swarn feaar. =
IS YHIeR TEEdal STHRG IR
fasue ggequ tfaerfas fasder=m
YRR FHITESS BIaTd. A1, R GRIoTeh
fesdera SiSte fefisrean Ty T
QLT 3HGRY Helonhld ?l‘{*ﬂﬂlﬂl A4 W]l
Hl‘lrci?f%IHHIUI Hddd didid HHA Al

STTOTeTd.
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52. How did the Indian mythological | 52. HE{IwIoT=a Hewid WRdE drifores
film differ from the western biblical Tersue urvere e eenfa fesraerten
film in terms of presentation ? s Y A ?

(A) Indian mythological films

focused on historical accuracy

(B) Western biblical films relied

more on special effects

(A) 9T grafres fesue Ufderfas
qeeR W A

(B) U= SFed Neia fasme fav
T IR (T hed ) e
A

(C) Biblieal western films

emphasized on natural story (C) 9Fae TEId gig=red faade
telling FEfiTR R Hen A= ya

(D) Indian mythological films h I
primarily used events and (D) YR Yrifores fese g efor
imagery of gods TG Sadre Wi e WTem=T ST
53. What features distinguished the | 53. T¥& URUH=A TN YRAE GRIfTEH
Terae arv=aTe SEee STenia fesraerae

Indian Mythological from western

biblical in terms of visual effects ?

(A) Western biblicals relied on

inventive charm

(B) Indian mythologicals used mass

scenes & extras

afrsql w9 S| ?
(A) TRETE dFdd SYiig faade
=0l TR ¥ <drd

(B) 9Rd™ dRiforeh fesiaei=n Tggvaier
T STl

(C) wrdtg  divforw fawue
(C) Indian mythologicals employed SfRSeRIeRE 3K
a magic genre with iconography T A

(D) Western biblicals emphasized

direct narratives

(D) U= dFed ARG foede 92
HYFER W A

19
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54. What significant role does Georges | 54. 1 SAFIEE YR RRLE R EERCENY

Melies play in the Indian
mythological film according to the
paragraph ?

(A) He directed several Indian
mythologicals

(B) He influenced the use of special
effects in Indian mythological

films

(C) He was a major actor in the

silent film industry
D)

He introduced mass scenes in
Indian mythological films

55.

Sifsfe Fedtst Fr=n aiom & fega ?

(A) %ﬁ Ik AR feermes fares

(B) witdta  fasuerneia  fasiw
REEIEIEIR]

T
JIE 3T

(C) U= IS S Teh Hedrl
Afar B

(D) R URIfores fereid Tegear

dedid A hall

T HEgSHI Uaraedl daedn
%WMWWQ» HIVAT EREl JHE

55. Which of the following biases 5
impacted Post World War II e
development projects ? (A) o SR, wreseRT T,
(A) Pro-rich, Pro-capitalist, Pro- AR TSl
persuasion (B) e &S, T SIS, FewRT
(B) Pro-poor, Pro-freedom, Pro- TSIl
participation (C) o ursior, weaw wrio, W
(C) Pro-development, Pro-mass TSI
media, Pro-poor , (D) &R G, FavEd Hreiy, A
(D) Pro-literacy, Pro-innovation, YTSIToy
.Pro-mas.s media e A S f
56. Which Brazilean educator wrote a Wﬁlﬁﬂ‘f ﬁ’T?dWﬁ T ?
book ‘Pedagogy of the Oppressed’ ? BN
(A) Father Jose de Anchieta (&)
(B) Paolo Freire (B) WSl fiper
(C) Jairton Dupont (C) SRl <
(D) Joaquim Maria Machado (D) SieRH A EIS1
3 A ?
57. Whom did British rulers describe as | 97- {: q(; cqq i‘}'ﬁ Echsluiqls %' & 3T fod
[3 : K ‘? I
Father of Indian Unf"est ? Y B 2 ST I
(A) Mahatma Gandhi (A) Tee e

(B) Bal Gangadhar Tilak

(C) Dr. B. R. Ambedkar
(D) Mahatma dJyotiba Phule

(B) &8 TR feeseh
(C) €. =3, 3TeehT
(D) HeeHl Srdte Pl

20


https://www.prepp.in
https://www.prepp.in

WWW.prepp.in

pPrepp

Your Personal Exams Guide

Okd0)|
o JUN - 19225/II—D
58. Which of the following was used in | 58. T8 WU, WO efrehioeia Hifedt

the initial stages of use of television
for development communication to
reach out to the rural audiences ?

(A) Satellite stations

(B) OB Vans (B) &l =9
(C) Community TV sets (C) wraTeeh qRfe=amft |
(D) Radio clubs (D) @ T

59. Which of the following theory refers | 59. R v Tagia, Aeehe
to information and influence YEIRA Shetedl Hifed! ATEshishe 9 7 Sl
transmitted from mass media to = e HdiuUﬁchs,_\d FA W, I
mass audiences through mediation f9R Ween Ty 2
of opinion leaders ?
(A) Uses & gratification theory (A) S S T e
(B) Two step flow theory (B) T AN fagTd
(C) Agenda setting theory (C) ewreH Tfv=dt fasgm
(D) Transmission theory (D) v&9u fagm

60. Mc Bride Commission was appointed | ¢0. afygs HImgam@, faviwd: SIRIEED
by UNESCO in 1977 to study world Hreomies Fafor gomea siaee: T

communication problems with special
stress on internal implication of the
modern media. What was the title of
the report of the commission ?

(A) New World Communication
Order

(B) Alternative Voices of the World
(C) Many Voices, One World

(D) New Communication Future of
the World

HAY ORI JAEh 1977 Hiait
YhaTse ATANMET TTYAT Shell. 91
AN 3TgaTeTe TSk M Bl 2

(A) g ac€ HEThIE TR
(B) ¥Teetifess ®EA 3h T a0
(C) #f =EdE, 71 =ee

(D) = FHFRIH H=R 3 T ace

21
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61.

62.

63.

64.

Which FM Radio Channel hosts the
‘Rainbow Diaries’ LGBTQ Podcast ?

(A) Radio City
(B) Radio Mirchi
(C) Red FM

(D) Radio Mirchi Love

Considering the argument by E.M.
Rogers about Innovation, which of
the following options is not the stage
for the innovation process ?

(A) Digital inclusion
(B) Diffusion through social system

(C) Invention

(D) Time
Nora Cruz Quebral Clearly
accounted that development

communication was first articulated
on 10th Dec 1971 at the :

(A) University of Colombo

(B) University of Phillippines in Los
Baos

(C) National University of
Singapore

(D) Chiang Mai University

In TV news production what is the

primary purpose of a ‘lower third’

graphic ?

(A) To display the channel logo
continuously

To provide additional
information or context about
the news being presented

To show the main headline
throughout the broadcast

It is used only for advertising
purpose

(B)

©

(D)

61.

62.

63.

64.
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et H & e e S

ESCIRCIRISS mmﬁaﬁéﬂ
TR Uleshied YERU Hhid 7

(A) Ersh a2t
(B) YEtsit fast
(C) ¥ THEA
(D) Eten Tt oo’

.. WS I SHEYH (Fa9ed) seer

foramR e a1, qeietden! vl At

TegecTeT 2o <3ifad el ?

(A) fesiiea SRS (3ThIa HHEEM)

B) fersm ¢ v fa=m (Fmifsen
LT BN THN)

(C) Z=ey™ (FarfHior)

(D) eRA ()

TR S FAAA A FHAT HATIR,

foerm TN Temed T 10 fedsr 1971

Ut ot fesmmoft aftfet et 2

(A) Fiasr foeardas

(B) o aet¥ fora freiius—w focamdie
(C) famirR =g faeemds

(D) faam =i foeurdis

e gefAfHdHe @it sto=n
Th qaEe (SR 9€) Wafded 35w
SO AFA ?

(A) %ﬁwﬂﬁmﬁmmwa@aﬁ

(B) 9 B STHcied STqHEse Tfafed
Aifedt a1 HeH gEm

(C) §YU YHRUGTHE H&d o]
(gSdrEd) TrEad gl

(D) e SIS 21 SR aT9R S0y
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65. Who is one of the authors of | 65. ‘TSI : T HEEA SHITAeH TS Al

MOJO : The Mobile Journalism
Hand-book ?

T o JEeE] F A

(A) 9H a&d
(A) Bruce Westley (B) SHa e
(B) Ste'phen Qulaun. (C) T TR
(C) Rajdeep Sardesai D) @ <

(D) Barkha Dutt

66. TARIRIHE ‘ 3feged fael’ a1 Hehed gl
66. In journalism ‘The Overton Window’ Gap| gi\—da el Sd ?
is a concept that refers to : (A) %‘Hﬁﬁﬁ% == ﬁﬁaﬁ T BT
(A) The range of ideas tolerated in gl AT
Public Discourse N .
(B) Jcdqiedrd AT sheqATHl =l
(B) The physical space in new rooms g S
where brainstorming occurs ©) m I SO ffrse
(C) A specific type of computer A3
software used for news editing
(D) SaH=l IUYRIAT HIFH TRUAT]
(D) The time frame in which news HTATTE
remains relevant 67. ‘B 7o 3fe T 2¥’ A TN
67. Who is the Author of ‘Whole wfeerT o ?
> 9 .
Numbers and Half Truths’ * (A) SFE Free-EmEe
(A) Varllita. I.{oShli-Khandekar (B) wfReR T
(B) Ru 1mlm - (C) T fi
© e s b T
(D) Barkha Dutt 68,$@gﬁéwwﬁaﬁw
68. The concept of ‘News deserts’ is

primarily concerned with :

(A) Areas with abundant, diverse

news coverage

(B) Regions with limited or no

access to local news

Urban areas with high
concentration of news outlets

©

(D) The impact of climate change on

news reporting

(A) T gHIOa o Sfqeargul adieh o
ST TR

(B) Tfyer araw=l Tcded Sqciedl
seTen foren FUl STy STETa
Bl

(C) gcaHIesd Heoclsh JHIUNG  3THeel
RIREUCER

(D) BATHM dCcT=l dTdish-TeaR BIOTR]

gRome

23
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69. ‘News Framing’ in Journalism refers | 69. TaehIdd ‘= HwiHT' a1 FH ha Ffad

to :

(A) The physical layout of a news-
paper

How journalists shape the
presentation of a news story

(B)

(C) The process of editing video

footage

(D) Framing photographs for news

article

FA Wd ?
(A) FEUAT YA AU

(B) TETEN FAHE et IR
faferse gfteshmrE e

(C) Hifesht gvaia Hahad HIvATHA
fafsre gfeman

(D) TGS SR ke a0l

70. ‘T[S S’ 9 AEH HETHIS! ekt
70. What is ‘Parachute Journalism’ Fell S ?
often criticized for ? ’ .
(A) It’s in depth and comprehensive (&) ;E_&*__[ aﬁluaﬁg“ | T HIoRR
coverage of local issues
(B) Sending reporters to cover (B) wefrer ufifeerdi=a ereaeq Fmd
stories in areas where they SN AAHIGRAT Tl hATHTST
have little local knowledge qeael S
(C) Its focus on long-term (C) YARRIEIS! SreiehTeie  dTdiehTea
assignments for journalists SO o W) fee Sl
(D) Being overly cautions in Teviet oy e FE
reporting sensitive issues D) e
, Ny JHTOMG &A1 Saell S
71. Which of the following is an N . ,
alternative to the ‘Inverted Pyramid’ | 71. STTHICIEMAT=A 3¢l ECAR MG
writing structure ? TR el ®YEY IOl 2
(A) Diamond (A) B
(B) Platinum (B) wife™m
(D) Silver D) =
72. What does the term ‘hyper local’

refer to in the context of Digital
Journalism ?

(A) Global news coverage

72.

fefSieat TarerTid=an Hewid ‘ grEateesha’
& T ®@ gfaa W ?

(A) SIfdeh UTdedieR aTdish= hiol

(B) News focused on a very specific (B) fafyre dmiferen mﬁawa}
community-level geographic SrafRT 0l
area
(C) Reporting only on national (C) e U UMdaaX aTdihd vl
events (D) e FoTea1 qrdaioRie Sere st
(D) Reporting only district level FT0
events
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73. Which were the innovation

characteristics as described by
Everett Rogers ?

(A) Relative advantage,
compatibility triability
(B) Benefits, evidence, trial

(C) Applicability,
Usefulness

(D) Evidence, Feasibility, Benefits

Relevance,

73.

Tegle Uoid I HieearaHqTol STegee]
(FaEATET) LTI HIORT 2

(A) T oY, GEIaal, =l R
(B) o4, e, =r=oi

(C) U, WrEfiTeRdr, SRl
(D) e, SHaERd, A

74. ‘Above The Line’ (ATL) advertising 74, ‘TR T A’ (TETA) SRS A&
is characterized by : HIUT ?
(A) Personalized, one-on-one (A) ST, TEhTERSR BN THE Th
interaction with consumers S IRUERI]
(B) Direct marketing techniques (B) faf¥re SHEHERME SodiEH R 33
that involves specific targeting Foa O fayue
(C) Exclusive wuse of digital PN NI N
marketing channels (C) TSSIIEd HIoh[ST Tl chelall dTaY
(D) Its use of unmeasurable and (D) T AT T aﬁ[ T A ST
non-targeted mass media SIHHTETH q@?ﬁaT EIEESC X
methods AeRTIEd  GRIvATET hatell TaeT
75. Advertisements generally leverage | 75. SGUQHE HHFAU0 @R ScaGAT=Al

a Product’s USP which is :

(A) The legal right a product or
brand possess

The total budget allocated for
the ad campaign

(B)

STTHEHRY fofsh! SA&Tomr=n (JUHG) ST
hell Sl T ™ Fad B ?

(A) fafyrse 3eqe fosar g
HRIGTR T

(B) wifed Hifeddrsl 9 ete Th Ul

ek

(C) The distinctive feature that sets . =
the product apart from ©) = {1 qers L
: 3y Afvreew
competitors . NN -
D) S8gid 9&e ATEIAAT-g
(D) The unique strategic plan ) & 3

devised by the agency

WS wih (Sfyrsegel )
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77.

78.

79.

80.

Which theory in advertising focuses

on the idea that consumers pass

through a cognitive and affective

phase before adopting a behaviour ?

(A) The AIDA model

(B) The Hierarchy-of-Needs Theory

(C) The Elaboration Likelihood
Model

(D) The Balance Theory

Which of the following celebrities

was not a part of the Chitale

Bandhu’s My Chitale Bakarwadi Ad

Campaign ?

(A) Amey Wagh

(B) Nagraj Manjule

(C) Jackie Shroff

(D) Mahesh Manjrekar

Find the odd one out—Ogilvy India,

DDB Mudra Group, Dentsu,

Justwords :

(A) DDB Mudra Group

(B) Ogilvy India

(C) Dentsu

(D) Justwords

‘Men Will be Men’ campaign is an

example of :

(A) Guerilla Advertising

(B) Covert Advertising

(C) Subliminal Advertising

(D) Surrogate Advertising

The post modern era of advertising
can be characterized by :

(A) Limited and Expensive media

channels

(B) Fragmentation, Diversity &

Niche Targeting

(C) Standardized Messages and

Mass Production

(D) Adherence to traditions and

strict cultural norms
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@IS o HUATS] TG ST
IS TS S o1 STSs Jehdd,

& HoqT Sfeen wiven fagrand

yfafafad e ?

(A) AIDA wfqa™

(B) et sifugont fagra

(C) SATILYA ATSFAIGES (TSI

i) fagr
(D) Hger fagr

s s ‘AT fefcfos STohterEl” Siifewra
HII6Hd gGlt'i“lchl h [Vl HI<AY °¢|°K‘|I'°{I
TEUNT Togdl ?

(A) 79 %

(B) AMIST

(C) S 4%

(D) HRE ST

3ﬂﬁ1c—oﬁ ﬁ@m S g3 wYE, aq,
SECaed AT fogma wew

(A)@ﬁ@"la?g?;rﬂ%
(B) Affiteet sfean

(C) T
(D) S=agq

;ﬂ%ﬁaaﬁﬁ? HEH § HIME S0
(A)gﬁweﬂwﬁqﬁw

(B) °h|°6d \HSOSdMIWI‘I
(C) TafArgTal feegeiafs

(D) TR afesgetats

ST & S-S It
St wIvrt 2

(A) Taifea 3nfor HerTen HieAm e

(B) fam@eq, afaen anftr fawafafime aex

(C) JHIfoTd TR STIOT Higdm YHONA
fafddh

(D) WUt Herar ST |ihids
o= #SR dreH
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81. Subtle and casual tactics used to | 81. Hureg uUTEHIEN fafyrse wraATasha
build a relationship with potential SAYEE Tgd 9as W3l FEd el
buyer over time, eventually TETE Tt WIS HIOATEE g
persuading to make a purchase is O A TS Sy 7
known as : '
(A) Subtle Sell (A) R fol (¥ 9e)
(B) Soft Sell (B) 7 fol (e &)
(C) Shrewed Sell (C) v feht (g2 W)
(D) Smart Sell (D) e fowt (TE FA)
82. DAGMAR stands for : 82. DAGMAR = Tﬁ w9 HOC 2
(A) Defining Advertising goals for (A) fewmafin sfesefafsn Med ®R
Measured Advertising Results TSre sfesgerafam feeed
(B) Defining Advertising Goals for (B) @%Iqm‘l sfesgelafsT Ted ® HiH
Mean Advertising Results . S
(C) Defining Advertising Goals for (©) ‘Sﬂ'q aa‘“‘ ﬁg%ﬁ” ST e R
Measured Awareness Results . N
. (D) fewmEf s1aerd Tied ®R Hifeam
(D) Defining Awareness Goals for SesatafeT frmeen
Medium Advertising Results ] ) A
83. Ambush marketing is a strategy 83. 'SF¥ WEhfe ghi@ O e S
where a brand : TErl TR (3FE)
(A) Collaborates with competitors (A) WHWWW
willingly fo1T joint ad\{ertlsmg TR e
and marketing campaign
(B) Avoids all forms of advertising (B) Heca=A1 SIEAIGTR  hIUTCATE]
during major events YR Sl X0l ZTesd
(C) Associates itself with an event 2 . i
without paging for sponsorship, © T | T
often capitalizing in the event’s B e WG Wl fHeed
blicit - : :
D) E‘u e lel direct product D) e
ocuses solely on direct produc -
promotion without involving in ct){c” SRR a
traditional advertising method ehigd hid
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85.

86.

87.

A film concerned more with its
artistry than ideology :

(A) Realistic film
(B) Montage

(C) Formalistic film
(D) Kino-glaz

The television based theory which
George Gerbner proposed that over
a period of time, the versions of the
world presented by television begin
to dominate the symbolic realities of
audiences, attitudes, opinions and
understandings :

(A) Cultural Capital

(B) Cultivation theory
(C) Cultural Imperialism
(D) Culture Industry

Which Director is known for his
work on superhero films such as

“The Dark Knight” trilogy in the
2000s ?

(A) Steven Spielberg
(B) Christopher Nolan
(C) Quentin Tarantino
(D) Martin Scorses

Luka Chupi bahut hui one of
the most popular Hindi song in Rang
de Basanti was written by :

(A) Guljar
(B) Prasoon Joshi
(C) Javed Akhter

(D) Kavi Neeraj
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DTSl fIaRYRUST, Sheeeher 3feeh

G‘a%W/GhI o Fe9er e Geee
?

A) fefasis faam

(B) |
(C) famm

(D) foA @

T T8 waeie™ed gIfasar
STerEAE fSHUR SAT Seiehr=A1 AR,
TS qUT AR ST @A hfederedn
IR gEE MeEar feud, o™

e =hROM= i Tl FiT et
HTezATEl. Ua fagia wiomr 2

(A) Toaal hUed (Hihfas )
(B) shedteey™ 93l (Twer THgi)

(C) woaid sfafasy (dEnfas
AT

(D) HeaR TSI (TTHA-3eanT)

foremea STdehT=A1 eaTdi=aT SEhHE, T
STeh oS’ a1 fessreia e g
~ o ¢

MUY {S7e3leh <hIUT 7

(A) s fogatent
(B) Tg®HL Ao
(C) FaEIA R
(D) wIfA whias
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88. ‘Kisan Kanya’ was a 1937 Hindi | 88. 'T&M ==’ 81 1937 W&l weRid wewd,

feature film which was directed by
Moti Gidwani and produced by
Ardeshir Irani is largely
remembered today on account of it
being :

(A) India’s first film on Agriculutre
Crisis

India’s first indigenously made
Colour Film

India’s first film where female
lead role is played by female
India’s first film which used
special effect

(B)
©

(D)

TRT TSt A G RTd Shotel S STeRiR
o g A sraeen fasde S
TeWH Hewomen fesue gFen S ?

(A) Ot IR 9 SO ufge

TRdg e
(B) dfgen Teeft fAfddt smomu T
aRdE fesde

(C) ufgem wdra fodue sad ot
FfFREE AT TRl T ohel

Kl
(D) ufgen 9ReE fosue <g@ Tera
shee (o 9fom) aTaeel T

89. Who directed the film “Pride & | 89 ST S =1 % aa‘f'ﬁ‘“ﬁ;'* TS
Prejudice (2005)”, an adaptation of %ﬁ El; TS (2005) TR
Jane Austen’s novel ? o Y
(A) Ang Lee (A) ?ﬁﬂ £
(B) Joe Wright o e
(C) Christopher Nolan (C€) 18
(D) Baz Luhrmann (D) 5"3( @?U '

90. In the context of Cinema, what is | 90. fa=Uer=n Hguld, M =N w1 ?
Frame rate ? , (A) TAFTIASA TeHT ehaTd SO
(A) The number of frames in a )

moving picture per second STl wEA
(B) The'nur.nber of frames in a (B) wafesmdiel A=l TR HE
moving image - AV .
(C) The number of shots in a (©) I‘fl we' < Hen
moving image (D) TR HeheIgHR JoT== ‘ gie=’
(D) The number of shots in moving T
picture per second ) )
91. Which of the following is a correct | 91. Eadl 1 WO A ST

full-form of RTMP,
communication technology ?
(A) Rapid transmission messaging

Ca

foar fesmEn
(A) e TrafgeE IS gnmm

program B) {regae 2rén F3f W
(B) Reduced Time Messaging (B) T oA

Protocol (C) fora orém BT wReTa
(C) Real Time Messaging Protocol

(D) Real Time Messaging Program

(D) R eEw #AfsT 9o
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92.

93.

94.

95.

96.

What distinguishes a non-fungible

token (NFT) from other

cryptocurrencies ?

(A) Interchangeable value

(B) Unique Identification Code

(C) Limited Supply

(D) Fractional Ownership

What is the primary method

employed by 3D printers to create

objects ?

(A) Layering materials

(B) Laser etching

(C) Nanotechnology infusion

(D) Magnetic resonance imaging

What type of consensus mechanism

is used in the Bitcoin blockchain ?

(A) Proof of Authority (PoA)

(B) Proof of Stake (PoS)

(C) Proof of Work (PoW)

(D) Delegated Proof of Stake (DPoS)

In the context of digital marketing,

which of the following testing

compares the performance of two

versions of content to see which one

appeals more to visitors/viewers ?

(A) Double testing

(B) Dry testing

(C) A/B testing

(D) Z testing

In the context of digital marketing,

FFA stands for :

(A) Free for All

(B) Frequently
Advertisement

(C) Fast Forward Algorithm

(D) Free for Audiences

followed
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TATHS] 3l eﬂmm% TSAATIET ShivTe
IO anas

(A) diGleQlQ(’i\rll‘l J-chq EESEIPER)
(B) qﬁﬁ;mﬁﬁﬁm He (3

(C) waifead g%??!
D) W (TheST-Thearid

ﬁﬁaﬁaw@a@ﬁﬁmﬁmg&ﬁaﬁﬁ
cn Ul l‘Ion(‘I'\IClI SIEY ‘@?ﬁ ?

(A) AR Tt

(B) <z sf=m

(C) TS SRS

(D) T @A gafem

foetéa sottehormed Ao ghfvedandt
DI HEITH/IFN AT S 2
(A) g% 3% AR (PoA)

(B) Y% ATk W& (PoS)

(C) g% 31k ek (PoW)

(D) Scifiee & Ak ¥h (DPoS)
fesiteet ArchfaT=n gRemmey, A=
T4 fafay sgermeia HIvd gt
99 qSTel i Teled 2

(A) €9 =M

(B) S™ EM

(C) W&t =

(D) s M

festieat AIehfaT=a Heuid THUHT Ursl
EQE I

(A) I B 3fa

(B) fradeelt wiciiere feaifcgie
(C) W HRIE TFTRIEH

(D) W ®R Afeaag
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99.

100.

Chat GPT, on AI chatbot is
developed by :

(A) Tesla
(B) Palantir
(C) Open Al

(D) Jointly by Google, Microsoft
Meta and Nvidea

The notion of a ‘produser’ refers to
which of the following ?

(A) A media professional who is
also a fan of the content that
he/she creates

(B) The fact that audience can not

only be considered as consumers
but they can be active creators
as well

(C) A heavy media user that
consumes for more of his or her
favorite media type than normal

(D) A person who gives financial
assistance to the director so he/
she can make an audio-visual
project

Threads, a text-based app for
workplace collaboration launched in
July 2023, was created by :

(A) X (erstwhile twitter)

(B) Instagram

(C) Whatsapp

(D) Snapchat

Name the person of Indian origin
who is founder of DALL-E and
co-creator of DALL-E2 :

(A) Mira Murati

(B) Aditya Ramesh
(C) Prafulla Dhariwal
(D) Punit Renjen

97.

98.

99.

100.

pPrepp

Your Personal Exams Guide

JUN - 19225/11—D

TESIYIEl I hiA fgHca SR

Jesiedt FMfHdT ol ket 38 ?
(A)

(B) TR

(C) 3y W™

(D) T, AREIGhIETE, Fel 3T TS
qrha Wehs fAfHdt

‘TreER’ & ShedT ®E TR A ?

(A) THT HIEIH HaHIfgsh S W@
e e =Rda R

(B) HIETHTE UTEeh ohales 7YY U8UE
A R W STREHHARE e
Tehad B ERn

(C) HTEHTET ST ST9ehdl S AT
AEerea ARMEE faRed T
Hl

(D) gHheTed FRET=AT ATHAEES
feresfenTen facia Area ot et

JEITUh! IV FTHSTHIEAN ISq A1
Sfuet fafdedt et ?

(A) TR (qeigHE Zfaet)

(B) z¥nimH

(C) =rz@sfy

(D) HHu=e

‘TA-3' W GIIUE qAT [@-3 2 A
Tefaiar STEUR URdE S et
o ?

(A) ¥R HUt

(B) afcca W

(C) UPed HRIaT

(D) gid =
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