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1. In a certain time Rs. 1200 becomes Rs. 1560 at 10% p.a. simple interest. Find the principal that will become Rs. 2232 at
8% p.a. in the same time.

T+ Af9aa 58T 7 10% 9fa 3¢ #1 2T ¥ . 1200 IIUWOT A7 97 F.1560 &

ST 2 §aUd AT FIa0, S TAT TAT 7 8% 9id a9 Fr g7 ¥ T. 2232 7
STTRTT

() Rs. 1930
(O Rs. 1800
()Rs. 1550
()Rs. 1700

(1 mark, negative marking)

2. A sum of money amount to Rs. 2600 in 3 years and Rs. 2900 in 9/2 years at simple interest. Find the sum and rate of
interest.

T R WYY 4T UY 3 991 # $.2600 3i¥ 9/2 a6l
%, 2900 51 wrd! 81 s @t 7 37 g2 gra Difee

() (Rs. 2000, 8%)
() (Rs. 2200, 10%)
() (Rs. 2200, 8%)

() (Rs. 2000, 10%)

(1 mark, negative marking)

3. The profit made by selling 5 meters of a cloth equals the selling price of 2 meters of that cloth. Find the profit percentage
made.

TP TS & 5 Hicd T 494 T U a4 39 IS
@ 2 Hiex & fawg geg & aurae giar g1 aifela ey

wid=ra yma Tifse)

() 601%
() 661%
() 641%
() 623%

(1 mark, negative marking)

4. IfA:B=1:2,B:C=4:5,C:D=10:11, then A:B:C:D =
g A:B = 1:2, B:C = 4:5, C:D = 10:11, & A:B:C:D =

04:8:10:11
() 2:4:10:11

2:5:10:11
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(1 mark, negative marking)

The average height of 30 students in a class is found to be 130 cm. Later, a student of height 140 cm left the class whereas
a new student joined and the average height has been changed to 129.5 cm. The height of the new student is

UF F&T # 30 orar # Jgg FI2 130 THA 9 J1ar £ 918 #H, 140 TAY FEmE

F UF TIF A FET ST &7 F90 TF FI7 DT AT & 71ar HT drmg F=9
129.5 THT # aga &ar mam v o9 i 3= §

(1 mark, negative marking)

6. A person lent some amount at 12% p.a. for 3% years and some amount at 12.5% p.a. for 2 years. If he had amount of Rs.

10,000 in hand and on such investment earned Rs. 2700 in all, find the amount he invested in each case.

U eAfh o P& AR B 12% ufd ad # gT 4

2% guf & fw 3R go Ry #1252 ufy ad
#r g7 § 2 auf & Tow sux Tz afg 395 g
10,000 %. @1 Tfdr ot 3ilT o &der ur 949 Fe
fHemery 2700 T HATT, dl Ucdsd AFAS &

g1 =Fder fir o ufdr |rg s

() (Rs. 5000, Rs. 5000)
() (Rs. 4500, Rs. 5500)
() (Rs. 4000, Rs. 6000)
() (Rs. 3500, Rs. 6500)

(1 mark, negative marking)

7. Divide Rs. 2760 in two parts such that simple interest on one part at 12.5% p.a. for 2 years is equal to the simple interest
on the other part at 12.5% p.a. for 3 years.

F.2760 F A AT A s g Fasa S F 125% s aw Hrar o 2

Iut & T UF HT F WIYROT =4, 12.5% T I FT T ¥ 3 I & AU =Y
AT & HIUNUT a1 & &7 2

() (Rs. 1700, Rs. 1060)
() (Rs. 1900, Rs. 860)

() (Rs. 2000, Rs. 760)
() (Rs. 1800, Rs. 960)

(1 mark, negative marking)

8. X started a business with Rs. 20,000. After 4 months, Y joined him with Rs. 30,000. At the beginning of the fifth month, X
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X & ¥.20,000 3 T TH IIHF IF [FaT| 4 A & ¢, T. 30,000 3 T

Y 3T% STIET # FT AT 9IS AR T THS H, TFE A F.10,000 FAE ITF
3gIT AT FifET FEd X @R v & Tfds amy Fr e Jmwem

(1 mark, negative marking)

In what ratio must two kinds of coffee which cost Rs. 80 per kg and Rs. 108 per kg be mixed such that the resultant mixture
costs Rs. 96 per kg?

g0% wafE o iR 108 T w5 o FHa st ar
TER S HI15] B [69 0Td § 58 WP R Ha™l 91y
o gfor fasmr =1 ®i9a ©. 96 wia fea s

(1 mark, negative marking)

Pipes X and Y take 10 minutes and 20 minutes respectively to fill an empty tank. Pipe Z takes 40 minutes to empty a full
tank. Find the time taken to fill the empty tank if all the three pipes are opened simultaneously.

qrET X 3T Y UF @ET &F F AT H FAA: 10 Hae 3t 20 T 771 w77

g £ 9T Z UF qUT &F F W w4 F 40 BFe F1 @Eg oar g 3fg =
qISYT F UF T T GTT JT a7 Geil Sl FT 330 H o9 960 §HT A1
=T

(1 mark, negative marking)

A, B, C and D live in a building having 141" floors. A lives two floors above B. C lives on the 14th floor immediately above A.
D neither lives immediately above nor immediately below B. The first 7 floors of the building are vacant. On which of the
following floors does D live?

A, B, C 3T D 14 A=l Imeil SANS H &4 21 A, B ¥ g Afaa 397 &1 21
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12.

13.

é?é‘m:mmeﬁ AT W @A EI DFAATBF EF Fu 3T & 3= 'repp

A=r gar &1 AN FT uger 7 Afee @eir §) Tt ¥ ¥ g A3 w D
T&dT 87

O 12th
O 10th
(:)8m

O Cannot be determined

(1 mark, negative marking)

If each of the vowels in the word HONESTLY is changed to the next letter in the English alphabetical series and each
consonant is changed to the previous letter in the English alphabetical series, and then the alphabets so formed are
arranged in alphabetical order from left to right, the positions of how many of the following alphabets will remain
unchanged? (from that of before arranging in alphabetical order)

afe HONESTLY g & 9cd® TaT &7 3= JUTATT H@eT & 39Tel 376 &

aco f5ar JaT & HIT s SOSa FT IS JUTHTAT AT H o HeT H agd
fear Jrar 2, AT T 30 YRR 99 HeWT FT 91 ¥ el A IUigsA H gateud
frar smar &, Feataf@a 7 o fras weT F7 Tae 3ofEfas e (33 ¥ 9B
JUITHA H TafEyd F3 W)

OF
None

O?—g;—ﬁ
Ug

O

(1 mark, negative marking)

356 497 812 739 264

If all the numbers are arranged in ascending order from left to right, which of the following will be the sum of all the three-
digits of the number which is second from the left of the new arrangement thus formed?

I Al e I T I IS FH F adieud Far A &, ar e A
T i O g&am & Tt JF 397 FT T 1, IT S G IAS TS A2 ASEAT F

ad ¥ gEL T W E?

(1 mark, negative marking)
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What will be the resultant of the third digit of the second lowest number is divided by the third digit of the highest number?

T Had Bid Hen & de ofe o 3ad ast
T & JaY 3w § faurferd o33 o1 afvong @7 geme

(1 mark, negative marking)

15. 356 497 812 739 264

If 2 is subtracted from the last digit of every odd number and 1 is added to the last digit of every even number, what will be
the difference between the highest and the lowest numbers thus formed?

gfe v fawn den & sifaw sio & | 2 g
TAT § 31Y U 90 S8 & Sifdw aiw o 1 |isT
ST 8, &1 ©9 SR g4 drelt 3=Iqd 307 FHean
deEnat & dig @1 a3 1 gi?

(1 mark, negative marking)

16. 356 497 812 739 264

If all the digits in each of the numbers are arranged in descending order within the number, which of the following will form
the second highest number in the new arrangement of numbers?

I I3+F AT # Tt HH FT TEAT F fiE wEUE /¥ sgatiua R
ST 7, d §Earst F 72 cgaen # Feafat@a # @ Fi9 @ gEd g9 a3 5= g

(1 mark, negative marking)

17. 356 497 812 739 264

If the positions of the first and the second digits of each of the numbers are interchanged, in how many numbers thus
formed will the first digit be a perfect square? (Consider 1 as perfect square number)
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TH YN I I FaaT TEAET J 9T HF UF QU7 T3 R0 (1 F qUT F9
TEgT ATfAT)

Four

=

O Two
O Three

One
T

(1 mark, negative marking)

18. A, B, C, D, E and F are six members of a family. A is the mother of B, who is the husband of D. F is the brother of one of
the parents of C. D is the daughter-in-law of E and has no siblings. C is the son of D.

A B,C,DENFUTF ISR FTZEHTTELI A BFATE AIDFIFEIC
& AA-TaT # ¥ UF FT A% F &1 D, E #1 ag § #RX 3T F1T 92-3g7 a7 21 C,
D # 99 £l

How is C related to A? o
C, A ¥ T yFIT mafag &7

Nephew

@t
O Father
O

Grandson

O Son-in-law

(1 mark, negative marking)

19. A, B, C, D, E and F are six members of a family. A is the mother of B, who is the husband of D. F is the brother of one of
the parents of C. D is the daughter-in-law of E and has no siblings. C is the son of D.

A B CDEMFIFIEaR SIS A B AT AADFIFEC
& AT-ar # § TR FT 415 F g1 D, E Hr 9 § AT 35F1 w12 A2-9g4 JAel &1 C,
D T I &I

How is F related to D?

F, D ¥ 7@ 91 Tafaa 72

Cousin
O zerr s

O ;Bq%her

O Brother-in-law
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20. A, B, C, D, E and F are six members of a family. A is the mother of B, who is the husband of D. F is the brother of one of
the parents of C. D is the daughter-in-law of E and has no siblings. C is the son of D.

A B CD ENMFTIF ISR FSE AT EIA BRI ATE AADFTaF &l C
F AAT-Tar & ¥ UF &1 &% F 2| D, E &7 ag § 3T 3T F1F 92-38 a1 21 C,
D # 99 £

How is E related to F?

E, F ¥ frH o gafaa &2

O

Father-in-law

O '\EIH{
Mother
Oz
O Son
aeT
(1 mark, negative marking)

21. A, B, C, D, E and F are six members of a family. A is the mother of B, who is the husband of D. F is the brother of one of
the parents of C. D is the daughter-in-law of E and has no siblings. C is the son of D.

A, B,C,D,EARNF U YNGR % OF GeFT E| A, BHT AT &, ST D &1 9fd 21 C
% AT-aT A § UK FT A1 F g1 D, E #r 9§ & AT 3HF w12 qA2-9g4 Ael €1 C,
D T I £|

If F is married to G, then how is G related to B?

I F, e o faafea g &t G, B o rg gor Tafag &7

O Sister-in-law
arafy
Cousin

O e o2
Mother
Oz
O Sister
T&d
(1 mark, negative marking)

22. A, B, C, D, E and F are six members of a family. A is the mother of B, who is the husband of D. F is the brother of one of
the parents of C. D is the daughter-in-law of E and has no siblings. C is the son of D.

A BCLDEINNFTHF TNER F G AT el A BF A& ST DF O &1 C
F AE-TOar F § UF T &% F 2| D, E #1 ag § #RX 3T F1F 92-387 AT 21 C,
D # 9T £

How many male members are there in the family?

9iER # frad v gewd 2
OFour
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Two
Oa
Oz

Cannot be determined

O frefifyg 78 e =1 55

(1 mark, negative marking)

23. If A means ‘+’. B means ‘=", C means * — " and D means ‘= . then 12B8C6D2A4="7
TEAFT AT+ & BF FTE ', C FT 3T — 3T D F1 7 =" & ar12BICED2A4 = ?

(1 mark, negative marking)

24. The first 9 positive integers are placed in square so that the sum of the numbers in each row, column and diagonal are
equal. Find B + F.

E | F 3
5 D |13
B 1 C

TEH 9 WFRIcHS YOI F3 & @ AT & a1F Jeis divd, T 3R Bt &

E F 3
5 D 13
B I C

(1 mark, negative marking)

25. Find the value of —[a—{a+(x—a)—(x—a)—a}—1a]
et T 1@ a0 &1l Al dnfame —Ja—{a+i{x—a)—(x—a)—a}—2a]

Oa
O 2a
O a-—x
Ox—a
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26. 10100 js a googol. 1000190 js equal to

101%0 o it 21 1000190 forat 82

O googol3 ,
googol 900go!
3 googol
3 e
100 googol
100 3T

(1 mark, negative marking)

27. Two candles of the same height are lit at the same time. The first candle is completely burnt in 3 hours while the second
candle is completely burnt up in 4 hours. At what point of time is the height of the second candle equals to twice that of the
first candle?

AT F912 T I AHScTAT TF &7 AT H Fells A9 &1 Tgelr AHacar 3 o2
" [ TE F AT ACG §, TG0 ST AHdcal 4 9 ® QW TWE ¥ Fo Aar 2

fro gmw @l Ameedr fr FaE ozl A Y FEE $ I F a2

196 minutes

196 A=
O 72 minutes
72 AT
105 minutes
O 105 e
144 minutes

144 =T

(1 mark, negative marking)

28. The position of how many digits will remain the same if the digits in the number 2567394 are rearranged in ascending order
from left to right?

TEIT 2567394 & Sid! &1 ard § o R vu o
qrafafeyd o W foaa siot ot fufa gam wafte

Two
Oa

One

Tk

O Three
GG
None

Oz

(1 mark, negative marking)

29. A, B, C, D, P, Q, Rand S are sitting around a circle facing the centre. P is the third to the left of A and R is the second to
the right of A. Q is not an immediate neighbour of either P or R. C sits third to the right of B and S sits exactly between C
and R.
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FITTATTEANR AF ST T TET 1 Q, P IT R #H ¥ et 1 Aspean
EH A I, B N T M TIA WasT 2 3 S, CaR RS &5 Ao &
a4 &

Who is sitting on the immediate right of A?

A # 3% g Fia 431 €2

(1 mark, negative marking)

A, B, C, D, P, Q, R and S are sitting around a circle facing the centre. P is the third to the left of A and R is the second to
the right of A. Q is not an immediate neighbour of either P or R. C sits third to the right of B and S sits exactly between C
and R.

A B, C,D, P, Q R 3T S TH Jod $ TRI AT Fg T AT @ & 33 &1 P, A
FITTTITTEIATR AFITTIITEN Q P IR F T 8 1 Tvean
TEHT AT EI C,BF A T AN I WA g ¥T S, CiT RF S S &
a3 2l

What is S’s position with respect to D?

D% Tgy & S FT TAT F7 272

O Third to the right

g ¥ dEa
O Immediate right
&+ T
O Third to the left
I g drEa
O Secpnd to the left
ax T TET
(1 mark, negative marking)
A, B, C,D, P, Q, RandS are sitting around a circle facing the centre. P is the third to the left of A and R is the second to

the right of A. Q is not an immediate neighbour of either P or R. C sits third to the right of B and S sits exactly between C
and R.

A B, C,D,P,Q RIATS THF T & INT X &g A IR @ = 43 &1 P, A
FITTITTEAR, AFITT T TET & Q, P IT R # ¥ &8 1 Asheasn
EHT AN LI C,BF A T T PIA Waar g ¥R S, Cit R+ SF a9 &
a1 &

Three of the following four options are similar in a certain way based on their positions in the seating arrangement and so
form a group. Which of the following does not belong to that group?
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32.

33.

34.

T A9 90+ ¥ §AF § 3R suoT % Hg 9499 & FeoEd § ¥ i 37
TAE ¥ §eOT FET 27

(1 mark, negative marking)

A, B, C,D, P, Q, Rand S are sitting around a circle facing the centre. P is the third to the left of A and R is the second to
the right of A. Q is not an immediate neighbour of either P or R. C sits third to the right of B and S sits exactly between C
and R.

A B, C,D,P,Q RHAT S TH IoF & IR 3N &g F 3N @ =5 a3 21 P, A
FIATITTEIR AF ST T TTE Q, P IT R A T Fdr 1 Fwean
TEHT AT EI C,BF I T T P WaasT g 3 S, C3it R+ S S &
a3 #

Who sits between P and S?

P 3T S % &= # FiA dar &7

(1 mark, negative marking)

In a class of 95 students, 40 play cricket, 50 play football and 10 plaxr both cricket and football.

95 BTET #T TH FaT H, 40 e Wad €, 50 HIaia Wald ¢ 3T 10 fFae iR
WeaTd A @od

How many students play neither cricket nor football?

rder O 7 o e Tea & #X F & |eara?

(1 mark, negative marking)

A, B, C, D, E, F and G are seven players. They form two teams of two players each and one team of three players. A and B
cannot be in the same team. B and C cannot be in the same team whereas E and F must be in the same team. G and D
cannot be in the same team.
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TaRa s T AT EI AR B UF T SH H A8 8T OFdl B 3T C U= &r
A A AT g S F ENFF idAAga ani gD s & &R/ &
&l & Whd |

If C, D and A form a team of three players, which of the following can be the members of one of the other teams?

g Cc,DINATT EaRa Fros dm aaa & ot Fa@a &7 8 =9
=7 T H T UF FT GSET & GhaT 27

Gand B
Og s s
AandE
Oasce
E and F
Oesxr

Both B and C

B 3T C &=t

(1 mark, negative marking)

35. A, B, C,D, E, Fand G are seven players. They form two teams of two players each and one team of three players. A and B
cannot be in the same team. B and C cannot be in the same team whereas E and F must be in the same team. G and D
cannot be in the same team.

A, B, C, D, E, F 3T G OiF [@arsr 2| 7 ar-gr f@arzar #1 ar &R #x d=9-9=9
EamRa A I T I AN B UHF TS # 8T & OFal B AT C U= &
A AT A TEF EN F S A dadga TRt G D &1 dH &
el & Thdl

If E, F and G form a team of three players, then in how many ways can the remaining two teams of two players each can
be formed?

IfE E, F 3y ¢ 99 Tenfear fr v &7 a3 £, ar or Tentzat 7 9w ar
AT F7 Faa FIT T 94107 AT Fhal 27

(1 mark, negative marking)

36. Capital of Chattisgarh is

Todrgee T TSI £

Patna
qadAl

O Aizawl

O Uttarakhand

O Ralpur
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37. Rudra Sagar Lake is located in

& AN Sl TE1 0T &

O Nicobar Island

O Tamil Naduw
afferarg

O Andaman Island
O Tripura
(1 mark, negative marking)

38. The objective of the Project Sunrise is

qISFc FAUSS T 3297 &

to enable better living

O TR FEa F1 @eF == & B

O for prevention of AIDS in North Eastern States
3ol @ T=ar § UEH i UwuE $ forw
O to provide skill training to youths

AT3HT T Hierel TIAETT IS AT

O to improve employability skill development and other convenience for labour

prepp
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TR Fregar Hierer fTee 3 o7 & B 3= glawr & gur == & o

(1 mark, negative marking)

39. Claudius Ptolemy was
FoAISTH TTAT 2T-
O Emperor of the Holy Roman Empire

g3y UHT FHST & §HAR

O Italian Explorer

O Astronomer and Geographer
=
Italian Explorer

(1 mark, negative marking)

40. Writer of the Sanskrit drama “Malti Madhav” is

TTgd ACs "Aledr AT & 7EE 2
Bhavabhuti
O a-a ut
OKalldas

O Varahmihira

Banbhatta
O ooz
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41. Human Rights Day is observed in India on

T # AFEnYSR Tgg A4 A §
ODecemberB

O December 10

10 fEmay

O December 9

O December 11

11 fgmaT

(1 mark, negative marking)

42. Kiran Desai won the Booker Prize in 2006 for the book

frToT 2TE & graw & AT 2006 F g9 [WEFR FHAE

O The Inheritance of Loss
& SR TET 3T o
Bring up the Bodies
O ICHE R IEE]
O The Winter T|ger

O The Sellout
g HANT3C
(1 mark, negative marking)

43. Nobel Prize winner in Literature in 2019 is

2019 & WIfgeT # e [WEHKR faotar &

O Peter Handke

John B Goodenough
Ozt & IETAF
James Peebless

O FFH e

O Akira Yoshino

3PRT AR

(1 mark, negative marking)

44. First recipient of Dada Saheb Phalke Award was
ST T2 Foh [WEFN & JIH qreaar o

Prithviraj Kapoor
O IS FhW
O Pankaj Mallick

g% Hied®

O B.N.Sirkar
. U, O
O Mrs. Devika Rani

Sraar s e
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45. Which one of the following public sector enterprise does not belong to Maharatna scheme?

Frafof@a & O 7 o7 Eaas &89 F 3599 ‘7l A4 § Tafag 747 22

Gas Authority of India Limited
O s st 3w e fies
O Power Grid Corporatlon of Ind|a
grat @3 Frafiee Hte sfEar
Hindustan Aeronautics Limited
O fegram weifesw Rfies

O Bharat Heavy Electrical Limited

(1 mark, negative marking)

46. First country to win the World Cup Football is

frog 9 weata Saer Jrem ggen 2 §
OBraziI
AT
Germany
O st
Uruguay
O 5w
Argentina
O st

(1 mark, negative marking)

47. Atal Pension Yojana was introduced on

3T YU AT Fa UF Hr A5 A

1 June 2016
01 a1 2016
9 May 2015

Og #;S 2015

1 June 2015
O 1 ﬁ 2015

9 May 2016
O

9 #S 2016

(1 mark, negative marking)

48. Who is the author of the book “ A Promised Land”?

“T HIHEE oi3” qFa® & of@F i 87
O Donald Trump
O Barack Obama
Man Mohan Slngh

7 #Aga g
O Angela Merkel
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49. Who wrote the book “The Guide™?

‘g MET A+ o fordr?

R.K.Narayan
O HIT.&F.ATIor
Edward Luce

O Gunter Grass

O Ruskin Bond

(1 mark, negative marking)

50. The abbreviation RAF stands for

HfeeT 17 RAF &7 3 ¢

O Regimlental Action Force
T
O Rapid Action Force
ifUs o WY

O Regular Action Force

LYo TFI B

O Rapid Actlve Force

(1 mark, negative marking)

51. Swarn Jayanti Gram Swarozgar Yojna was introduced on

TIUT FAAT AA FEUSER AT Fa F H 78 2

O 1 April 1998
1 379eT 1998

O 1 April 1999
1 F9eT 1999
O 15 August 1999

15 HITET 1999
O 25 December 1999

25 fgHaT 1999

(1 mark, negative marking)

52. The first Indian woman to go to Antarctica was

FETHEHT AT T FUH qIST Afger o

Meher Moos
Oz 7w

Anandi Bai Joshi
O st i s

O Preet Chandl

O Sudlpta Sengupta

gered daaedr

(1 mark, negative marking)
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53. The Intelligence Agency of Japan is

A Fr giear T §

O Naicho
O SAVAK

(1 mark, negative marking)

54. “The Age” is a news paper of

"z TH" FEET §AET 99 2

O USA
O Australla

Canada
FHAsT
O
(1 mark, negative marking)

55. “Likud Party” is a political party of

O Ausralia
O Iraq
O Israel

O SiLank Sri Lanka

(1 mark, negative marking)

56. World Wildlife Day is observed on

o7 F=uT feaq A4 AEr 2

O October 4
O October 6
O October 3
O October 5

(1 mark, negative marking)
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57. The recipient of Booker Prize in the year 2020 was

I¥ 2020 A FH [WEHR TIod=ar a1

Arvind Adiga
O RfEg sfEaw

O George Saundars

Anna Bums
HdAT 988
O Douglas Stuart

(1 mark, negative marking)

58. Recipient of Bharatiya Jnanpith Award in 2019 was .
2019 # ANEET AFUE [WEFR + 9odhdr I

O Shankh Ghosh
uE Y

O Krishna Sobh|

O Akk|them Achuthan Namboothiri

HFRAT H=gdT AT

O Amitav GhOSh

(1 mark, negative marking)

59. National Consumer Right Day is observed in India on

AT H TS IUAEFAT HUFR T9w s fF Aamm Fmar #

O December 24

24 fegaT
O December 23

23 TEaT
O December 16

16 fegay

O December 20
fem=T 20

(1 mark, negative marking)

60. What will be the colour of a dark blue suit when viewed in candle light?

FAAScAr $T e # 2@ 9 TG A 3T H [ FT T F47 grem?
ONavyque

Black
Rl

O Dark que
O Green

(1 mark, negative marking)
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62.

63.

64.

65.

66.
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O Enterpreneur
O Entrepreneur
O Entreprenure
O Enterprenure

(1 mark, negative marking)

Groups of four words are given. In each group one word is correctly spelt. Find out the correctly spelt word.

(1 mark, negative marking)

Groups of four words are given. In each group one word is correctly spelt. Find out the correctly spelt word.

O Acquaintance
O Acquentance
O Acquaintence
O Acqueintence

(1 mark, negative marking)

Groups of four words are given. In each group one word is correctly spelt. Find out the correctly spelt word.

(1 mark, negative marking)

Groups of four words are given. In each group one word is correctly spelt. Find out the correctly spelt word.

(1 mark, negative marking)

choose the one which can be substituted for the given words / sentence.

A small raised platform that a person stands on to make a speech or receive a prize-
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(1 mark, negative marking)

67. Choose the one which can be substituted for the given words / sentence.

A quick short sudden movement of the features, muscles, limbs of the human body usually without conscious control

(1 mark, negative marking)

68. Choose the one which can be substituted for the given words / sentence.

A picture of a person or a thing drawn in such a manner such as to instigate laughter

O Cacography
O Cartography

(1 mark, negative marking)

69. Choose the one which can be substituted for the given words / sentence.

A system of government in which the power is distributed between the Central Government and its constituent units

(1 mark, negative marking)

70. Choose the one which can be substituted for the given words / sentence.

Special words that are spoken or sung to have a magical effect

(1 mark, negative marking)

71. Choose the word opposite in meaning to the given word.

VIRGINAL
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72.

73.

74.

75.

Festering

O Vestal
O Corrupted

O Sophomoric

(1 mark, negative marking)

Choose the word / phrase which is similar in meaning to the given word.

ENDURING

O Long lasting

O Permanent

(1 mark, negative marking)

choose the word opposite in meaning to the given word.

PROGRESSIVE

O Regressive

O Retrogressive

O Repulsive

O Aggressive

(1 mark, negative marking)

Choose the word opposite in meaning to the given word.

ASCETICISM

O Comfort

O Anti- Semitism

O Luxury
() Humiity

(1 mark, negative marking)

Choose the word opposite in meaning to the given word.

UNNERVED

(1 mark, negative marking)

prepp
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76.

77.

78.

79.

80.

Choose the one which best expresses the meaning of the given word.

SQUANDER

(1 mark, negative marking)

choose the one which best expresses the meaning of the given word.

LICENTIOUS

O Without licence

(1 mark, negative marking)

choose the one which best expresses the meaning of the given word.

DELIRIOUS

(1 mark, negative marking)

Choose the one which best expresses the meaning of the given word.

CORROBORATE

() validate
O Collaborate

O Substantiate

O Co-operate

(1 mark, negative marking)

choose the one which best expresses the meaning of the given word.

SOLECISM

O Clever argument
O Wise saying

prepp
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81.

82.

83.

84.

O Grammatical error
(1 mark, negative marking)
The various parts of the sentence are segregated with the symbol " /"

Find out which part of the sentence has an error.
If there is no error, mark "No error" as your answer.

Don’t think / you can deceive me / like you did my brother. /

() tike you did my brother.
O you can deceive me

(1 mark, negative marking)

The various parts of the sentence are segregated with the symbol "/ "
Find out which part of the sentence has an error.
If there is no error, mark "No error" as your answer.

I shall avail / of this opportunity / to meet you there. /

(:)lshauavan

O to meet you there.

O No error

O of this opportunity

(1 mark, negative marking)
The various parts of the sentence are segregated with the symbol " /"

Find out which part of the sentence has an error.
If there is no error, mark "No error" as your answer.

Shreenet is telling / that | have stolen / his notebook./

O that | have stolen
O his notebook.

O No error

O Shreenet is telling
(1 mark, negative marking)

The various parts of the sentence are segregated with the symbol " /"
Find out which part of the sentence has an error.
If there is no error, mark "No error" as your answer.

A rise in rents and wages / have been found / to go together. /

O No error
O to go together.
O have been found

prepp
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(1 mark, negative marking)

85. The various parts of the sentence are segregated with the symbol " /"
Find out which part of the sentence has an error.
If there is no error, mark "No error" as your answer.

If only it were possible to get near / one of the volcanic eruptions take place / without getting burnt. /

O No error

O If only it were possible to get near
O without getting burnt
O one of the volcanic eruptions take place
(1 mark, negative marking)
86. The various parts of the sentence are segregated with the symbol " /"

Find out which part of the sentence has an error.
If there is no error, mark "No error" as your answer.

The manager of this bank / gave rupees two hundred / to the door keeper. /

O gave rupees two hundred
O to the door keeper.
O The manager of this bank

O No error

(1 mark, negative marking)
87. The various parts of the sentence are segregated with the symbol "/ "

Find out which part of the sentence has an error.
If there is no error, mark "No error" as your answer.

No other student / in my class / is as tall as Rishabh. /

O is as tall as Rishabh.

O No other student

(1 mark, negative marking)

88. The various parts of the sentence are segregated with the symbol "/ "
Find out which part of the sentence has an error.
If there is no error, mark "No error" as your answer.

He must give that / answer of the question / asked by his teacher. /

O No error

O answer of the question
O He must give that
O asked by his teacher.
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89.

90.

91.

92.

93.

The various parts of the sentence are segregated with the symbol " /"
Find out which part of the sentence has an error.
If there is no error, mark "No error" as your answer.

They had hardly / gone few steps that / they saw a lion. /

O No error
O they saw a lion.
O gone few steps that

() They had hardly

(1 mark, negative marking)
The various parts of the sentence are segregated with the symbol " /"

Find out which part of the sentence has an error.
If there is no error, mark "No error" as your answer.

| have met one of / the most beautiful / mind in the seminar. /

O | have met one of

O No error

O the most beautiful
O mind in the seminar.

(1 mark, negative marking)

Choose the alternative which best expresses the meaning of the idiom/ phrase.

As the bomb exploded people ran helter-skelter.

O in disorderly haste

O in great fear

O in great sorrow

O in haste

(1 mark, negative marking)

Choose the alternative which best expresses the meaning of the idiom/ phrase.

My close friend got the sack from his first job recently.

O was dismissed from
O was demoted from

(1 mark, negative marking)

Choose the alternative which best expresses the meaning of the idiom/ phrase.

She is a fair weather friend.

prepp
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95.

96.

one who deserts you in difficulties Your Personal Exams Guide
O a favourable friend
O a friend who meets difficulties calmly

O A good friend

(1 mark, negative marking)

Choose the alternative which best expresses the meaning of the idiom/ phrase.

His failure at the election has been a sore point with him for a long time.

O something memorable for
O something pleasurable to
O something which hurts

O something that brings fear to

(1 mark, negative marking)

Choose the alternative which best expresses the meaning of the idiom/ phrase.

He went on sowing wild oats; he reaped suffering in his later life.

O inviting troubles as a boy
O sowing grains called oats when young
O irresponsible pleasure seeking in young age

O warning others as a young man
(1 mark, negative marking)

When critics discuss the oeuvre of Richard Wright, they usually dwell on his famed memoir Black Boy or the highly
successful and groundbreaking Native Son. They seem to allege he was an important

early black author whose principal innovation was in bringing to the masses the rage that seethed in the African-American
communities in the early 20th century. In making that case alone, these pedagogues do a great disservice to Wright
scholarship, for they avoid the nuanced look at Wright’s skill as an artist, a writer, and a maturing literary voice. One of the
novels that is especially overlooked is The Outsider, a novel he completed while living in Europe. The Existentialist circle
Wright found himself amidst in France heavily influenced the book. Note, for instance, the similarities in title between it and
Albert Camus’s classic The Stranger. In both novels, the titular character is an Other, someone whom society has made
abject and for whom a great deal of vituperative ignominy is unleashed. The story of Wright's work centers around Cross
Damon, an indebted black postal worker who finds out he has been assumed dead in a train accident. He flees to New
York where he starts a new life working for the Communist Party (note the similarities to Invisible Man), a group he
eventually learns to despise. Throughout the book, Cross matures while also articulating the fact of the black male
experience: living in dread in the liminal spaces of American life. But the real power of the book comes in giving Cross
agency. Unlike Bigger Thomas in Native Son, Cross is allowed to speak for himself, lending him the power to communicate
directly with the reader, without the filter of Bigger’s (white) attorney. Additionally, the voice Cross finds is articulate without
being edifying or pedagogic, meaning that Wright trusts his reader to grasp subtlety, rather than

being hit over the head with the message the intelligent reader deduced halfway through the book.

Sadly, though, The Outsider tends to be dismissed as a failed attempt at Existentialism from an

author who had been away from America too long to know what the nation was really like. This is how the book was seen
in the 1950s and how it, largely, continues to be seen today.

The author’s main criticism of Native Son seems to be that it

O shows a still nascent author
O is too didactic

does not articulate the black experience
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98.

O is too reputed today

(1 mark, negative marking)

When critics discuss the oeuvre of Richard Wright, they usually dwell on his famed memoir Black Boy or the highly
successful and groundbreaking Native Son. They seem to allege he was an important

early black author whose principal innovation was in bringing to the masses the rage that seethed in the African-American
communities in the early 20th century. In making that case alone, these pedagogues do a great disservice to Wright
scholarship, for they avoid the nuanced look at Wright’s skill as an artist, a writer, and a maturing literary voice. One of the
novels that is especially overlooked is The Outsider, a novel he completed while living in Europe. The Existentialist circle
Wright found himself amidst in France heavily influenced the book. Note, for instance, the similarities in title between it and
Albert Camus’s classic The Stranger. In both novels, the titular character is an Other, someone whom society has made
abject and for whom a great deal of vituperative ignominy is unleashed. The story of Wright's work centers around Cross
Damon, an indebted black postal worker who finds out he has been assumed dead in a train accident. He flees to New
York where he starts a new life working for the Communist Party (note the similarities to Invisible Man), a group he
eventually learns to despise. Throughout the book, Cross matures while also articulating the fact of the black male
experience: living in dread in the liminal spaces of American life. But the real power of the book comes in giving Cross
agency. Unlike Bigger Thomas in Native Son, Cross is allowed to speak for himself, lending him the power to communicate
directly with the reader, without the filter of Bigger’s (white) attorney. Additionally, the voice Cross finds is articulate without
being edifying or pedagogic, meaning that Wright trusts his reader to grasp subtlety, rather than

being hit over the head with the message the intelligent reader deduced halfway through the book.

Sadly, though, The Outsider tends to be dismissed as a failed attempt at Existentialism from an

author who had been away from America too long to know what the nation was really like. This is how the book was seen
in the 1950s and how it, largely, continues to be seen today.

As used in paragraph 2, the word abject most nearly means

O impoverished

O dishonest

(1 mark, negative marking)

When critics discuss the oeuvre of Richard Wright, they usually dwell on his famed memoir Black Boy or the highly
successful and groundbreaking Native Son. They seem to allege he was an important

early black author whose principal innovation was in bringing to the masses the rage that seethed in the African-American
communities in the early 20th century. In making that case alone, these pedagogues do a great disservice to Wright
scholarship, for they avoid the nuanced look at Wright's skill as an artist, a writer, and a maturing literary voice. One of the
novels that is especially overlooked is The Outsider, a novel he completed while living in Europe. The Existentialist circle
Wright found himself amidst in France heavily influenced the book. Note, for instance, the similarities in title between it and
Albert Camus’s classic The Stranger. In both novels, the titular character is an Other, someone whom society has made
abject and for whom a great deal of vituperative ignominy is unleashed. The story of Wright's work centers around Cross
Damon, an indebted black postal worker who finds out he has been assumed dead in a train accident. He flees to New
York where he starts a new life working for the Communist Party (note the similarities to Invisible Man), a group he
eventually learns to despise. Throughout the book, Cross matures while also articulating the fact of the black male
experience: living in dread in the liminal spaces of American life. But the real power of the book comes in giving Cross
agency. Unlike Bigger Thomas in Native Son, Cross is allowed to speak for himself, lending him the power to communicate
directly with the reader, without the filter of Bigger’s (white) attorney. Additionally, the voice Cross finds is articulate without
being edifying or pedagogic, meaning that Wright trusts his reader to grasp subtlety, rather than

being hit over the head with the message the intelligent reader deduced halfway through the book.

Sadly, though, The Outsider tends to be dismissed as a failed attempt at Existentialism from an

author who had been away from America too long to know what the nation was really like. This is how the book was seen
in the 1950s and how it, largely, continues to be seen today.

The author’s main purpose in writing this passage is to

O defend the remarks of literary critics throughout the past century

O argue that a book by a famous author should not be overlooked
suggest that The Outsider is a better book than is Native Son or Black Boy
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100.

O challenge the notion that Existentialism ruined The Outsider
(1 mark, negative marking)

When critics discuss the oeuvre of Richard Wright, they usually dwell on his famed memoir Black Boy or the highly
successful and groundbreaking Native Son. They seem to allege he was an important

early black author whose principal innovation was in bringing to the masses the rage that seethed in the African-American
communities in the early 20th century. In making that case alone, these pedagogues do a great disservice to Wright
scholarship, for they avoid the nuanced look at Wright’s skill as an artist, a writer, and a maturing literary voice. One of the
novels that is especially overlooked is The Outsider, a novel he completed while living in Europe. The Existentialist circle
Wright found himself amidst in France heavily influenced the book. Note, for instance, the similarities in title between it and
Albert Camus’s classic The Stranger. In both novels, the titular character is an Other, someone whom society has made
abject and for whom a great deal of vituperative ignominy is unleashed. The story of Wright's work centers around Cross
Damon, an indebted black postal worker who finds out he has been assumed dead in a train accident. He flees to New
York where he starts a new life working for the Communist Party (note the similarities to Invisible Man), a group he
eventually learns to despise. Throughout the book, Cross matures while also articulating the fact of the black male
experience: living in dread in the liminal spaces of American life. But the real power of the book comes in giving Cross
agency. Unlike Bigger Thomas in Native Son, Cross is allowed to speak for himself, lending him the power to communicate
directly with the reader, without the filter of Bigger’s (white) attorney. Additionally, the voice Cross finds is articulate without
being edifying or pedagogic, meaning that Wright trusts his reader to grasp subtlety, rather than

being hit over the head with the message the intelligent reader deduced halfway through the book.

Sadly, though, The Outsider tends to be dismissed as a failed attempt at Existentialism from an

author who had been away from America too long to know what the nation was really like. This is how the book was seen
in the 1950s and how it, largely, continues to be seen today.

According to the passage, The Outsider is similar to which of the following works?

|. Native Son
Il. The Stranger
I1l. Invisible Man

(1 mark, negative marking)

When critics discuss the oeuvre of Richard Wright, they usually dwell on his famed memoir Black Boy or the highly
successful and groundbreaking Native Son. They seem to allege he was an important

early black author whose principal innovation was in bringing to the masses the rage that seethed in the African-American
communities in the early 20th century. In making that case alone, these pedagogues do a great disservice to Wright
scholarship, for they avoid the nuanced look at Wright's skill as an artist, a writer, and a maturing literary voice. One of the
novels that is especially overlooked is The Outsider, a novel he completed while living in Europe. The Existentialist circle
Wright found himself amidst in France heavily influenced the book. Note, for instance, the similarities in title between it and
Albert Camus’s classic The Stranger. In both novels, the titular character is an Other, someone whom society has made
abject and for whom a great deal of vituperative ignominy is unleashed. The story of Wright's work centers around Cross
Damon, an indebted black postal worker who finds out he has been assumed dead in a train accident. He flees to New
York where he starts a new life working for the Communist Party (note the similarities to Invisible Man), a group he
eventually learns to despise. Throughout the book, Cross matures while also articulating the fact of the black male
experience: living in dread in the liminal spaces of American life. But the real power of the book comes in giving Cross
agency. Unlike Bigger Thomas in Native Son, Cross is allowed to speak for himself, lending him the power to communicate
directly with the reader, without the filter of Bigger’s (white) attorney. Additionally, the voice Cross finds is articulate without
being edifying or pedagogic, meaning that Wright trusts his reader to grasp subtlety, rather than

being hit over the head with the message the intelligent reader deduced halfway through the book.

Sadly, though, The Outsider tends to be dismissed as a failed attempt at Existentialism from an

author who had been away from America too long to know what the nation was really like. This is how the book was seen
in the 1950s and how it, largely, continues to be seen today.

What does the word "oeuvre" mean in the passage above ?

body of work
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(1 mark, negative marking)

When critics discuss the oeuvre of Richard Wright, they usually dwell on his famed memoir Black Boy or the highly
successful and groundbreaking Native Son. They seem to allege he was an important

early black author whose principal innovation was in bringing to the masses the rage that seethed in the African-American
communities in the early 20th century. In making that case alone, these pedagogues do a great disservice to Wright
scholarship, for they avoid the nuanced look at Wright's skill as an artist, a writer, and a maturing literary voice. One of the
novels that is especially overlooked is The Outsider, a novel he completed while living in Europe. The Existentialist circle
Wright found himself amidst in France heavily influenced the book. Note, for instance, the similarities in title between it and
Albert Camus'’s classic The Stranger. In both novels, the titular character is an Other, someone whom society has made
abject and for whom a great deal of vituperative ignominy is unleashed. The story of Wright's work centers around Cross
Damon, an indebted black postal worker who finds out he has been assumed dead in a train accident. He flees to New
York where he starts a new life working for the Communist Party (note the similarities to Invisible Man), a group he
eventually learns to despise. Throughout the book, Cross matures while also articulating the fact of the black male
experience: living in dread in the liminal spaces of American life. But the real power of the book comes in giving Cross
agency. Unlike Bigger Thomas in Native Son, Cross is allowed to speak for himself, lending him the power to communicate
directly with the reader, without the filter of Bigger’s (white) attorney. Additionally, the voice Cross finds is articulate without
being edifying or pedagogic, meaning that Wright trusts his reader to grasp subtlety, rather than

being hit over the head with the message the intelligent reader deduced halfway through the book.

Sadly, though, The Outsider tends to be dismissed as a failed attempt at Existentialism from an

author who had been away from America too long to know what the nation was really like. This is how the book was seen
in the 1950s and how it, largely, continues to be seen today.

The term "pedagogues” refers to :

O a disobedient student
O a strict teacher

O a lazy teacher
O a strict student

(1 mark, negative marking)

When critics discuss the oeuvre of Richard Wright, they usually dwell on his famed memoir Black Boy or the highly
successful and groundbreaking Native Son. They seem to allege he was an important

early black author whose principal innovation was in bringing to the masses the rage that seethed in the African-American
communities in the early 20th century. In making that case alone, these pedagogues do a great disservice to Wright
scholarship, for they avoid the nuanced look at Wright's skill as an artist, a writer, and a maturing literary voice. One of the
novels that is especially overlooked is The Outsider, a novel he completed while living in Europe. The Existentialist circle
Wright found himself amidst in France heavily influenced the book. Note, for instance, the similarities in title between it and
Albert Camus’s classic The Stranger. In both novels, the titular character is an Other, someone whom society has made
abject and for whom a great deal of vituperative ignominy is unleashed. The story of Wright's work centers around Cross
Damon, an indebted black postal worker who finds out he has been assumed dead in a train accident. He flees to New
York where he starts a new life working for the Communist Party (note the similarities to Invisible Man), a group he
eventually learns to despise. Throughout the book, Cross matures while also articulating the fact of the black male
experience: living in dread in the liminal spaces of American life. But the real power of the book comes in giving Cross
agency. Unlike Bigger Thomas in Native Son, Cross is allowed to speak for himself, lending him the power to communicate
directly with the reader, without the filter of Bigger’s (white) attorney. Additionally, the voice Cross finds is articulate without
being edifying or pedagogic, meaning that Wright trusts his reader to grasp subtlety, rather than

being hit over the head with the message the intelligent reader deduced halfway through the book.

Sadly, though, The Outsider tends to be dismissed as a failed attempt at Existentialism from an

author who had been away from America too long to know what the nation was really like. This is how the book was seen
in the 1950s and how it, largely, continues to be seen today.

The term "early black author" is a reference to

O the author's origin
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the poor quality of the author
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O the colour of the novel
O to make fun of the author

(1 mark, negative marking)

Over the past half a century, many have erroneously agreed that there is a chasm in Frank Lloyd Wright's work, an
unbridgeable gap between his residential and commercial buildings. In fact, all of his architectural designs show off his
belief in a world governed by technology but indebted to nature, and all his buildings are really monuments to man’s place
in the natural world.

In his domestic homes, Wright seems to emphasize a blending of the artificial and the natural, with an emphasis on low-
pitched roofs, asymmetry, natural light, and hidden entrances that would require a visitor to search for a way in. These
obscured entrances also make the visitor confront the landscape in a way he or she would not have to if he or she entered
merely from the urban street the house would be located on (in the case of houses such as the Winslow House in lllinois
and other suburban houses). In his own house at Taliesien, in Wisconsin, the visitor must travel a winding driveway uphill to
the back of the house and literally confront a panoramic vista of green hills and woods, rather than merely entering the
house. In this way, then, one is forced to acknowledge both the artificial and the natural at once and cannot merely observe
the home

as one thing alone.

In his commercial buildings, too, there exists a great deal of nature’s influence. Though the

spaces are more straightforward than the domestic spaces (entrances are not hidden, for instance), as their functions
necessitated, Wright's commercial buildings still showcase the marriage of nature and technology. The Larkin Building, for
instance, lets in an unprecedented amount of natural light for an office building. Wright intentionally eliminated darkness
wherever possible, even encapsulating the central space with a giant skylight, creating the effect of working outdoors.

As used in paragraph 1, the word chasm most nearly means

(O adivide
O an abyss

(1 mark, negative marking)

Over the past half a century, many have erroneously agreed that there is a chasm in Frank Lloyd Wright's work, an
unbridgeable gap between his residential and commercial buildings. In fact, all of his architectural designs show off his
belief in a world governed by technology but indebted to nature, and all his buildings are really monuments to man’s place
in the natural world.

In his domestic homes, Wright seems to emphasize a blending of the artificial and the natural, with an emphasis on low-
pitched roofs, asymmetry, natural light, and hidden entrances that would require a visitor to search for a way in. These
obscured entrances also make the visitor confront the landscape in a way he or she would not have to if he or she entered
merely from the urban street the house would be located on (in the case of houses such as the Winslow House in lllinois
and other suburban houses). In his own house at Taliesien, in Wisconsin, the visitor must travel a winding driveway uphill to
the back of the house and literally confront a panoramic vista of green hills and woods, rather than merely entering the
house. In this way, then, one is forced to acknowledge both the artificial and the natural at once and cannot merely observe
the home

as one thing alone.

In his commercial buildings, too, there exists a great deal of nature’s influence. Though the

spaces are more straightforward than the domestic spaces (entrances are not hidden, for instance), as their functions
necessitated, Wright's commercial buildings still showcase the marriage of nature and technology. The Larkin Building, for
instance, lets in an unprecedented amount of natural light for an office building. Wright intentionally eliminated darkness
wherever possible, even encapsulating the central space with a giant skylight, creating the effect of working outdoors.

According to the passage, the central difference between Frank Lloyd Wright's residential and
commercial buildings is that

O the residential buildings were not usually on city streets
O the commercial buildings had hidden entrances

O the residential buildings are less straightforward



WWW.prepp.i

105.

106.

107.

the residential buildings let in less natural light repp
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(1 mark, negative marking)

Over the past half a century, many have erroneously agreed that there is a chasm in Frank Lloyd Wright's work, an
unbridgeable gap between his residential and commercial buildings. In fact, all of his architectural designs show off his
belief in a world governed by technology but indebted to nature, and all his buildings are really monuments to man’s place
in the natural world.

In his domestic homes, Wright seems to emphasize a blending of the artificial and the natural, with an emphasis on low-
pitched roofs, asymmetry, natural light, and hidden entrances that would require a visitor to search for a way in. These
obscured entrances also make the visitor confront the landscape in a way he or she would not have to if he or she entered
merely from the urban street the house would be located on (in the case of houses such as the Winslow House in lllinois
and other suburban houses). In his own house at Taliesien, in Wisconsin, the visitor must travel a winding driveway uphill to
the back of the house and literally confront a panoramic vista of green hills and woods, rather than merely entering the
house. In this way, then, one is forced to acknowledge both the artificial and the natural at once and cannot merely observe
the home

as one thing alone.

In his commercial buildings, too, there exists a great deal of nature’s influence. Though the

spaces are more straightforward than the domestic spaces (entrances are not hidden, for instance), as their functions
necessitated, Wright's commercial buildings still showcase the marriage of nature and technology. The Larkin Building, for
instance, lets in an unprecedented amount of natural light for an office building. Wright intentionally eliminated darkness
wherever possible, even encapsulating the central space with a giant skylight, creating the effect of working outdoors.

It can be inferred from paragraph 3 that Frank Lloyd Wright believed

O technology would never be able to stand out from nature
O a commercial space should look as professional as possible
O a building’s function should influence its form

O all domestic homes should be monuments to nature
(1 mark, negative marking)

Read the passage carefully and choose the best answer to each question out of the four alternatives:

Power and possession have been central pursuits of modern civilisation for a long time. They blocked out or distorted other
features of the western renaissance (revival) which promised so much for humanity. What people have been and are still
being taught to praise is money, success, control over the lives of others and acquisition of more objects. Modern social,
political, and economic system, whether capitalist, fascist or communist, reject in their working the basic principles that the
free and creative infoldment of every man, woman and child is the true measure of the worth of any society. Such
infoldment requires understanding and imagination, integrity and compassion, co-operation among people and harmony
between the human species and the rest of nature. Acquisitiveness and the pursuit of power have made the modern man
an aggressor against everything that is non-human, an exploiter and oppressor of those who are poor, meek and
unorganised, a pathological type which hates and distrusts the world and suffers from both acute loneliness and false pride.

The author appears to be advocating which of the following approaches to be adopted by society?

(1 mark, negative marking)

Read the passage carefully and choose the best answer to each question out of the four alternatives:

Power and possession have been central pursuits of modern civilisation for a long time. They blocked out or distorted other
features of the western renaissance (revival) which promised so much for humanity. What people have been and are still
being taught to praise is money, success, control over the lives of others and acquisition of more objects. Modern social,
political, and economic system, whether capitalist, fascist or communist, reject in their working the basic principles that the
free and creative infoldment of every man, woman and child is the true measure of the worth of any society. Such
infoldment requires understanding and imagination, integrity and compassion, co-operation among people and harmony
between the human species and the rest of nature. Acquisitiveness and the pursuit of power have made the modern man



WWW.re

108.

109.

110.

n eBQrblsrs!or against everything that is non-human, an exploiter and oppressor of those who are poor, meek and Pre&pepd

unorganised, a pathological type which hates and distrusts the world and suffers from both acute loneliness and faI5& Bridé’

Which of the following best describes the behaviour of modern man?

O cruel and greedy

O perceptive and creative
O imaginative and sympathetic

O conscientious and cooperative

(1 mark, negative marking)

Read the passage carefully and choose the best answer to each question out of the four alternatives:

Power and possession have been central pursuits of modern civilisation for a long time. They blocked out or distorted other
features of the western renaissance (revival) which promised so much for humanity. What people have been and are still
being taught to praise is money, success, control over the lives of others and acquisition of more objects. Modern social,
political, and economic system, whether capitalist, fascist or communist, reject in their working the basic principles that the
free and creative infoldment of every man, woman and child is the true measure of the worth of any society. Such
infoldment requires understanding and imagination, integrity and compassion, co-operation among people and harmony
between the human species and the rest of nature. Acquisitiveness and the pursuit of power have made the modern man
an aggressor against everything that is non-human, an exploiter and oppressor of those who are poor, meek and
unorganised, a pathological type which hates and distrusts the world and suffers from both acute loneliness and false pride.

According to the passage, why has modern man turned out as an enemy of everything that is non- human?

O Non- humans have refused cooperation to human beings
O He has been dominated by drives of acquisitiveness and power
O He hates and distrusts other human beings.

O He consciously practices spirit of cooperation

(1 mark, negative marking)

Read the passage carefully and choose the best answer to each question out of the four alternatives:

Power and possession have been central pursuits of modern civilisation for a long time. They blocked out or distorted other
features of the western renaissance (revival) which promised so much for humanity. What people have been and are still
being taught to praise is money, success, control over the lives of others and acquisition of more objects. Modern social,
political, and economic system, whether capitalist, fascist or communist, reject in their working the basic principles that the
free and creative infoldment of every man, woman and child is the true measure of the worth of any society. Such
infoldment requires understanding and imagination, integrity and compassion, co-operation among people and harmony
between the human species and the rest of nature. Acquisitiveness and the pursuit of power have made the modern man
an aggressor against everything that is non-human, an exploiter and oppressor of those who are poor, meek and
unorganised, a pathological type which hates and distrusts the world and suffers from both acute loneliness and false pride.

Which of the following statements is not true in context of the given passage?

O There is a need for a new renaissance
O The modern man is not individualist
O Power and possession go hand in hand

O Poor and week people are oppressed by the modern man

(1 mark, negative marking)

Read the passage carefully and choose the best answer to each question out of the four alternatives:
Power and possession have been central pursuits of modern civilisation for a long time. They blocked out or distorted other
features of the western renaissance (revival) which promised so much for humanity. What people have been and are still
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political, and economic system, whether capitalist, fascist or communist, reject in their working the basic principle§ that tg ™ “*
free and creative infoldment of every man, woman and child is the true measure of the worth of any society. Such

infoldment requires understanding and imagination, integrity and compassion, co-operation among people and harmony
between the human species and the rest of nature. Acquisitiveness and the pursuit of power have made the modern man

an aggressor against everything that is non-human, an exploiter and oppressor of those who are poor, meek and

unorganised, a pathological type which hates and distrusts the world and suffers from both acute loneliness and false pride.

Which of the following is one of the requirements bringing out the best in man?

O understanding

O power

(1 mark, negative marking)

111. American chip-making giant Intel is a shadow of its former self. Despite the global semiconductor shortage, which has
boosted rival chipmakers, Intel is making less money than a year ago with net income down 21% year over year to US$4.6
billion (£3.4 billion). Unfortunately, this is an ongoing trend.

Intel was the world’s largest chipmaker until 2021, when it was dethroned by Samsung. Though Samsung’s main business
is memory chips, which is a different segment of the market to Intel's microprocessors, it is sign of Intel's decline.

During the most recent earnings call with analysts, CEO Pat Gelsinger had to concede that the technology in Intel’'s data-
centre processors hadn’t been improved in five years. “[Intel] fell behind AMD in chip design and Taiwan Semiconductor
(TSMC) in manufacturing.”

Intel’s engineers — from research to design to manufacturing — have always worked as a close in-house team. In contrast,
fellow US rivals like Qualcomm, Nvidia and AMD, have either shed their manufacturing capacity or never had it in the first
place. They outsource to suppliers such as TSMC and other third-party foundries in Taiwan for the same reason that most
of the stuff sold in Walmart is made in China: it's cheaper.

When mobile took off, the chipset didn’t require as much computing power as those in a laptop or PC, since the priority was
energy-saving to extend battery life on a single charge. As Intel was in the business of selling top-quality chips for high
margins, it left its rivals to supply chipsets for this new market.

Companies like TSMC doesn’t have to shoulder the risks of launching a new product. It just needs to excel in
manufacturing, because if a Qualcomm product fails, AMD’s may take off. For chip designers, on the other hand
outsourcing to TSMC has gradually meant they can afford to be fast-moving and bold in product design. If a new chip
doesn’t sell, they can pull the plug without having to worry about the factory: that's TSMC'’s problem.

Unlike the above Intel needs to ensure that every product wins with enough volume to feed its network of factories, each
costing billions of dollars. This has made the company more and more conservative. And having stuck to supplying chips to
PCs, servers and data centres, it is struggling to innovate. Tellingly, the company’s gross margin — total revenue minus the
cost of production — has been sliding for nearly a decade. The biggest danger for a technology company is that it's not
developing leading-edge products fast enough, backsliding into selling commodities.
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(1 mark, negative marking)

112. American chip-making giant Intel is a shadow of its former self. Despite the global semiconductor shortage, which has
boosted rival chipmakers, Intel is making less money than a year ago with net income down 21% year over year to US$4.6
billion (£3.4 billion). Unfortunately, this is an ongoing trend.

Intel was the world’s largest chipmaker until 2021, when it was dethroned by Samsung. Though Samsung’s main business
is memory chips, which is a different segment of the market to Intel's microprocessors, it is sign of Intel's decline.

During the most recent earnings call with analysts, CEO Pat Gelsinger had to concede that the technology in Intel’'s data-
centre processors hadn’t been improved in five years. “[Intel] fell behind AMD in chip design and Taiwan Semiconductor



WWWp(FgHB) irpmanufacturing.” 'repp

Your Personal Exams Guide

Intel’s engineers — from research to design to manufacturing — have always worked as a close in-house team. In contrast,
fellow US rivals like Qualcomm, Nvidia and AMD, have either shed their manufacturing capacity or never had it in the first
place. They outsource to suppliers such as TSMC and other third-party foundries in Taiwan for the same reason that most
of the stuff sold in Walmart is made in China: it's cheaper.

When mobile took off, the chipset didn’t require as much computing power as those in a laptop or PC, since the priority was
energy-saving to extend battery life on a single charge. As Intel was in the business of selling top-quality chips for high
margins, it left its rivals to supply chipsets for this new market.

Companies like TSMC doesn’t have to shoulder the risks of launching a new product. It just needs to excel in
manufacturing, because if a Qualcomm product fails, AMD’s may take off. For chip designers, on the other hand
outsourcing to TSMC has gradually meant they can afford to be fast-moving and bold in product design. If a new chip
doesn’t sell, they can pull the plug without having to worry about the factory: that's TSMC’s problem.

Unlike the above Intel needs to ensure that every product wins with enough volume to feed its network of factories, each
costing billions of dollars. This has made the company more and more conservative. And having stuck to supplying chips to
PCs, servers and data centres, it is struggling to innovate. Tellingly, the company’s gross margin — total revenue minus the
cost of production — has been sliding for nearly a decade. The biggest danger for a technology company is that it's not
developing leading-edge products fast enough, backsliding into selling commodities.
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(1 mark, negative marking)

113. The e-commerce giant Amazon said it was hiking the price by 17% to $139 for annual membership to it's membership plan
"PRIME" in the US.

It is the first increase since 2018 for Prime, which gives subscribers access to benefits like faster shipping.
More than 200 million people globally pay for the service, many of them in the US.

The firm, which cited increased wage and shipping costs, said it had no announcements to make about other countries "at
this time". More than 200 million people globally pay for the service, many of them in the US. Sales for the last three
months of 2021 expanded by 10% year-on-year to $137.4bn. But those gains were driven by growth in areas like its cloud
computing division, Amazon Web Services, and advertising, while its e-commerce sales dipped from 2020, when the
pandemic propelled blockbuster gains. The firm's profits in the quarter also jumped, to $14.3bn - almost double the prior
year. Its investment in electric vehicle maker Rivian, which floated on the stock market in November, drove those
increases.

"As expected over the holidays, we saw higher costs driven by labour supply shortages and inflationary pressures, and
these issues persisted into the first quarter due to Omicron," chief executive Andy Jassy said.

"Despite these short-term challenges, we continue to feel optimistic and excited about the business as we emerge from the
pandemic."



WWW.prepp.in re
pé;‘ﬁmﬁcpp thl feI9raT U=l W o el o6 95 HANGT #§ HUAT Tergar draan '.pmpd
"uEdA” § aiftte Teraar & T FiHET 17% geaR 139 SToR BT W B

USH & oIt 2018 & @I I% Usdll gig o, il dledl & oof (AT =8 ol dd
UgT W Al G

ﬁ%mﬁzaoﬁﬁaﬂﬂmﬂmﬂmmﬁt{@wmrma%,bddﬁﬂfﬁ:‘?
FHARS #H T
%ﬁﬁﬂﬁﬂﬁgﬁﬂﬂ?@ﬁ?ﬁﬁﬂﬁ?ﬁﬁmﬁmamﬁﬁﬁm
Heg &off & @i & °9uon w & T 3o a0 b 9 TR W 200 AoRE &
Y& @ dar & ﬁﬁdj_dldld:h{ﬁ%,jdﬂﬁﬂ%&ﬁﬁﬂﬂﬁ%l2021aﬁ3ﬂf@ﬁ
EﬁFrI-HﬁFﬁ ferehT TTema 3MUR WX 10% 92 137.4 3R SoR o 915 & difp
3?r sﬂtﬁ Begfea BdisE, Jas= da Jiaa 3R O S e
FaxF trﬁH wmmﬁﬁ@ﬁéﬁmﬁﬁzﬁrzoeoﬂ g A, 5
AN o colihated oH U fomar an) T3y & G 1 FH A ded 14.3
mmﬁm-ﬂﬁwﬁﬁaﬂmﬁwmmhgﬂﬁﬁm
ﬁaﬁﬁﬁgﬁﬁmﬁﬂarﬁmﬁaﬁmﬁmmmﬁm
I =Ter=T 1)

"3 for picedt # HUfaT o1, 7 A A &7 wel R & gag A
U 3T9 aeg &, AR ¥ #gE 3NfAEE & FRoT usel #FTS W qA
FRGNT T3 ot F el

"S HoUdliorn gAGAl & didelg, & HelAN § 3T & 1Y & U099l & an
& Al AR scalfed Feqy #d Tod ol

Amazon's E-Commerce business is increasing it's membership price for favoured customers because .... Choose the most
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(1 mark, negative marking)

114. The e-commerce giant Amazon said it was hiking the price by 17% to $139 for annual membership to it's membership plan
"PRIME" in the US.

It is the first increase since 2018 for Prime, which gives subscribers access to benefits like faster shipping.
More than 200 million people globally pay for the service, many of them in the US.

The firm, which cited increased wage and shipping costs, said it had no announcements to make about other countries "at
this time". More than 200 million people globally pay for the service, many of them in the US. Sales for the last three
months of 2021 expanded by 10% year-on-year to $137.4bn. But those gains were driven by growth in areas like its cloud
computing division, Amazon Web Services, and advertising, while its e-commerce sales dipped from 2020, when the
pandemic propelled blockbuster gains. The firm's profits in the quarter also jumped, to $14.3bn - almost double the prior
year. Its investment in electric vehicle maker Rivian, which floated on the stock market in November, drove those
increases.

"As expected over the holidays, we saw higher costs driven by labour supply shortages and inflationary pressures, and
these issues persisted into the first quarter due to Omicron," chief executive Andy Jassy said.
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(1 mark, negative marking)

115. The e-commerce giant Amazon said it was hiking the price by 17% to $139 for annual membership to it's membership plan
"PRIME" in the US.

It is the first increase since 2018 for Prime, which gives subscribers access to benefits like faster shipping.
More than 200 million people globally pay for the service, many of them in the US.

The firm, which cited increased wage and shipping costs, said it had no announcements to make about other countries "at
this time". More than 200 million people globally pay for the service, many of them in the US. Sales for the last three
months of 2021 expanded by 10% year-on-year to $137.4bn. But those gains were driven by growth in areas like its cloud
computing division, Amazon Web Services, and advertising, while its e-commerce sales dipped from 2020, when the
pandemic propelled blockbuster gains. The firm's profits in the quarter also jumped, to $14.3bn - almost double the prior
year. Its investment in electric vehicle maker Rivian, which floated on the stock market in November, drove those
increases.
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"Despite these short-term challenges, we continue to feel optimistic and excited about the business as we emerge from the
pandemic."
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The e-commerce giant Amazon said it was hiking the price by 17% to $139 for annual membership to it's membership plan
"PRIME" in the US.

It is the first increase since 2018 for Prime, which gives subscribers access to benefits like faster shipping.
More than 200 million people globally pay for the service, many of them in the US.

The firm, which cited increased wage and shipping costs, said it had no announcements to make about other countries "at
this time". More than 200 million people globally pay for the service, many of them in the US. Sales for the last three
months of 2021 expanded by 10% year-on-year to $137.4bn. But those gains were driven by growth in areas like its cloud
computing division, Amazon Web Services, and advertising, while its e-commerce sales dipped from 2020, when the
pandemic propelled blockbuster gains. The firm's profits in the quarter also jumped, to $14.3bn - almost double the prior
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"As expected over the holidays, we saw higher costs driven by labour supply shortages and inflationary pressures, and
these issues persisted into the first quarter due to Omicron," chief executive Andy Jassy said.

"Despite these short-term challenges, we continue to feel optimistic and excited about the business as we emerge from the
pandemic."
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"3 T ofceal & adféa o, = a9 agfa & &a 3R & gaa &
Ufd 3Ta amrg g, R A J ANfHHE F HRT ugel # TS E A
PRPHT T ST T Fe

"5 HeUdlTaid GGl & daeg, & AN 9 3 & 919 o JaEd & a
# memae) AR scafed Feqd a d 6l

Amazon's expected gain in revenue due to the increase in prices of PRIME membership is to the tune of ..... Choose the
best possible estimate.

WSH HEgAaT &l HiAdl A gig & IR FAFT
&1 =g # afag e HdiaA HT A=
==
More than 6000 million USD
O 6000 T@AforAa 3wl s @ J9®H

More than 4000 million USD
O 4000 TATeRA HFHT s T JO=

Cannot be calculated from the data given
O few 717 521 & AET 6 H A Fhdl

More than 5000 million USD
O 5000 T&oAT HHEUST S § AUE

(1 mark, negative marking)

German luxury carmaker Audi is eyeing a ‘good double digit’ sales growth in 2022 in India, after doubling sales during the
last year, on the back of new product launches, a senior company official said.

“The last two years needless to say were difficult for everybody, but we grew by 100% last year while the industry grew by
about 40%. So, we are already seeing a positive momentum for the Audi brand in India...” Balbir Singh Dhillon, Head of
Audi India, told The Hindu.
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‘suppressing’ the industry. “The luxury industry has been hovering around 1-1.5% of the overall car market. If you €ompare
this with Southeast Asian countries, even in small countries this ratio is 5-6%. So to that extent there is a lot of road to
cover for the country.”... So | only hope going forward things should change.

Pointing out that the company launched nine new models in the last year, Mr. Dhillon added that the year 2022 will see the
launch of high volume models, in addition to some top-end products.

He added that the new Audi Q7, launched on Wednesday, February 2, 2022, with an introductory price of ¥79.99 lakh
onwards, will play a major role in boosting sales as it a a ‘volume model’.

The new car will be locally manufactured in India, he said, adding that about 80% of the cars sold in the country are locally
produced. Other models currently manufactured in India include the Audi A4, Audi A6, Audi Q5 and Audi A7.
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Read the paragraph above and then Analyse the statements given below and mark the most correct option:

s fer av tems & ug 3N i 39 fer aw FEt o fadmor &Y At gaw
Her [ameu o ”fed &L

Audi is planning for good double digit growth
FHET HTes SRl 3l A e &
= a1 W o

Minor reason for making the decisions
O v o= & ARl FRU

Major assumption in making the decisions
O o o= # uHE aron

Major Reason for making the decisions
O 2 o am UHG BRI

Maijor objective in making the decisions
O ovm o= & UHE 3%99

(1 mark, negative marking)

118. German luxury carmaker Audi is eyeing a ‘good double digit’ sales growth in 2022 in India, after doubling sales during the
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“The last two years needless to say were difficult for everybody, but we grew by 100% last year while the industry grew by
about 40%. So, we are already seeing a positive momentum for the Audi brand in India...” Balbir Singh Dhillon, Head of
Audi India, told The Hindu.

Talking about the luxury car market in India, Mr. Dhillion said that multiple layering of taxation on luxury cars is
‘suppressing’ the industry. “The luxury industry has been hovering around 1-1.5% of the overall car market. If you compare
this with Southeast Asian countries, even in small countries this ratio is 5-6%. So to that extent there is a lot of road to
cover for the country.”... So | only hope going forward things should change.

Pointing out that the company launched nine new models in the last year, Mr. Dhillon added that the year 2022 will see the
launch of high volume models, in addition to some top-end products.

He added that the new Audi Q7, launched on Wednesday, February 2, 2022, with an introductory price of ¥79.99 lakh
onwards, will play a major role in boosting sales as it a a ‘volume model’.

The new car will be locally manufactured in India, he said, adding that about 80% of the cars sold in the country are locally
produced. Other models currently manufactured in India include the Audi A4, Audi A6, Audi Q5 and Audi A7.
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Read the paragraph above and then Analyse the statements given below and mark the most correct option:

s few v e & ug 3R R 9 e o FEt o Ao B 3R @ad
e [aweu o Afgd oL

Multiple layers of taxation is there in the Luxury car segment

AFAL B TIET A - f B W

Minor reason for making the decisions
O ot a2 o e BHRYT

Major Reason for making the decisions
O 3o &= @ uEw RO

Major assumption in making the decisions
O T o7 3 ueg@ uron
O Major objective in making the decisions
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(1 mark, negative marking)

German luxury carmaker Audi is eyeing a ‘good double digit’ sales growth in 2022 in India, after doubling sales during the
last year, on the back of new product launches, a senior company official said.

“The last two years needless to say were difficult for everybody, but we grew by 100% last year while the industry grew by
about 40%. So, we are already seeing a positive momentum for the Audi brand in India...” Balbir Singh Dhillon, Head of
Audi India, told The Hindu.

Talking about the luxury car market in India, Mr. Dhillion said that multiple layering of taxation on luxury cars is
‘suppressing’ the industry. “The luxury industry has been hovering around 1-1.5% of the overall car market. If you compare
this with Southeast Asian countries, even in small countries this ratio is 5-6%. So to that extent there is a lot of road to
cover for the country.”... So | only hope going forward things should change.

Pointing out that the company launched nine new models in the last year, Mr. Dhillon added that the year 2022 will see the
launch of high volume models, in addition to some top-end products.

He added that the new Audi Q7, launched on Wednesday, February 2, 2022, with an introductory price of ¥79.99 lakh
onwards, will play a major role in boosting sales as it a a ‘volume model'.

The new car will be locally manufactured in India, he said, adding that about 80% of the cars sold in the country are locally
produced. Other models currently manufactured in India include the Audi A4, Audi A6, Audi Q5 and Audi A7.
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Read the paragraph above and then Analyse the statements given below and mark the most correct option:
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el faseu = RAfga o

Rs 79.99 Lakhs is not a very high price for an Audi car
3B FR & fow 79.99 a@ T
a5d 9% FAd 6 ©
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(1 mark, negative marking)

120. German luxury carmaker Audi is eyeing a ‘good double digit’ sales growth in 2022 in India, after doubling sales during the
last year, on the back of new product launches, a senior company official said.

“The last two years needless to say were difficult for everybody, but we grew by 100% last year while the industry grew by
about 40%. So, we are already seeing a positive momentum for the Audi brand in India...” Balbir Singh Dhillon, Head of
Audi India, told The Hindu.

Talking about the luxury car market in India, Mr. Dhillion said that multiple layering of taxation on luxury cars is
‘suppressing’ the industry. “The luxury industry has been hovering around 1-1.5% of the overall car market. If you compare
this with Southeast Asian countries, even in small countries this ratio is 5-6%. So to that extent there is a lot of road to
cover for the country.”... So | only hope going forward things should change.

Pointing out that the company launched nine new models in the last year, Mr. Dhillon added that the year 2022 will see the
launch of high volume models, in addition to some top-end products.

He added that the new Audi Q7, launched on Wednesday, February 2, 2022, with an introductory price of ¥79.99 lakh
onwards, will play a major role in boosting sales as it a a ‘volume model’.

The new car will be locally manufactured in India, he said, adding that about 80% of the cars sold in the country are locally
produced. Other models currently manufactured in India include the Audi A4, Audi A6, Audi Q5 and Audi A7.
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Read the paragraph above and then Analyse the statements given below and mark the most correct option:
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The ratio of Luxury cars in the Indian market is only 1-1.5% of total car market

HRAR TR & 7l RIS 3Uld $Hel
HR AR & &6 1-1.5 FRET &

Major assumption in making the decisions
O 2o o § uEE aron

Major Reason for making the decisions
O AR &= & ue@ SR

O Minor reason for making the decisions

AU T o AR FROT
Major objective in making the decisions
O o o & uaE st

(1 mark, negative marking)

Buoyed by the demand for bicycles in India, Firefox Bikes, a Hero Cycles group company, is aiming to double sales this
year to two lakh cycles, a senior company official said.

“I's been a great time for biking in India as well as across the world,” said CEO Sukanta Das. “The last two years have
been phenomenal and we have been among the few businesses that have ended up on the right side of COVID,” he said.

“We’ve seen a tremendous growth and adoption of biking as a choice to remain healthy, for enjoyment as well as for
transportation,” Mr. Das added. He said last year, the premium bicycle maker sold more than one lakh bikes and was
targeting sales of more than two lakh this year. “We have already achieved what we did last year in H1. So, we will surely
double,” Mr. Das said, adding that the company was looking at doubling the turnover in 2022 as the strong demand for
bikes that started during the lockdown last year was set to continue for the next two years.

Overall, the bicycle market in India is estimated at 27 lakh annually. Of this, premium bicycles or bikes that cost above
10,000 constituted about 7 lakh.

Mr. Das said the company had received a large number of export enquiries from across the globe and had recently begun
exports to Canada. While last year the company focused on the domestic market owing to strong demand, it now plans to
start exports to Africa and West Asia.
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What could be the most probable reason Firefox was not exporting much last year ?

TaE AT HROT F7 B Thal ¢ 5 mraRmiEa
e @ =3 JaTa J8 &Y | a1?

It did not make good quality products
O SHA =S Ul il 30Ul Jol ged

It did not have permission
O gadr AT F6 @
It was making losses
O =TET B TET AT
It was able to produce only enough to meet the increasing domestic demand
THE 3O R TaTE AT

(1 mark, negative marking)

122. Buoyed by the demand for bicycles in India, Firefox Bikes, a Hero Cycles group company, is aiming to double sales this
year to two lakh cycles, a senior company official said.
“It's been a great time for biking in India as well as across the world,” said CEO Sukanta Das. “The last two years have
been phenomenal and we have been among the few businesses that have ended up on the right side of COVID,” he said.

“We've seen a tremendous growth and adoption of biking as a choice to remain healthy, for enjoyment as well as for
transportation,” Mr. Das added. He said last year, the premium bicycle maker sold more than one lakh bikes and was
targeting sales of more than two lakh this year. “We have already achieved what we did last year in H1. So, we will surely
double,” Mr. Das said, adding that the company was looking at doubling the turnover in 2022 as the strong demand for
bikes that started during the lockdown last year was set to continue for the next two years.

Overall, the bicycle market in India is estimated at 27 lakh annually. Of this, premium bicycles or bikes that cost above
10,000 constituted about 7 lakh.
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exports to Canada. While last year the company focused on the domestic market owing to strong demand, it now'pfafs o
start exports to Africa and West Asia.
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What is the approximate market share of Firefox in the Premium bicycle segment in India ?
AR A Nidgs asfaa QA & GRIGEE
& IgAad aeiR el fhae ©2

Approx 50%
CHETHAT 50%

Approx 4%
T 4%

O Cannot be guessed

HAAE Fel AT AT Fehell
Approx 14%
TITHAT 143

(1 mark, negative marking)

Buoyed by the demand for bicycles in India, Firefox Bikes, a Hero Cycles group company, is aiming to double sales this
year to two lakh cycles, a senior company official said.

“It's been a great time for biking in India as well as across the world,” said CEO Sukanta Das. “The last two years have
been phenomenal and we have been among the few businesses that have ended up on the right side of COVID,” he said.
“We’ve seen a tremendous growth and adoption of biking as a choice to remain healthy, for enjoyment as well as for
transportation,” Mr. Das added. He said last year, the premium bicycle maker sold more than one lakh bikes and was
targeting sales of more than two lakh this year. “We have already achieved what we did last year in H1. So, we will surely
double,” Mr. Das said, adding that the company was looking at doubling the turnover in 2022 as the strong demand for
bikes that started during the lockdown last year was set to continue for the next two years.
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Mr. Das said the company had received a large number of export enquiries from across the globe and had recently begun
exports to Canada. While last year the company focused on the domestic market owing to strong demand, it now plans to
start exports to Africa and West Asia.
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Which are the countries / regions Firefox exported to in the last year ?
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(1 mark, negative marking)

Buoyed by the demand for bicycles in India, Firefox Bikes, a Hero Cycles group company, is aiming to double sales this
year to two lakh cycles, a senior company official said.

“It's been a great time for biking in India as well as across the world,” said CEO Sukanta Das. “The last two years have
been phenomenal and we have been among the few businesses that have ended up on the right side of COVID,” he said.
“We’'ve seen a tremendous growth and adoption of biking as a choice to remain healthy, for enjoyment as well as for
transportation,” Mr. Das added. He said last year, the premium bicycle maker sold more than one lakh bikes and was
targeting sales of more than two lakh this year. “We have already achieved what we did last year in H1. So, we will surely
double,” Mr. Das said, adding that the company was looking at doubling the turnover in 2022 as the strong demand for
bikes that started during the lockdown last year was set to continue for the next two years.
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Mr. Das said the company had received a large number of export enquiries from across the globe and had recently begun
exports to Canada. While last year the company focused on the domestic market owing to strong demand, it now plans to

start exports to Africa and West Asia.
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Analyse the statement given. Now choose the best possible option from those provided which is TRUE.

"Firefox was impacted by the Pandemic."

ﬁﬁmmﬁm%ﬁlmﬁmﬁwﬁﬁﬁmﬁmﬁmgﬁmﬁﬁ
T A
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No. There was no impact.
O =t 2w =81 v

Yes. There was an impact. It suffered huge losses.
O%ﬂ Teh TS AT| TR HRIT Jhare g3

Yes. There was an impact. It made higher sales
O 2\ v wna 2 swer st 7l &

None of the above options are true

O swirs et & & 3 o 9= 78 3

(1 mark, negative marking)

Buoyed by the demand for bicycles in India, Firefox Bikes, a Hero Cycles group company, is aiming to double sales this

year to two lakh cycles, a senior company official said.

“It's been a great time for biking in India as well as across the world,” said CEO Sukanta Das. “The last two years have
been phenomenal and we have been among the few businesses that have ended up on the right side of COVID,” he said.
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transportation,” Mr. Das added. He said last year, the premium bicycle maker sold more than one lakh bikes and was
targeting sales of more than two lakh this year. “We have already achieved what we did last year in H1. So, we will surely
double,” Mr. Das said, adding that the company was looking at doubling the turnover in 2022 as the strong demand for
bikes that started during the lockdown last year was set to continue for the next two years.

Overall, the bicycle market in India is estimated at 27 lakh annually. Of this, premium bicycles or bikes that cost above
10,000 constituted about 7 lakh.

Mr. Das said the company had received a large number of export enquiries from across the globe and had recently begun
exports to Canada. While last year the company focused on the domestic market owing to strong demand, it now plans to
start exports to Africa and West Asia.
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What is the expected growth in sales of Firefox ?

TGS o foh F @ afg s & 2

Expected growth is 100%
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Expected growth is NIL
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Expected growth cannot be guessed
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(1 mark, negative marking)

126. Leading film exhibitor PVR has plans to add more screens under luxury formats and aims to have 20 per cent of its total
screens under this category in the near future, said a top company official. Terming luxury formats as more experiential in
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"PVR currently has 12 per cent of its total screen portfolio allocated to the luxury screen formats. We are keen to grow this
share of screen portfolio to 20 per cent as we open new cinemas in the near future," said Bijli.

PVR, as per its strategy to grow the luxury screen format, on Friday announced to sign agreement with the realty firm M3M
India to set up an eight-screen multiplex at 65th Avenue, a luxurious retail project in south Gurugram.

"Our eight screen multiplex in M3M India's 65th Avenue will also host luxury formats such as LUXE, 4DX and a premium
P[XL] auditorium with an extra-large screen," Bijli added.

Pankaj Bansal, Director-M3M India, said: "PVR has defined luxurious multiplex experience to movie lovers in India. It has
become a synonym for movie lovers. We are delighted to partner with PVR and welcome them to M3M India's 65th

Avenue. The 65th Avenue has been conceptualised as a high-end experience and association with best of the brands has
given 65th Avenue its niche position."

PVR currently operates a cinema circuit comprising of 860 screens at 179 properties in 73 cities in India and Sri Lanka.

It offers several formats in the premium screen category, which includes Director's Cut, LUXE, Sapphire, IMAX, 4DX, P[XL],
Playhouse and PVR Onyx across the country.
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127. Leading film exhibitor PVR has plans to add more screens under luxury formats and aims to have 20 per cent of its total
screens under this category in the near future, said a top company official. Terming luxury formats as more experiential in
nature, PVR Joint Managing Director Sanjeev Kumar Bijli said it is the need of the times so that people come out of their
homes to watch movies in cinemas after the pandemic.

"PVR currently has 12 per cent of its total screen portfolio allocated to the luxury screen formats. We are keen to grow this
share of screen portfolio to 20 per cent as we open new cinemas in the near future," said Bijli.

PVR, as per its strategy to grow the luxury screen format, on Friday announced to sign agreement with the realty firm M3M
India to set up an eight-screen multiplex at 65th Avenue, a luxurious retail project in south Gurugram.

"Our eight screen multiplex in M3M India's 65th Avenue will also host luxury formats such as LUXE, 4DX and a premium
P[XL] auditorium with an extra-large screen," Bijli added.

Pankaj Bansal, Director-M3M India, said: "PVR has defined luxurious multiplex experience to movie lovers in India. It has
become a synonym for movie lovers. We are delighted to partner with PVR and welcome them to M3M India's 65th

Avenue. The 65th Avenue has been conceptualised as a high-end experience and association with best of the brands has
given 65th Avenue its niche position."

PVR currently operates a cinema circuit comprising of 860 screens at 179 properties in 73 cities in India and Sri Lanka.

It offers several formats in the premium screen category, which includes Director's Cut, LUXE, Sapphire, IMAX, 4DX, P[XL],
Playhouse and PVR Onyx across the country.
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How many screens in Luxury format are most likely to be currently being operated by PVR ?
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Leading film exhibitor PVR has plans to add more screens under luxury formats and aims to have 20 per cent of its total
screens under this category in the near future, said a top company official. Terming luxury formats as more experiential in
nature, PVR Joint Managing Director Sanjeev Kumar Bijli said it is the need of the times so that people come out of their
homes to watch movies in cinemas after the pandemic.

"PVR currently has 12 per cent of its total screen portfolio allocated to the luxury screen formats. We are keen to grow this
share of screen portfolio to 20 per cent as we open new cinemas in the near future," said Bijli.

PVR, as per its strategy to grow the luxury screen format, on Friday announced to sign agreement with the realty firm M3M
India to set up an eight-screen multiplex at 65th Avenue, a luxurious retail project in south Gurugram.

"Our eight screen multiplex in M3M India's 65th Avenue will also host luxury formats such as LUXE, 4DX and a premium
P[XL] auditorium with an extra-large screen," Bijli added.

Pankaj Bansal, Director-M3M India, said: "PVR has defined luxurious multiplex experience to movie lovers in India. It has
become a synonym for movie lovers. We are delighted to partner with PVR and welcome them to M3M India's 65th

Avenue. The 65th Avenue has been conceptualised as a high-end experience and association with best of the brands has
given 65th Avenue its niche position."

PVR currently operates a cinema circuit comprising of 860 screens at 179 properties in 73 cities in India and Sri Lanka.
It offers several formats in the premium screen category, which includes Director's Cut, LUXE, Sapphire, IMAX, 4DX, P[XL],
Playhouse and PVR Onyx across the country.
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How many formats does PVR operate in the premium screen category ?
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Leading film exhibitor PVR has plans to add more screens under luxury formats and aims to have 20 per cent of its total
screens under this category in the near future, said a top company official. Terming luxury formats as more experiential in
nature, PVR Joint Managing Director Sanjeev Kumar Bijli said it is the need of the times so that people come out of their
homes to watch movies in cinemas after the pandemic.

"PVR currently has 12 per cent of its total screen portfolio allocated to the luxury screen formats. We are keen to grow this
share of screen portfolio to 20 per cent as we open new cinemas in the near future," said Bijli.

PVR, as per its strategy to grow the luxury screen format, on Friday announced to sign agreement with the realty firm M3M
India to set up an eight-screen multiplex at 65th Avenue, a luxurious retail project in south Gurugram.

"Our eight screen multiplex in M3M India's 65th Avenue will also host luxury formats such as LUXE, 4DX and a premium
P[XL] auditorium with an extra-large screen," Bijli added.

Pankaj Bansal, Director-M3M India, said: "PVR has defined luxurious multiplex experience to movie lovers in India. It has
become a synonym for movie lovers. We are delighted to partner with PVR and welcome them to M3M India's 65th

Avenue. The 65th Avenue has been conceptualised as a high-end experience and association with best of the brands has
given 65th Avenue its niche position."

PVR currently operates a cinema circuit comprising of 860 screens at 179 properties in 73 cities in India and Sri Lanka.

It offers several formats in the premium screen category, which includes Director's Cut, LUXE, Sapphire, IMAX, 4DX, P[XL],
Playhouse and PVR Onyx across the country.
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Leading film exhibitor PVR has plans to add more screens under luxury formats and aims to have 20 per cent of its total
screens under this category in the near future, said a top company official. Terming luxury formats as more experiential in
nature, PVR Joint Managing Director Sanjeev Kumar Bijli said it is the need of the times so that people come out of their
homes to watch movies in cinemas after the pandemic.

"PVR currently has 12 per cent of its total screen portfolio allocated to the luxury screen formats. We are keen to grow this
share of screen portfolio to 20 per cent as we open new cinemas in the near future," said Bijli.

PVR, as per its strategy to grow the luxury screen format, on Friday announced to sign agreement with the realty firm M3M
India to set up an eight-screen multiplex at 65th Avenue, a luxurious retail project in south Gurugram.

"Our eight screen multiplex in M3M India's 65th Avenue will also host luxury formats such as LUXE, 4DX and a premium
P[XL] auditorium with an extra-large screen," Bijli added.

Pankaj Bansal, Director-M3M India, said: "PVR has defined luxurious multiplex experience to movie lovers in India. It has
become a synonym for movie lovers. We are delighted to partner with PVR and welcome them to M3M India's 65th
Avenue. The 65th Avenue has been conceptualised as a high-end experience and association with best of the brands has
given 65th Avenue its niche position."

PVR currently operates a cinema circuit comprising of 860 screens at 179 properties in 73 cities in India and Sri Lanka.

It offers several formats in the premium screen category, which includes Director's Cut, LUXE, Sapphire, IMAX, 4DX, P[XL],
Playhouse and PVR Onyx across the country.
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Core values are the organization’s essential and enduring tenets — a small set of timeless guiding principles that require no
external justification; they have intrinsic value and importance to those inside the organization. Disney’s core values of
imagination and wholesomeness stem not from the market requirement, but from an inner belief that imagination and
wholesomeness should be nurtured for their own sake. William Procter and James Gamble did not instill product
excellence as a mere “strategy” for success, as an almost religious tenet held for over fifteen decades by P&G people.
Being subordinate to the customer as a way of life Nordstrom traces its roots back to 1901 — eight decades before
customer service programs became stylish in business. Bill Hewlett and David Packard held respect for the individual first
and foremost as a deep personal belief; they did not read it in a book somewhere or hear it from a management guru. Ralf
Larson, CEO of Johnson and Johnson, put it this way: “The Core values embodied in our philosophy might be a
competitive advantage, but that is not why we have them. We have them because they define for us what we stand for, and
we would hold them even if they became a competitive disadvantage in certain situations.” The key point is that an
enduring great company decides for itself what values it holds to be core, largely independent of the current environment,
competitive requirements, or management fads. Clearly, then there is no universally “right” set of core values. A company
need not have customer service as a core value (Sony does not), or respect for the individual (Disney does not), or quality
(Wal-Mart does not), or market responsiveness (HP does not), or teamwork (Nordstrom does not). (Of course, these
companies might have practices or strategies based around these dimensions.) Again, to emphasize a fundamental finding
of our research, the key is not what core values an organization has, but that it has core values.

In identifying the core values of your organization, push with relentless self-honesty for truly core values. If you articulate
more than five or six, there is a good chance you are not getting down to the essentials, and probably confusing core
values (which do not change) with operating practices, business strategies and cultural norms (which should be open for
change).
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Core values are the organization’s essential and enduring tenets — a small set of timeless guiding principles that require no
external justification; they have intrinsic value and importance to those inside the organization. Disney’s core values of
imagination and wholesomeness stem not from the market requirement, but from an inner belief that imagination and

wholesomeness should be nurtured for their own sake. William Procter and James Gamble did not instill product

excellence as a mere “strategy” for success, as an almost religious tenet held for over fifteen decades by P&G people.
Being subordinate to the customer as a way of life Nordstrom traces its roots back to 1901 — eight decades before
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and foremost as a deep personal belief; they did not read it in a book somewhere or hear it from a management giiti ‘Raff ™ '
Larson, CEO of Johnson and Johnson, put it this way: “The Core values embodied in our philosophy might be a

competitive advantage, but that is not why we have them. We have them because they define for us what we stand for, and

we would hold them even if they became a competitive disadvantage in certain situations.” The key point is that an

enduring great company decides for itself what values it holds to be core, largely independent of the current environment,
competitive requirements, or management fads. Clearly, then there is no universally “right” set of core values. A company

need not have customer service as a core value (Sony does not), or respect for the individual (Disney does not), or quality
(Wal-Mart does not), or market responsiveness (HP does not), or teamwork (Nordstrom does not). (Of course, these

companies might have practices or strategies based around these dimensions.) Again, to emphasize a fundamental finding

of our research, the key is not what core values an organization has, but that it has core values.

In identifying the core values of your organization, push with relentless self-honesty for truly core values. If you articulate

more than five or six, there is a good chance you are not getting down to the essentials, and probably confusing core

values (which do not change) with operating practices, business strategies and cultural norms (which should be open for
change).
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Core values are the organization’s essential and enduring tenets — a small set of timeless guiding principles that require no
external justification; they have intrinsic value and importance to those inside the organization. Disney’s core values of
imagination and wholesomeness stem not from the market requirement, but from an inner belief that imagination and
wholesomeness should be nurtured for their own sake. William Procter and James Gamble did not instill product
excellence as a mere “strategy” for success, as an almost religious tenet held for over fifteen decades by P&G people.
Being subordinate to the customer as a way of life Nordstrom traces its roots back to 1901 — eight decades before
customer service programs became stylish in business. Bill Hewlett and David Packard held respect for the individual first
and foremost as a deep personal belief; they did not read it in a book somewhere or hear it from a management guru. Ralf
Larson, CEO of Johnson and Johnson, put it this way: “The Core values embodied in our philosophy might be a
competitive advantage, but that is not why we have them. We have them because they define for us what we stand for, and
we would hold them even if they became a competitive disadvantage in certain situations.” The key point is that an
enduring great company decides for itself what values it holds to be core, largely independent of the current environment,
competitive requirements, or management fads. Clearly, then there is no universally “right” set of core values. A company
need not have customer service as a core value (Sony does not), or respect for the individual (Disney does not), or quality
(Wal-Mart does not), or market responsiveness (HP does not), or teamwork (Nordstrom does not). (Of course, these
companies might have practices or strategies based around these dimensions.) Again, to emphasize a fundamental finding
of our research, the key is not what core values an organization has, but that it has core values.

In identifying the core values of your organization, push with relentless self-honesty for truly core values. If you articulate
more than five or six, there is a good chance you are not getting down to the essentials, and probably confusing core
values (which do not change) with operating practices, business strategies and cultural norms (which should be open for
change).
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Core values are the organization’s essential and enduring tenets — a small set of timeless guiding principles that require no
external justification; they have intrinsic value and importance to those inside the organization. Disney’s core values of
imagination and wholesomeness stem not from the market requirement, but from an inner belief that imagination and

wholesomeness should be nurtured for their own sake. William Procter and James Gamble did not instill product

excellence as a mere “strategy” for success, as an almost religious tenet held for over fifteen decades by P&G people.
Being subordinate to the customer as a way of life Nordstrom traces its roots back to 1901 — eight decades before
customer service programs became stylish in business. Bill Hewlett and David Packard held respect for the individual first
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Larson, CEO of Johnson and Johnson, put it this way: “The Core values embodied in our philosophy might be g e #emseuiee
competitive advantage, but that is not why we have them. We have them because they define for us what we stand for, and
we would hold them even if they became a competitive disadvantage in certain situations.” The key point is that an
enduring great company decides for itself what values it holds to be core, largely independent of the current environment,
competitive requirements, or management fads. Clearly, then there is no universally “right” set of core values. A company
need not have customer service as a core value (Sony does not), or respect for the individual (Disney does not), or quality
(Wal-Mart does not), or market responsiveness (HP does not), or teamwork (Nordstrom does not). (Of course, these
companies might have practices or strategies based around these dimensions.) Again, to emphasize a fundamental finding
of our research, the key is not what core values an organization has, but that it has core values.
In identifying the core values of your organization, push with relentless self-honesty for truly core values. If you articulate
more than five or six, there is a good chance you are not getting down to the essentials, and probably confusing core
values (which do not change) with operating practices, business strategies and cultural norms (which should be open for
change).
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Core values are the organization’s essential and enduring tenets — a small set of timeless guiding principles that require no
external justification; they have intrinsic value and importance to those inside the organization. Disney’s core values of
imagination and wholesomeness stem not from the market requirement, but from an inner belief that imagination and
wholesomeness should be nurtured for their own sake. William Procter and James Gamble did not instill product
excellence as a mere “strategy” for success, as an almost religious tenet held for over fifteen decades by P&G people.
Being subordinate to the customer as a way of life Nordstrom traces its roots back to 1901 — eight decades before
customer service programs became stylish in business. Bill Hewlett and David Packard held respect for the individual first
and foremost as a deep personal belief; they did not read it in a book somewhere or hear it from a management guru. Ralf
Larson, CEO of Johnson and Johnson, put it this way: “The Core values embodied in our philosophy might be a
competitive advantage, but that is not why we have them. We have them because they define for us what we stand for, and
we would hold them even if they became a competitive disadvantage in certain situations.” The key point is that an
enduring great company decides for itself what values it holds to be core, largely independent of the current environment,
competitive requirements, or management fads. Clearly, then there is no universally “right” set of core values. A company
need not have customer service as a core value (Sony does not), or respect for the individual (Disney does not), or quality
(Wal-Mart does not), or market responsiveness (HP does not), or teamwork (Nordstrom does not). (Of course, these
companies might have practices or strategies based around these dimensions.) Again, to emphasize a fundamental finding
of our research, the key is not what core values an organization has, but that it has core values.

In identifying the core values of your organization, push with relentless self-honesty for truly core values. If you articulate
more than five or six, there is a good chance you are not getting down to the essentials, and probably confusing core
values (which do not change) with operating practices, business strategies and cultural norms (which should be open for
change).
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Leadership communication is defined as inspiring and encouraging an individual or a group by systematic and meaningful
sharing of information by using excellent communication skills. Leadership communication has three major aspects: Core,
Managerial, and Corporate. With an increase in leader’s portfolio there is a need to improvise communication skills to
manage large horizon and to become much more effective all possible situations. So, complexity increases with an
increase in the level of leadership. The Core Aspects Approach includes writing and speaking: these are the individualized
skills and are required to be expanded, to lead and manage bigger groups or teams. Expressive cultural understandings,
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to manage huge groups and are Managerial Aspect Approach of leadership communication.
The Corporate Aspects Approach is the skills required at much higher levels of leadership, and there is a need to interact
with an external sphere, skills which are most needed: maintain employee relations, communication during change and
crises, media associations and image building. For an organization the biggest challenge these days is to win the trust of
its employees, business partners and customers. An organization with leaders who are skillful enough to communicate
responsively and frequently with perfectly planned and dedicated communication policies, is able to encourage not only
employees, but business partner and customers as well to trust on the organization. Now the question comes, why a leader
is required to gain trust among stakeholders? The answer to this question is; Leaders are the individuals who are followed
by many people because they trust him. They don’t follow the leader they cannot trust on (Diane Bean).
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Leadership communication is defined as inspiring and encouraging an individual or a group by systematic and meaningful
sharing of information by using excellent communication skills. Leadership communication has three major aspects: Core,
Managerial, and Corporate. With an increase in leader’s portfolio there is a need to improvise communication skills to
manage large horizon and to become much more effective all possible situations. So, complexity increases with an
increase in the level of leadership. The Core Aspects Approach includes writing and speaking: these are the individualized
skills and are required to be expanded, to lead and manage bigger groups or teams. Expressive cultural understandings,
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to manage huge groups and are Managerial Aspect Approach of leadership communication.

The Corporate Aspects Approach is the skills required at much higher levels of leadership, and there is a need to interact
with an external sphere, skills which are most needed: maintain employee relations, communication during change and
crises, media associations and image building. For an organization the biggest challenge these days is to win the trust of
its employees, business partners and customers. An organization with leaders who are skillful enough to communicate
responsively and frequently with perfectly planned and dedicated communication policies, is able to encourage not only
employees, but business partner and customers as well to trust on the organization. Now the question comes, why a leader
is required to gain trust among stakeholders? The answer to this question is; Leaders are the individuals who are followed
by many people because they trust him. They don’t follow the leader they cannot trust on (Diane Bean).

Adcd TR B 3cHE IR DA B IUANET S GIAT & cgaread 3R
s Gl g el caft a1 wap @ ufa 3R uicafa &3 & 9
# ufenfoa fpar o= ®) aqcg §9R & a4 UEe & PR, HaUhF
AR Fule) 301 & uewirr & g & Oy o2 @0 o wihg &=
R g Fenfaa Fufadl o 3 3f9s wird g9 & T g9 e #

mﬁﬁm&m%lﬁmﬁwﬁqﬁﬁmmm

u%ﬁaﬁaﬁiﬁaﬂma?mudlﬁdlﬂm afde & I g

aﬁam% g3 gaEl A1 SdA! @ Aqcd 3R UaYa w & o a9
AR &R Jaaa €1 3T Ao gas, Hghe gaan, dF uayd
R & &1 da&, ufler goaw ug=a &= AR G &A1 39 Flue §
ST e FeEl @ 9afid aRa # 9eadl o' € 3R SAdcg §9R &
YauE Ueel & TR ¥

HIURE UEe] TTEHIVT dAged & 3ed Ta U TGS Hierd ¢, R aredr
&7 & FIY argdid ol & JAOTSTT £ 1 HAGR §aY g7 {@ET,
ufyada 3t T@e & k= Tar, ABw g9 ik s G, s atuet &

316 ST &1 U ot & fow sa feal gad o gatdr soa
=T, AR HEfERT 3R areest @1 foame Sfiaar B aant & |y
T GG, Sl QU aRE d de-eg 3R wafda §ur Aifadt & arg
ufafrarcae AR SR SO B & T gaiE gue ¥ = Sae
Hearidl, afee camuR ARfigr 3R oesl & o Gea W AT a1 &
T dicaf®a ot & §87F £ g oy 39 ¢ 5 Rourst & a9 A
oIl ) & ToIw Uep ar 6 3aeTsar 7 £7 59 UM &1 301 &; ol
9 <ot A & TP HFEOT HE W1 R © FI 9 3 O HE A
Bl d 39 AT B IFEROT 81 B, o W 4 SR 981 & Tehdl- (31
)
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Which of the following is not a major aspect of Leadership communication?

= & @ 39 Agca §9R F1 T U Uee| 8 67

Emotional

HITO=Tcd

O Corporate
O Ma_nagerlal
O Core

(1 mark, negative marking)

Leadership communication is defined as inspiring and encouraging an individual or a group by systematic and meaningful
sharing of information by using excellent communication skills. Leadership communication has three major aspects: Core,
Managerial, and Corporate. With an increase in leader’s portfolio there is a need to improvise communication skills to
manage large horizon and to become much more effective all possible situations. So, complexity increases with an
increase in the level of leadership. The Core Aspects Approach includes writing and speaking: these are the individualized
skills and are required to be expanded, to lead and manage bigger groups or teams. Expressive cultural understandings,
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The Corporate Aspects Approach is the skills required at much higher levels of leadership, and there is a need to interact
with an external sphere, skills which are most needed: maintain employee relations, communication during change and
crises, media associations and image building. For an organization the biggest challenge these days is to win the trust of
its employees, business partners and customers. An organization with leaders who are skillful enough to communicate
responsively and frequently with perfectly planned and dedicated communication policies, is able to encourage not only
employees, but business partner and customers as well to trust on the organization. Now the question comes, why a leader
is required to gain trust among stakeholders? The answer to this question is; Leaders are the individuals who are followed
by many people because they trust him. They don'’t follow the leader they cannot trust on (Diane Bean).

A9ca TR F 3T TOR B H UG FE a1 & cgatedd AHR
ardE AT g1 el caft a1 |@aE o ufia iR vicaRa s & w9
& uRefia fear o= 81 Agca 9R & dF USe §: R, UaUh
3 Fdle aar F uewferRY & gfg F o a5 @fae & wdfag &=
R wah ganfaa Rufaal & 3k 3f9s und oo & o ¥9r sk #
B T FATSAT ¥l dl, 3gcd & T & gig & T SAfcerar agar

| FAET Tee3il & TiEdT & formar 3R dgear aifde & 3 cafea
aﬁam%aﬂwaﬁmﬁmﬂmﬁmﬁwsﬁwmﬁﬂsﬁmm
AR & aaa €1 3T aglas gas, Hghe gaqr, dF uayd
iR &5 &1 da&, uflaror gioaw ug=a &= AR Fee &A1 09 Fhe ©
S faere ep @ wafaq R # geEar g § R Agcg =R &
TAYUHRT UEe] & TTEDIOT §

HIUANT USe] TTEHIT Aded & 3=d T U 39S Sied &, AR awd
& & 1Y aigdid B $F HOYTEaT £ 1| heEEnl §a9 gt {@a,
uftaaa 3K H@e & e Tar, &z g9 3k sfa Ba, 53 Ftaer &

3% ST &1 o T@oea & fow = fea gaw oo O
FHAIAE, TaaR JeigRT 3R aee o fare Saar §1 Sakt § Ty
T HIG, ﬁ@dﬁﬁmddmaaﬂiwﬁﬁwmﬂ?wa
ufafraTcHE 3R 3ER HOE B & AT o AT & F FHad
FHFATN, aﬁﬁwmﬁmaﬂ?maﬂsﬁmﬁﬂﬂﬁmaﬂﬁa
T vicaag o & T&TH ©1 3d A 3aT © o Raures! & a9 A
eIffe F3 & T o g & H@Tsar #4782 59 UM & 307 &; =l
cofth o1 £ ST 3gERe 5 o g € F4i F 39 oY SR axg
| 4 39 a1 @ FFEROT Fol axd, 9" 0 g &R{IE J6 a God- (5
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Biggest challenge for an organization in these days is:

mﬁmﬁﬁﬁrwéﬁﬁﬁm

Win the trust of its Suppliers, business partners and customers.
() 3= AgfETars, @R #EiERl #R AED @
Teame Sirga

Win the trust of its employees, business partners and Political parties.
() ¥u= wermriE, cmits sefert AR I
gelt @ o Siaa

Win the trust of its employees, business partners and customers.
O U FHAET, aaErae deieRt 3R aest @
Terame Siga

Win the trust of its employees, business partners and Political parties.

Oam?r HEDTDT, iy #eieRl 3R TaEas gol
&1 ferra SraEn

(1 mark, negative marking)
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sharing of information by using excellent communication skills. Leadership communication has three major aspec’f’s”’ﬁis""‘"EX‘”“SG“'de
Managerial, and Corporate. With an increase in leader’s portfolio there is a need to improvise communication skills to
manage large horizon and to become much more effective all possible situations. So, complexity increases with an
increase in the level of leadership. The Core Aspects Approach includes writing and speaking: these are the individualized
skills and are required to be expanded, to lead and manage bigger groups or teams. Expressive cultural understandings,
listening patiently, team management and team meetings, providing training facilities and mentoring are the skills which aid
to manage huge groups and are Managerial Aspect Approach of leadership communication.

The Corporate Aspects Approach is the skills required at much higher levels of leadership, and there is a need to interact
with an external sphere, skills which are most needed: maintain employee relations, communication during change and
crises, media associations and image building. For an organization the biggest challenge these days is to win the trust of
its employees, business partners and customers. An organization with leaders who are skillful enough to communicate
responsively and frequently with perfectly planned and dedicated communication policies, is able to encourage not only
employees, but business partner and customers as well to trust on the organization. Now the question comes, why a leader
is required to gain trust among stakeholders? The answer to this question is; Leaders are the individuals who are followed
by many people because they trust him. They don'’t follow the leader they cannot trust on (Diane Bean).

Adcd IR & 3cHE HAR DA & IUAET Feh a1 & garedd HR
Wﬁﬁﬂmmﬁﬂﬁ_ﬂﬁﬁmﬂ?ﬁaﬁﬁﬁﬁaﬁimaﬂﬁﬂim
aﬁruﬁﬂaﬁﬁﬁmw%mﬁwﬁaﬁﬂgﬁ % PR, UdUDhg
3R wulel 3ar $ odwear F gfg § T féﬂﬁaaﬁruﬂﬁmaﬂﬁr
3R T Famfag feufaat o it 3T windr oo & T ar stue &

A I TSl 51 a1, Adcd & TR & i & T Afeeldar gear
| FAET Teq3il & iEdT & forman 3R diear aifde & 3 cafeea
HIU & AR TS TRl AT A A Acfed AR GEYT T & foQ DT
AR e A aas & U0 angios aw, Sggs gaan, dE uaad
AR &7 1 dod, ufdaor gROW ugE wwar AR gere g 0 Blue §
=1 faare g @ uafid o & Feddl ald & 3R Aded 49X &
YT uee & TR &)

HIARE TEel TTEHIT Aged & 3¢9 Tl U T DA o, HRX awd
&9 & T Iigdid Hl9 I HTGTHal & | AR GdY gy {@aT,
uiage 3R d@e & ehie Tur, @ifFw 99 3k ofa Gaon, 59 steet &

3% T & vH T9ea & O =9 AT maw @b ke
HAINET, TaaR AEERT R et o7 s Siaar B St & ae
T FIE, aﬁqﬁaﬁ@rmmmﬁﬁwﬁrﬁ'ﬂ#%wa
urEafreET 3R 3R HaIG, a1 & o oA §Ad ©; J sad
FHAE TN, ﬁwmﬁmaﬂ?maﬁsﬁwmﬂmmm
forT Uicaea & & & §1 3g A 3T © 6 Raurest & &= @A
oifdel o & TOIT U =ar 6 3aesar #47 §2 53 WA @ 30 & adl
J zaftn A9 ¥ S #¥9a0r &% o g ¥ Fife 9 39 o1 s g
g% TH AT B FFEIT A6 aRa, O W T H FE B Faha- (5
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Skills required for Corporate Aspect of Leadership does not include:

Accd & BIURE Tee] & ToIT 3aH
Flerer & _enfae 741 &

O Maintain employee relations
FHHIRT FIG AT AT
communication during change and crises

O uhads st e & Ao F6R

O Listening patiently.

Ygds g

O Media ass_ociations and image building.
#;fzar 79 3k sfa &

(1 mark, negative marking)
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140. Leadership communication is defined as inspiring and encouraging an individual or a group by systematic and meaningful
sharing of information by using excellent communication skills. Leadership communication has three major aspects: Core,
Managerial, and Corporate. With an increase in leader’s portfolio there is a need to improvise communication skills to
manage large horizon and to become much more effective all possible situations. So, complexity increases with an
increase in the level of leadership. The Core Aspects Approach includes writing and speaking: these are the individualized
skills and are required to be expanded, to lead and manage bigger groups or teams. Expressive cultural understandings,
listening patiently, team management and team meetings, providing training facilities and mentoring are the skills which aid
to manage huge groups and are Managerial Aspect Approach of leadership communication.

The Corporate Aspects Approach is the skills required at much higher levels of leadership, and there is a need to interact
with an external sphere, skills which are most needed: maintain employee relations, communication during change and
crises, media associations and image building. For an organization the biggest challenge these days is to win the trust of
its employees, business partners and customers. An organization with leaders who are skillful enough to communicate
responsively and frequently with perfectly planned and dedicated communication policies, is able to encourage not only
employees, but business partner and customers as well to trust on the organization. Now the question comes, why a leader
is required to gain trust among stakeholders? The answer to this question is; Leaders are the individuals who are followed
by many people because they trust him. They don’t follow the leader they cannot trust on (Diane Bean).

Adcd TOR & 3cHE HAR DA H ITAET ek a1 & egaredd HR
a1 TEeReT a1 et cafts a1 waE o ufa 3R vicaRa & & w9
# ufysiag e = ¥ a9gcg §9R & a9 U%e] §: PR, GaUhg
3 sigltel 3ar & oEwieE & gt & T g5 Efae @ vdfag @
ik Tefr ganfag Feufaat & 3iv 3T wrd aa= & B IR st &

mﬁﬁm&m%lﬁﬁaﬁrﬂ?wﬁqﬁ}ﬂiwmm

u%ﬁaﬁaﬁﬁﬁaﬂmafrlmudlﬁ'{qlmm e & 3 cafteg

Eﬁ‘hlﬂ% g5 TRl AT TIAT o Accd AR GaYT T & foe e
AR e AT aas & 31U aegios aw, Hggs gaa, dF uaad
AR &F H dod, ufdaor gROW ugE awar JR gee g W sl §
=1 faere g @ uafdd s & Feddl ad & 3R Adcd §9R &
YT Teel & TiReIT ¥

HURE U5e] TR Aged & 3o TaX UX HORAEF Higrd ©, AR aedl
8T & T aigdid B T JGTETT © 1| HAIR §d99 g917 IEET,
uitaa= 3R H@c F ek §ar, #Far 99 3k oft Ba 73 Ftat &

3% T ¥ va T9ea & O =9 AT gaw o e
HHAEl, waaR #EigRT HR aree & AT Siaar 1 Sarst & @y
wwaﬁqﬁaﬁﬁmmwﬁﬁwmﬁﬁwa
ufafrarcas 3R sax Fag &= & ow w3 §; F Fad
aﬁ—mﬁwmﬁmaﬂ?maﬁsﬂwwmmm
forT vicaeg o & & &1 3g A 3ar & 6 Rauret & &= A
aﬁﬁmﬁﬁvwmﬁmqmm%?ﬁ ’me%;é?n

Managerial Aspect of leadership addresses:
i) Expressive cultural understandings,

ii) Team management and team meetings,
i) Providing training facilities and mentoring
iv) writing and speaking Skills

Adcd ¥ UEYHE UeeL,..... Galldd L -
1) HfHTSTd TEpiad TAS

i) & ugya 3R da dob

i) wfdretor gouw R Few 95T HE
i) gy 3y ae &1 Sl

O All of these
SuRIth |l
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ﬂﬂﬁ (i) 3 Gii)
(iii onIy
O arcwr (1) T (1)
(iv) only
O Faer (1) HE (iv)
(1 mark, negative marking)

In spite of having the right people, if the right methodologies for execution are not put in place an organization cannot
succeed. The Thirukural, the Treatise on the ‘Art of living’ born out of Tamil Culture, authored by Thiru Valluvar, beautifully
summarizes how to conduct the affairs of an enterprise. Though there is a huge body of literature on how to handle various
aspects of an organization, no such literature summarizes this complex subject in just seventy words and yet covers more
than all of those several volumes of literature. It says, “The end of all deliberation is to arrive at a decision; and when a
decision is reached, it is wrong to delay it execution”. In this connection, the concept of ‘completed staff work’ by Stephen
Covey is worth noting. Under this concept the people who are responsible for certain functions should think through the
whole problem areas, identify and analyze the problems, identify the various possible solutions, analyze them for their
effectiveness and efficiency and recommend the final solution. As considerable work has already been done, it makes the
job of the decision makers quite simple. With the analysis available, the deliberations can be quite focused and decisions
can be reached very quickly. As opposed to this, organizations that are mired in meetings and committee work take a long
time in coming to conclusions and a longer time for implementation. The Thirukural advocates quickness in decision and
implementation. It says “Unfinished work and un-subdued enemies are like un-extinguished sparks of fire. They will grow
over time and overwhelm you”. Hence work should not be left unfinished and every effort should be made to finish it off in
time. “Do with deliberation those things that require detailed consideration and for which enough time is available. For
those things that require prompt action, don’t waste a lot of time in deliberation”. In normal course most actions do not need
detailed deliberation. And often the luxury of time is not available. As another kural advocates: “Go straight for the goal
whenever circumstances permit. When circumstances are against, choose the path of least resistance”.

ﬂﬁwmﬁmaﬁﬁwﬁﬁﬁﬂﬁmﬁﬁaﬁaﬂﬁm&
T, df PS5 TS ThA A6l o Fodl ol % geqar gr1 fafEa afde
H@%ﬁaﬁﬁﬁmﬁﬁwwmaﬁwwmﬁmﬁm
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TATITAT T UeaTa waT1 Tey, =07 wHaLiiear AT gafar & o 3=
TaSuor e Tter 3R TaH gearae 1 Fwier e ey S &6
U%el & 5 BIF 6ar o I &, I© AU O arell & FHA B
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I B ST §, 36 Sl OX # war FIEY T ©
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The Concept of Staff Work deals with:
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! FHaUEem F .

Working of staff in a task group.
O TH A T A HAAN] BN HIH ST

Responsibility of people involved in a function.
(i i S o S—y
None of these
O sme & 2 2% =8,

O Assigning work among the staff.
HARAT & drg HA Sia=n|

(1 mark, negative marking)

142. In spite of having the right people, if the right methodologies for execution are not put in place an organization cannot
succeed. The Thirukural, the Treatise on the ‘Art of living’ born out of Tamil Culture, authored by Thiru Valluvar, beautifully
summarizes how to conduct the affairs of an enterprise. Though there is a huge body of literature on how to handle various
aspects of an organization, no such literature summarizes this complex subject in just seventy words and yet covers more
than all of those several volumes of literature. It says, “The end of all deliberation is to arrive at a decision; and when a
decision is reached, it is wrong to delay it execution”. In this connection, the concept of ‘completed staff work’ by Stephen
Covey is worth noting. Under this concept the people who are responsible for certain functions should think through the
whole problem areas, identify and analyze the problems, identify the various possible solutions, analyze them for their
effectiveness and efficiency and recommend the final solution. As considerable work has already been done, it makes the
job of the decision makers quite simple. With the analysis available, the deliberations can be quite focused and decisions
can be reached very quickly. As opposed to this, organizations that are mired in meetings and committee work take a long
time in coming to conclusions and a longer time for implementation. The Thirukural advocates quickness in decision and
implementation. It says “Unfinished work and un-subdued enemies are like un-extinguished sparks of fire. They will grow
over time and overwhelm you”. Hence work should not be left unfinished and every effort should be made to finish it off in
time. “Do with deliberation those things that require detailed consideration and for which enough time is available. For
those things that require prompt action, don’t waste a lot of time in deliberation”. In normal course most actions do not need
detailed deliberation. And often the luxury of time is not available. As another kural advocates: “Go straight for the goal
whenever circumstances permit. When circumstances are against, choose the path of least resistance”.

ﬂﬁrﬂ‘mﬁlﬁrﬁaﬂa@ afg Fuaes & T @ et S8 a9s TS
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aféifa & o & O A1 §, 3o Oy W Usha § odl g ol ©
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Job of decision maker

Eases with meetings and committee work.
O toai e F@fET & o= @ 3= g ¥

Get complicated with the work already done.
O Ueel O fopT 71T o & Ory e 241 &

None of these
O sovm # @ @ =8

O Not affected with the analysis made earlier.

Ued fpw T RATYr @ usRE A8 e

(1 mark, negative marking)

In spite of having the right people, if the right methodologies for execution are not put in place an organization cannot
succeed. The Thirukural, the Treatise on the ‘Art of living’ born out of Tamil Culture, authored by Thiru Valluvar, beautifully
summarizes how to conduct the affairs of an enterprise. Though there is a huge body of literature on how to handle various
aspects of an organization, no such literature summarizes this complex subject in just seventy words and yet covers more
than all of those several volumes of literature. It says, “The end of all deliberation is to arrive at a decision; and when a
decision is reached, it is wrong to delay it execution”. In this connection, the concept of ‘completed staff work’ by Stephen
Covey is worth noting. Under this concept the people who are responsible for certain functions should think through the
whole problem areas, identify and analyze the problems, identify the various possible solutions, analyze them for their
effectiveness and efficiency and recommend the final solution. As considerable work has already been done, it makes the
job of the decision makers quite simple. With the analysis available, the deliberations can be quite focused and decisions
can be reached very quickly. As opposed to this, organizations that are mired in meetings and committee work take a long
time in coming to conclusions and a longer time for implementation. The Thirukural advocates quickness in decision and
implementation. It says “Unfinished work and un-subdued enemies are like un-extinguished sparks of fire. They will grow
over time and overwhelm you”. Hence work should not be left unfinished and every effort should be made to finish it off in
time. “Do with deliberation those things that require detailed consideration and for which enough time is available. For
those things that require prompt action, don’t waste a lot of time in deliberation”. In normal course most actions do not need
detailed deliberation. And often the luxury of time is not available. As another kural advocates: “Go straight for the goal
whenever circumstances permit. When circumstances are against, choose the path of least resistance”.
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Feal &, BT 3 T @FUF W UgEaT v AR T4 B
Aot & orar & ot 3T Svuea & &t A eig &1 59 999 &, TE%a

GHYTET I Ugdla &al Jey, 3961 waaeiiear #X gaar & e s
frsuor war afen 3R 3IfEs garae & Fefter &= afew) S f&F
U%el & HIhI HIF HAT S IH &, T [GU A arell & A I Sl

TS @1 2T & 3ueey faduor & @y, faae-fad s Seg o gear

T ST, 36 Y 0% # o T §HT oI &
¥ FEcTaa # dar §FET oar ¥ fOegRd A seeEas &
AfeTcT & T AT T| TE Hedl © "HEW dHA IR FRGU g Hww A
a goi g5 Rl & @a= ¥ 3 werd & @y g 3R g o e w
FC| SEET HA B HG Fol oAl el JR IF FAT F @A
& T HT UATH LT it "3 die o aR-Eas & g & T
0T foega AR & stmasar & 3R = o wig @@59 sueey &) 33
= F ow Sas w caftg sRaE & smawasar &, far-faad #
Wﬂﬂﬁﬁﬂﬁ"lﬁﬁ?ﬂﬁﬁﬂﬁﬁﬁﬂﬂﬁﬁﬁaﬁwﬁmﬁg
Haemsar 61 gl ¥ 3R HFe a7 H BenfEar sueey 8 adr B
1 5 v 3eT g deTed adl o wa o aRkfeufaat sewfa & wag
& e @19 Fw Sg uRREuSw foda o, O o7 § & 9idiy & IEar

et

Which of the following statement is true as per the paragraph:

s & IFgER AT & § S5 @ F9F 59 &

Long deliberations are waste of time for any decision making.
O it ofr ot 3t & Forw 72 Fe-fomst @ & adid &

Act whatever the resistance, when things are not in favour.

O fora w35 1 o 99 uw & 7 @, P B

Do not waste time for deliberation where prompt action is required.
Omaﬁﬁmﬁﬁmqmﬁrmﬁmﬁmﬁ
& orr g#T gde F #

All decision must be taken after detailed deliberation.
Oﬂaﬁﬁﬂvﬁﬁﬁﬁw-ﬁaﬁﬁFJE:ﬁ?aﬁm I

(1 mark, negative marking)

144. In spite of having the right people, if the right methodologies for execution are not put in place an organization cannot
succeed. The Thirukural, the Treatise on the ‘Art of living’ born out of Tamil Culture, authored by Thiru Valluvar, beautifully
summarizes how to conduct the affairs of an enterprise. Though there is a huge body of literature on how to handle various
aspects of an organization, no such literature summarizes this complex subject in just seventy words and yet covers more
than all of those several volumes of literature. It says, “The end of all deliberation is to arrive at a decision; and when a
decision is reached, it is wrong to delay it execution”. In this connection, the concept of ‘completed staff work’ by Stephen
Covey is worth noting. Under this concept the people who are responsible for certain functions should think through the
whole problem areas, identify and analyze the problems, identify the various possible solutions, analyze them for their
effectiveness and efficiency and recommend the final solution. As considerable work has already been done, it makes the
job of the decision makers quite simple. With the analysis available, the deliberations can be quite focused and decisions
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time in coming to conclusions and a longer time for implementation. The Thirukural advocates quickness in decision an
implementation. It says “Unfinished work and un-subdued enemies are like un-extinguished sparks of fire. They will grow
over time and overwhelm you”. Hence work should not be left unfinished and every effort should be made to finish it off in
time. “Do with deliberation those things that require detailed consideration and for which enough time is available. For
those things that require prompt action, don’t waste a lot of time in deliberation”. In normal course most actions do not need
detailed deliberation. And often the luxury of time is not available. As another kural advocates: “Go straight for the goal
whenever circumstances permit. When circumstances are against, choose the path of least resistance”.

el =91 B & dlaejg, die fvues & o 56 SRuee S8 9= TS
¢, dl BIS TS §hd A6 o godl ol AT gegm g f@a affe
gEpfd d Feolt 3¢ 3w fofder w o, Regd, v 39a8 & aAeal o
FATA @ & Al B GEEar § aRid S ¢l gafa e e &
Ueel3l B HE FHIEA §, 39 U A@ifecy @ U fauna &G §,
arfecy 5§ Ffea Tua & $ae T gl # aGRIeE Far
iRy & @ftcw & 39 9 @7 § F¥f9% o Fay FaT B T®
Fear ¢, " REr-fwsd &1 7 e Bv w ot ¥ sl @ s
5ot & oar &, a1 35 Gvuea & 8 FRar Teig §1 59 999 &, TE%a
HIET GRT O FHHEANT HE D FTURCN I &7 AT T TH FIUROT &
ded

TEel & HI%l HIA har 1 I &, I¢ [ o ardl & S B Hrdl
T @1 2 ¥ 3ucey Bduer & @y, BeR-Rad ah e @ gwar

T S §, 306 9y I # oar gHT o9 &
AR FEeTTa # dar @@ o ¢ ARgRd AR s A
SMeTcT & gehred AT Tl TE Hedl © AR dA IR TRU g HwT A
9 gt g5 Rl & @a= €1 3 §@e g $ WY 9dh 3R AT | e g
ST sEfET FH B A T8 oA T 3R I8 9T Q@
B T GHT UAH HLA Aev| 34 Al Bl FER-Fay & gy w o
X faega R & smaegsar & 3k Sae ©v uin 559 sueey &) 3=
Eﬁﬂfﬂ%ﬁnﬁmﬁsﬁwaﬁﬁmzﬁrmqmﬁﬁﬁmﬁmﬁﬁ?
AT gdig = $1°| TFEET dR ) A9 FEt # fega feEr-aad
HTaegHar T et ¥ AR TR FEg f Fenfiar sueey a9 9 T
1 5 U e g goTed aRdl o e & aRkfeufaer sefa & @ey
& forr @9 a7 59 ofifFafaar ol €, O &8 d &5 ufaly & aEar

T

Gravity and enormity of unfinished work is portrayed to:

TR H B TfRar 3R Rerear & Fea § gear B

O To be ignored forever. _
T & Tl A3 o fgan S=)|

Extinguished fire
O g3it §5 3T

Thunder storm

Unsubdued Enemy
O =g g

(1 mark, negative marking)

145. In spite of having the right people, if the right methodologies for execution are not put in place an organization cannot
succeed. The Thirukural, the Treatise on the ‘Art of living’ born out of Tamil Culture, authored by Thiru Valluvar, beautifully
summarizes how to conduct the affairs of an enterprise. Though there is a huge body of literature on how to handle various
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than all of those several volumes of literature. It says, “The end of all deliberation is to arrive at a decision; and whena
decision is reached, it is wrong to delay it execution”. In this connection, the concept of ‘completed staff work’ by Stephen
Covey is worth noting. Under this concept the people who are responsible for certain functions should think through the
whole problem areas, identify and analyze the problems, identify the various possible solutions, analyze them for their
effectiveness and efficiency and recommend the final solution. As considerable work has already been done, it makes the
job of the decision makers quite simple. With the analysis available, the deliberations can be quite focused and decisions
can be reached very quickly. As opposed to this, organizations that are mired in meetings and committee work take a long
time in coming to conclusions and a longer time for implementation. The Thirukural advocates quickness in decision and
implementation. It says “Unfinished work and un-subdued enemies are like un-extinguished sparks of fire. They will grow
over time and overwhelm you”. Hence work should not be left unfinished and every effort should be made to finish it off in
time. “Do with deliberation those things that require detailed consideration and for which enough time is available. For
those things that require prompt action, don’t waste a lot of time in deliberation”. In normal course most actions do not need
detailed deliberation. And often the luxury of time is not available. As another kural advocates: “Go straight for the goal
whenever circumstances permit. When circumstances are against, choose the path of least resistance”.

¥, O BIS T Thd A4 o Godl ¢l A% gegm g1 e afe
TEPId F Fed! HE Hw fer W 7y, Vegea, v 39d7 & Al o
Tarelel @Rl & adld B GEEa @ ARG Har &1 g4 fal dgomea
H F HY FHES &, 50 UK Oecd 1 UH G &Ferw
afeca =9 Sfea fOug & $ao Ta U] & TRIAT T
R o aftcy & 39 ol ==t @ 39 & Hoy Har &1 98
Feal &, "W fER-fwd @ 3id e vl w ogEen € iR S e e
ot & aar &, & 350 Gvuea & 28 wRar Teig 1 59 999 &, TE%
HIAr GRT QU7 HA=RT BRI H ATURCT SO & T0T &1 55 JaUROT &
ded $S @4l & O [FFAGR @Rl & QY §AEdT &1 & ax # diga
TAIfen, FATATHT S Tea AR Adwer s afer, Affes aafa
GHTYUAT I Ugdia &l JIeT, 3961 wHaiicar #X gadar & &w 330
osuor A wifer AR 3fGH Tera= & Forfir &= o) S
U%el & Ihl ®IF a1 o1 I &, I @U@ arell & F# & Sl
TIS a4 ZaT &1 3Uerey Asuer & T, faar-faad s Sfeg o g@ar

t 3k AYw Sed! © T Bl sUd AU, S @9ea dewl AR
afFHT & a8 F§ 59 F1d &, 30 TueY W osga # wdl 979 0Tl ©
¥ Ficgaa # dar gaT o ¥ fOegRd A s &
offerar 1 gereld AT §1 TE Seal § "I’ I HR TgU o Hwr &
a goi g5 ol & Fa= T @ werg & @y add 3R g w e w
FC| SEET HA B HY Fol oAl el JR IF FAT F @A
BT T THT UATH HRAT TeT] 39 G o FER-Ead & g & G
0T foega AR & stmasar & 3R S=e o Wi @959 sueey §) 33
==t & o S=s B catg sas & smasar &, Er-Ted #
ﬂmaaﬁaaﬁwmmaﬁwmmmfﬁﬁ?ﬂaﬁwﬁmfg
Haegear FE adl ¥ 3R sFEr gEg & Benidar sueey S8 odr E
1 6 U 3eT g aeTad adl o oa o aRfefaat swfa & weg
& o @19 Fw 59 uRRuTw Bode o, O o7 § &F uiairy & IEar

i

Which of the following statement is not true about Thirukural:

fOega & ar & Feafaf@a & & la @
FHUAST T T8 ©-

It teaches how to conduct an enterprise.
(O =& TmmEr ¥ 5 saa1 H) Fafoa G

ST B

It contains elaborate description on managing organizations.
O se2 maw oot 1 g Rrewor )

Its Verses summarize volumes of literature.

ST ©f Tlecd & TERION Bl Ta

# uEqd ot
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Is an epic in Thamil Language written by Thiru Valluvar.

(O aegm a7 [l affa aw &1 I8
Th HAEB &l

(1 mark, negative marking)
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These days every business school dean worth his baggy tweeds is agonizing over what exactly it is that an MBA — or
anybody else — will need to know or do, to be effective in business a decade from now. And is it teachable? Business
education’s current plunge into self analysis is the deepest in 30 years, prompted by among other things an end to the
expanding demand for the MBA degree by college grads increasing complaints from companies about the usefulness of

MBAs, and new rankings of schools that appear every few year.

The current round of B-school soul-searching has its roots in the last great reformation of business education, which
occurred in the 1960s. Then, in response to criticism that they were unchallenging ‘schools of commerce’ for the cerebrally
limited, business schools set out to become more rigorous and intellectual. Professor Harry Davis, who teaches marketing
at the University of Chicago, says schools and businesses came to believe that the ‘critical ingredient in management was
knowledge — the broader and more abstract, the better’. It was thought that manager’s decisions would be better if he

understood, say, the economist’s definition and theory of self-interest.

Enough of this worked to convince the academics they were on the right track. The capital asset pricing model, developed
by the University of Chicago and no child’s toy to understand, has had a profound and lasting effect on financial markets.
But, says Davis, even the best schools fell into a trap. ‘We became enamored of the notion that being an expert was

enough to run things. Nobody paid much attention to effectiveness. But being smart is enough’.

Now the search for the model MBA has begun to veer off in other direction, often emphasizing hard to measure attributes
such as interpersonal skills, initiative and the ability to see patterns and opportunities in apparent chaos. A crop of
airheaded smoothies on the way? No, insist the deans. Traditional so called hard skills like accounting, marketing and

finance are still essential, they aver.

== fial W Reaw o 39 3ua &l cdisa & e € o3E a9 @
W L R 39 ¥ TP s dg aaa @ WA g ¥ fow wede ar
fordt 3k & T GEa T & f 3mawEsar =Rt iR T o w e
g &2 caEETas fET H1 JcA-FSuer § aaaa gadl 30 aul & d9h
I ¥ 31T drdl & 37T, Sioial & TATdD! GRT TAAT @r Bt & asdr
FAET HT FATH B & ow ulig T o & Sow vadw & sumifar &

Ealé |

ICECE:] & AT 1 WA % ggAE i A% cOIands [9ET &6
Hfad A= afr%,a’m%oﬂ%aamﬁgé?hﬁmawﬁm%m
#AfFa w0 @ Afda & e wEG & per A, Fadw s 309

Hor 3R difgs a9 M et Gafae & @bten g arel uihe
0 34w & @ear © 6 wpell R cggdrdl & g% feAm g orRm ar i
A SIC

ae
s o @ o [OanfEer o g% Gasa & & g B g '@ v W
T Reen fafaee g fefed gsh ofwol qeg HuRer @isa

g Hisel THAT

It can be inferred from the passage that the business schools pre-1960s, were

56 UR=RC § I% HFAE SOl S Gadl ©
& 1960 & G & Ueel & Tdoia¥ Tpel........

O on the right track
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HE R WA
facing complaints about usefulness of MBAs
(O MBAs &1 suzifiiar & ar & Reraat a1
FEHAT IR o
providing no-rigorous, non-intellectual program
O fr-mar, M-aifes wdea v w5 2

emphasizing knowledge and hard skills

Omﬁmaﬁemwwaﬁ?}

(1 mark, negative marking)
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These days every business school dean worth his baggy tweeds is agonizing over what exactly it is that an MBA — or
anybody else — will need to know or do, to be effective in business a decade from now. And is it teachable? Business
education’s current plunge into self analysis is the deepest in 30 years, prompted by among other things an end to the
expanding demand for the MBA degree by college grads increasing complaints from companies about the usefulness of

MBAs, and new rankings of schools that appear every few year.

The current round of B-school soul-searching has its roots in the last great reformation of business education, which
occurred in the 1960s. Then, in response to criticism that they were unchallenging ‘schools of commerce’ for the cerebrally
limited, business schools set out to become more rigorous and intellectual. Professor Harry Davis, who teaches marketing
at the University of Chicago, says schools and businesses came to believe that the ‘critical ingredient in management was
knowledge — the broader and more abstract, the better’. It was thought that manager’s decisions would be better if he

understood, say, the economist’s definition and theory of self-interest.

Enough of this worked to convince the academics they were on the right track. The capital asset pricing model, developed
by the University of Chicago and no child’s toy to understand, has had a profound and lasting effect on financial markets.
But, says Davis, even the best schools fell into a trap. ‘We became enamored of the notion that being an expert was

enough to run things. Nobody paid much attention to effectiveness. But being smart is enough’.

Now the search for the model MBA has begun to veer off in other direction, often emphasizing hard to measure attributes
such as interpersonal skills, initiative and the ability to see patterns and opportunities in apparent chaos. A crop of
airheaded smoothies on the way? No, insist the deans. Traditional so called hard skills like accounting, marketing and

finance are still essential, they aver.

5= o | foeaw T 99 3o $f oiise & 9w € 59 a9 @
W L fF 39 & Us cos ac cOgard # uNE g ¥ Bw wede ar
T 3T = T F=a @ w3 OeTear wEh 3R T oo Tae
drg &2 wEwdE e & JcA-ASwer # adens sadr 30 gul # FEd
LT &, 3T dTdl & Ioal, Sieil & TaTG GRT TAGIT @ [Zaft i asar
AT D TAH = & ow oRg T & 59 oade & suafar &

EEIIé' |

fasee Tpa & e H Wi & adena gk H F2 aEades @ar &
HigH Fe= ﬁ%,a”rweo?ﬁmlzﬁﬁgééﬁlﬁﬂ,aﬂﬂﬁm?ﬁm
# 5 a w7 & AHG & Y DA $ eper ¥, Ao el HAD

Her IR dlfgs aa ) Do Palaem & @HT e ge g
o0 2FE @ @ear © 6 Thel 3R cagaEl @ a8 A e oo or R
YaY= A Accayul Hew A AT g s 3R Af9s AR, saar
& d5a}| I r=r I a1 udys & Hv duak g af as sdemeh
&1 ufrerwr 3k To-feg & faga & ga=7

=R § T = NETEg #f 9% A= & @A a7 J@el 00 ]
¢l e Rafmew R Befa ¢ owuf gpa Fuior afsa
A & fow @i g==i @ fGellar 99 o, s [ad gl o aedr 37
Tl UG usl ©) @fea, 309 @ed € IE o B Gad 3= T o
U AT A BE AW A FH UROT & gHad 8@ aw fh St o gena &
or e [Aus gar & umg an usEefiear W R S S cara a8
feam afes T e 2= & e &

3@ Fisel THAIC T @i gEdl fGer # gE g g ¥, S RN uREuRD
aﬁam,maﬁ?mm#ﬁtﬁ}gmﬁmzﬁrméﬁ
ol & AU & FT FAEl AR & ©) TES A HiU HE TIESS eI
61, 39 W SR &1 omisa, fuvE 3R 9 59 uiofte gueiag afea
wlerer 318l o 3mavus &0 AR #I
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‘Crop of airhead smoothies’ refers to

WU I THes TG o AT ©

MBAs with strong interpersonal skills
O FAAGI URTANSH PiIe ael THAAIT

MBAs in 1960s
O 1960 ™ EQ/h & UHdIT

O MBAs with so called hard skills

TURTAT wea oiee arel THdT
current MBAs

Oaﬁwawmﬂ’m

(1 mark, negative marking)

These days every business school dean worth his baggy tweeds is agonizing over what exactly it is that an MBA — or
anybody else — will need to know or do, to be effective in business a decade from now. And is it teachable? Business
education’s current plunge into self analysis is the deepest in 30 years, prompted by among other things an end to the
expanding demand for the MBA degree by college grads increasing complaints from companies about the usefulness of
MBAs, and new rankings of schools that appear every few year.

The current round of B-school soul-searching has its roots in the last great reformation of business education, which
occurred in the 1960s. Then, in response to criticism that they were unchallenging ‘schools of commerce’ for the cerebrally
limited, business schools set out to become more rigorous and intellectual. Professor Harry Davis, who teaches marketing
at the University of Chicago, says schools and businesses came to believe that the ‘critical ingredient in management was
knowledge — the broader and more abstract, the better’. It was thought that manager’s decisions would be better if he
understood, say, the economist’s definition and theory of self-interest.

Enough of this worked to convince the academics they were on the right track. The capital asset pricing model, developed
by the University of Chicago and no child’s toy to understand, has had a profound and lasting effect on financial markets.
But, says Davis, even the best schools fell into a trap. ‘We became enamored of the notion that being an expert was
enough to run things. Nobody paid much attention to effectiveness. But being smart is enough’.

Now the search for the model MBA has begun to veer off in other direction, often emphasizing hard to measure attributes
such as interpersonal skills, initiative and the ability to see patterns and opportunities in apparent chaos. A crop of
airheaded smoothies on the way? No, insist the deans. Traditional so called hard skills like accounting, marketing and
finance are still essential, they aver.
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e & 5 39 § e 2

A= & fOT 2 g=a1 & Qolar 98 &, sH5@ IERT W I 3R
TUE UHg Ust ¥ Afee, 3fW Fed € ge oo 6 waw wo wqe o
Th ATl A BE | "TH TH URUT 8 WHITGT B a0 o =t @ Fele &
for o fadus €= & g am usrathear @ ey 3 SaEr < J9
fzam) aifsa T == & @ &0

3 Fisel THAIT B T g fGur F gE T AS &, S FRR UREUND
aﬁam,maﬂ?mmﬁﬁﬁ}gmﬁa@ﬁﬁmﬁm

o B AU & T S SR & ¥ I A PO I RS T2
a8, 3| W SR &1 omiea, fuve 3k e 39 uRufts ausfaa siea
wlerer WA & waeTs EoEr B R

Self analysis by business educationist is caused by

i. Plateauing demand for MBAs

ii. Employer companies’ disillusionment with MBAs

ii. Need for increased specialization in dynamic business scenario
iv. Ability to see patterns and opportunities in apparent chaos

caraaTae fAerfag g AicH fasuor
ey HROT oA &
i THGIT o forw gfig & ags &1 A
i TICHTOY Ul @ TG F FEHT
1. Tfaeie caaaE@s oz & fAdwsar
& @l HTaTddr
iv. TUE 3Rl & Uea AT Fa8dl o = HT aTa7ar

Oii and iii
i 3T
i, iiand iv
O i, i 3R
iii and iv
O i 3T w
O iand ii
i AT a
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These days every business school dean worth his baggy tweeds is agonizing over what exactly it is that an MBA — or
anybody else — will need to know or do, to be effective in business a decade from now. And is it teachable? Business
education’s current plunge into self analysis is the deepest in 30 years, prompted by among other things an end to the
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MBAs, and new rankings of schools that appear every few year. YourPersenal Bxams Gulde
The current round of B-school soul-searching has its roots in the last great reformation of business education, which
occurred in the 1960s. Then, in response to criticism that they were unchallenging ‘schools of commerce’ for the cerebrally
limited, business schools set out to become more rigorous and intellectual. Professor Harry Davis, who teaches marketing
at the University of Chicago, says schools and businesses came to believe that the ‘critical ingredient in management was
knowledge — the broader and more abstract, the better’. It was thought that manager’s decisions would be better if he
understood, say, the economist’s definition and theory of self-interest.

Enough of this worked to convince the academics they were on the right track. The capital asset pricing model, developed
by the University of Chicago and no child’s toy to understand, has had a profound and lasting effect on financial markets.
But, says Davis, even the best schools fell into a trap. ‘We became enamored of the notion that being an expert was
enough to run things. Nobody paid much attention to effectiveness. But being smart is enough’.

Now the search for the model MBA has begun to veer off in other direction, often emphasizing hard to measure attributes
such as interpersonal skills, initiative and the ability to see patterns and opportunities in apparent chaos. A crop of
airheaded smoothies on the way? No, insist the deans. Traditional so called hard skills like accounting, marketing and
finance are still essential, they aver.

5= o | Reaw T 39 3 $f oiise & o € 5§ a9 @

W & fF 39 & Us coe ac cgard # uNE g ¥ Bw wede ar

et 3T = T F=a @ we i geTsar wEh 3R T oo Tae

arg &2 wEadE e & wcH-Asver # adens sadt 30 gul # HEd

T &, 3T dTdl & AT, el & TaTGe GRT AT @ Zaft i asar

T D TAH P & fow uRg Tear 7 & 5O vadie & suafar &
e |

foeae @ & e & @9 $ gaA g A F5 aEaids Qe &
e #ie # ¥ S 1960 & g # g5 ANl R, JTell=ar & Sdr
5 w0 & AHG & T DAEG 5 eper ¥, Ao Tper D

HeR IR dlifgs aa | RDenn fafaaes & F6T e g g
o0 2T @ @ear © 6 el 3R cagaEl o aw A e oo ur R
YaYS @ Aecayul Hew A AT -foaar  @aus AR A9E FReR, 3der
& I5a]| I rer I a1 uaws & S deak we afe ae ademeEh
&1 ufrerwr 3k wo-feg & fga & Ga37

=R § T o WETEag @f 9% A= & @A a9l 4 J@el g ]
¢l e afmew R Befa ¢ ofwufd ez @uior afsa
A & fow @i g==i @ fGellar a9 o, s [ad gl o 7w 3R]
Tl usg usl ©) @fea, 3w @ed € IE o B Gad =S T
U AT A BE Y| A FH UROT & gHEGT 8 v fh St o gena &
for v fadus 2= & umm A usEefear | R F S carEa a9

The basic premise of business educationists in the recent past can be best described as

Blel @ fgar # caaaride [Aaidel & e
T & 59 UshR aftig fRar a1 Gaar &

broad and abstract knowledge makes better decision — makers
(O =ams 3R s 9= e Aol

ol © - faveEar

smartness is the key ingredient in management
O vaum = wmsa UHE g &

interpersonal skills, initiative and leadership is critical to management
O wawa & e ueaies mtere, Tge AR

Jeca Aecaqol ©
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effectiveness is superior to knowledge
weraefierar 9 & duc1 &
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These days every business school dean worth his baggy tweeds is agonizing over what exactly it is that an MBA — or
anybody else — will need to know or do, to be effective in business a decade from now. And is it teachable? Business
education’s current plunge into self analysis is the deepest in 30 years, prompted by among other things an end to the
expanding demand for the MBA degree by college grads increasing complaints from companies about the usefulness of

MBAs, and new rankings of schools that appear every few year.

The current round of B-school soul-searching has its roots in the last great reformation of business education, which
occurred in the 1960s. Then, in response to criticism that they were unchallenging ‘schools of commerce’ for the cerebrally
limited, business schools set out to become more rigorous and intellectual. Professor Harry Davis, who teaches marketing
at the University of Chicago, says schools and businesses came to believe that the ‘critical ingredient in management was
knowledge — the broader and more abstract, the better’. It was thought that manager’s decisions would be better if he

understood, say, the economist’s definition and theory of self-interest.

Enough of this worked to convince the academics they were on the right track. The capital asset pricing model, developed
by the University of Chicago and no child’s toy to understand, has had a profound and lasting effect on financial markets.
But, says Davis, even the best schools fell into a trap. ‘We became enamored of the notion that being an expert was

enough to run things. Nobody paid much attention to effectiveness. But being smart is enough’.

Now the search for the model MBA has begun to veer off in other direction, often emphasizing hard to measure attributes
such as interpersonal skills, initiative and the ability to see patterns and opportunities in apparent chaos. A crop of
airheaded smoothies on the way? No, insist the deans. Traditional so called hard skills like accounting, marketing and

finance are still essential, they aver.

== fia W Reaw o 39 3ua S cdisw & e b 3w @ @
W £ 3e ¥ TP cus dg I # WA B & few wade ar
fordt 3R & T AEa G wa f maEear =ef 3R T T Gae
Iy &2 caEaTas fET d1 JcA-FSuer & adena gadl 30 aut & d9h
T %, 31T drdl & 3TATdl, dioial & TATdD! GRT TAdIY @ Bt & asar
FAET &7 FAH Bl & Tow ulig T 7 & Sas wadw & sumiar &
& s & B

s ¥l & HIcHT &I G & gdAd iRl A5 caaards 98T &
sifas 7= # ¥, S 1960 & g # g5 ANl R, sl & SO
#fFa w0 @ d@iffig & e SaEg & o A, T9aa wga 30

For HR difes oo T e fafaem § @ e g deR

What would the focus of good B-Schools be if they believed this article ?
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O Total focus on inter personal skills
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A mix of the traditional subjects and strong inter personal skills
() TRuRes fawel R Fegy HeR-catmoe S
GO

Not clear what needs to be done
Owaﬁ%ﬁ?maﬂ?‘rfﬁ‘rmqmﬂ%

(1 mark, negative marking)

prepp

Your Personal Exams Guide



