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Instructions for the Candidates

Write your roll number in the space provided on the top of
this page.

This paper consists of seventy five multiple-choice type of
questions.

At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the
paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an open
booklet.

Tally the number of pages and number of questions in
the booklet with the information printed on the cover
page. Faulty booklets due to pages/ questions missing
or duplicate or not in serial order or any other
discrepancy should be got replaced immediately by a
correct booklet from the invigilator within the period
of 5 minutes. Afterwards, neither the Question Booklet
will be replaced nor any extra time will be given.
After this verification is over, the Test Booklet Number
should be entered on the OMR Sheet and the OMR Sheet
Number should be entered on this Test Booklet.

Each item has four alternative responses marked (1), (2), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.

Example: M) @ @ (@ where (3)is the correctresponse.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Booklet only. If you mark your
response at any place other than in the circle in the OMR
Sheet, it will not be evaluated.

Read instructions given inside carefully.

Rough Work is to be done in the end of this booklet.

If you write your Name, Roll Number, Phone Number or
put any mark on any part of the OMR Sheet, except for the
space allotted for the relevant entries, which may disclose
your identity, or use abusive language or employ any other
unfair means, such as change of response by scratching or
using white fluid, you will render yourself liable to
disqualification.

You have to return the original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are
however, allowed to carry original question booklet and
duplicate copy of OMR Sheet on conclusion of examination.
Use only Blue/Black Ball point pen.

Use of any calculator or log table etc., is prohibited.

There are no negative marks for incorrect answers.

In case of any discrepancy in the English and Hindi versions,
English version will be taken as final.
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MASS COMMUNICATION AND JOURNALISM
PAPER - I1I

Note : This paper contains seventy five (75) objective type questions of two (2) marks each. All

questions are compulsory.

1.  Non-verbal communication is done through codes.
(1) critical (2) preferential (3) legal (4) moral
2. The concept of valid knowledge is discussed as part of :
(1) political communication (2) cultural communication
(3) structural communication (4) post-structuralist communication
3. A dynamic interaction between reader and message will result in :
(1) conflict (2) similarity (3) meaning (4) focus
4.  The interpretation of information in a way that is consistent with the person’s existing opinion
is described as :
(1) selective exposure (2)  selective matching
(3)  selective sampling (4) selective distortion
5.  The concept of development emanated directly from theories of :
(1) economic take-off (2) political power
(3) nationalism (4) social evolution
6.  Developmental reporting has the element of :
(1) Dbias (2) modelling (3) advocacy (4) repetition
7.  In the organic model of development, the beneficiaries become :
(1) listeners (2) viewers (3) communicators (4) consumers
vons AR :
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TIUA - 111

A : 39 YT | UeET (75) dg-fohedid Ue €1 UAE W9 % g1 (2) 3k T 1 Wt yv e ¥

1. TR-aifes gur frefafea § @ fog #ie & 9 fman S g ?
(1) e () =t (3) o (4) s
2. Y IH HI EERN i foem frefafed wm % w9 § ®@ S €
(1) S HR (2) wfepfes HR
(3) HEATHE HAR (4) ST-EEAER! §9R
3. UIe® Td H¥l o o9 T a:fohan efafead § 9 foead 9o grft 2
(1) Heod (2) FHMEA (3) o (4) TRIRE (Fhg0)
4. I F 9 qld § A o fh Al HT HISE T & WG © H FHeA ¢ 2
(1) =IcHh THFUIST (2) =FAHE THAM
(3) =EACH gfd=rEd (4) =IACHR foehfd
5. fawm =t sraumon frefafe § @ fa fagia 9 squd g €2
(1) sTfeer 3gM & &R (2) TSI wfed
(3) TSR (4) @IS 3fgehE
6. fammarcrs fdifén & wiA-w1 9 nfiret Tear €2
(1) TR (2) wrSferT (3) & THAA (4) T
7. fowm & S Atea § anenef w1 99 9 € 2
(1) g 2) <F® (3) THUHEH (4) R
v NN ; Papeci
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8.  When an outsider questions the meanings and methods of the project for verification purpose,
it is called :
(1) external audit (2) outsider brief (3) debriefing (4) pool vigilance
9.  The concept of central limit theorem helps in the computation of :
(1) confidence level (2) confidence interval
(3) random error (4) sampling error
10. The present Chairman of the Press Council of India is :
(1) Justice Markandeya Katju (2)  Justice C.K. Prasad
(3) Justice A. Parashar (4) Justice Ruma Pal
11. The professional body, Public Relations Circle, was established at :
(1) Mumbai (2) Kolkata (3) Chennai (4) Hyderabad
12. The first public sector institution to employ public relations practices in India was :
(1) Indian Railways (2) Bharath Electronics Limited
(3) Hindustan Aeronautics Limited (4) Bharath Heavy Electricals Limited
13. The first country to envisage a computeropolis to manage the future activities of an information
society is :
(1) The United States (2) France
(3) South Korea (4) Japan
14. Contestation over symbols, language and representation in media is known as :
(1) media activism (2) mediascape
(3) media pedagogy (4) media construction
vons AR ‘
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8.  a NI 1 T 3 & 3299 O 9l AT Sq% 21 U ugfaal & o B Y9 1 € @1 I8
HEATT © :
(1) I A@ e (2) o dfawiee (3)  fodfacdteto (4) @i e
9. H=a W AT HI TFURn fAfefEd i e § dered S € 2
(1) HifREE Ao 2) FIFEE sexaa
(3) g Jfe (4)  fer=rEr e
10. XA 9O FSHMAA & TAHH ALAeT DA T 2
(1) ~ATEie RS S| (2) =TT G, g
(3) —ATATHY T IREIR (4) —ATETER EH1 O
11. SAEES M, @ieh Toueh Hidhel' el T1fia gaa o1 ?
(1 T (2) IR (3) = (4) TR
12. XA ® ok geaeh aiturfeat ot fafrefera w3 aren gorg o &t G siA-91 § 2
(1) e Yo (2) 9RA eI fa.
(3) feowm WHifes fa. (4) 9RA T O™ fa.
13. oA GHS 1 et iafafee ot Herferd s & ford wreelifad ®t hedd w9l 99H QF
HHA-H T ?
(1) FTeee wH (2) W=
(3)  feror wife (4) ST
14. vifew § fo=i, v &R yfaeaw % wara R faars w1 1 #gd § 2
(1) difean wfswaor/|iswadens (2) difeagw
(3) Hifean fyrememes (4) hfean fmio
v A 5 Paper
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Most case studies involve :
(1) concealment (2) inductive reasoning

(3) non-procedural inquiry (4) philosophical backgrounding

Who described media contents as cultural products ?
(1) Marshal Mc Luhan (2) E.M. Rogers
(3) Newcomb (4) Theodor Adorno

In the case of Ministry of Information and Broadcasting Vs. Cricket Association of Bengal,
the Supreme Court judgement led to :

(1) censorship of foreign journals
(2) freeing electronic media from government monopoly

(3) imposition of surcharge on media advertisements

(4) restriction of media coverage of cricket matches

The Press Council of India is a :

(1) non-judicial body (2) private entity

(3) non-statutory body (4) quasi-judicial body

The Central Board of Information was the forerunner of :

(1) Press Information Bureau (2) Directorate of Information and Broadcasting
(3)  War Publicity Board (4) FICCI

Who wrote the book, The Media and Democracy ?
(1) John F. Kennedy (2) John Keane
(3) Walter Lippmann (4) Herbert Gans

Intensity sampling is used in :
(1) heuristic research (2) exploratory research

(3) diagnostic research (4)  historical research

ad | :
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15. Afusie F9 = frafafead &1 gmfos wd @
1) feus (2)  SINTHATH TehRUM
(3) TR-wrfafus qEa 4) Tt g
16. Hifean foma axg o1 Wipfas € & &9 H i fham foran &2
(1) e He TR (2) T A5
8) HHrd (4) forreR wEr
17. 9= TE YERU HACE M 9T fohehe T o HHe] § Fated <@ed & hed 1 69 SR yoa
[ERIE
(1) facsh afreret o1 d@R (eifva=e)
(2) TS Hifed Hl TEHR THITYHR & o HLA
(3) wifean fomaai W SIfHY9R oI
(4) Tree #9 & Hifeq Fa W yfqay
18. RdT $4 FHefae @ 2
(1) TRt frehm 2) fasft =
(B) WR-fafuw fam (4) FTg-=nfaw fem
19. TEA & ks dre Fefated § § fhaes s © 72
(1) 8 g =R () | T TR e
(3) I§ YR E (4) Tr&l (TS, )
20. ‘<t Hifedn wog SumRdl’ A TEw fRER foredt § 2
(1) S T w7t ) W HH
(3) de faroda (4) TH T
21. <ierar gfaeae 1 S fead far s g 2
(1) sTvaTaa my (PR f|d)  (2)  s=vomHs Y
3) frem=sRt Y (4) Uferaes my
oo [ IHIHEAUA AN 7 Paperi
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22. The cumulative scale in social science research was developed by :
(1) L.L. Thrust stone (2) Likert
(3) Louis Guttman (4) Charles E. Osgood
23. The correlation computed between pairs of variables is known as :
(1) Q type factor analysis (2) R type factor analysis
(3) P type factor analysis (4) S type factor analysis
24. Before a case study researcher conducts a pilot study, he must construct a :
(1) study protocol (2) classic research design
(3) historical diary (4) legal code
25. Gender is a/an level of measurement in mass communication research.
(1) nominal (2) ordinal (3) intermediate (4) ratio
26. One-tailed test and two-tailed test are associated with :
(1) Causation (2) concepts (3) constructs (4) hypothesis
27. In Jakobson's model, the constitutive factors in an act of communication number is :
(1) three (2) four (3) five (4) six
28. The rights granted under Article 19 of the Indian constitution are available to :
(1) corporate persons only (2) legal persons only
(3) Indian citizens only (4) non-Indians also
29. The Freudian concept of “The desire to see the unseeable’, is one of the leading arguments
behind the nature of the pleasure of the media text. It is called :
(1) Minia (2) Scophophillia (3) Hydrofobia (4) Hyper-reality
vons AR ;
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wriSTes fogma s o =t Sur forger g fersrfaa foram man on?

(1) TATE 9= BN ) fa=we

(3) =¥ T (4) e 3 STETS

= & I & FF FEHTEY FT HEATd § 2

(1) QEY PHES fageiyu (2) R 2EY TAES foagdwo
(3) PRy UGS faveryo (4) S TRY UEEE favedyo

=St M Pl FAHE (A Iee) Vel i ¥ Tgal Hfafad &1 faio & =fed -

(1) w2 Uewd (2) g e fesmea

() TUfefas e=d (4) A &

I G9R MY H S TR T A9 B

(1) Hickfas (2) HHYTH (3) HEAE (4) U

-3 TR 3R T-efe T TrAfafed # @ fhas wy wrafem €2
(1) S-SR TRy (2) STAURMY
(3) HERH (4)  ITERRTUAT

Sehiagd Y |, HOR T & Tk &4 4 fohad SUsaedss a © ¢
1) = 2) =R (3) = 4) BT

TRA % FaUH % e8e-19 % T=vd YoM fod T erfuar Frfafad o @ fa Suorsy €2
(1) %ad HRINE Al (2) haq fafus =t
(3) HEA WRAE AR (4) TR-9Rd o

I i STEYRN foh S @A 417 781 © 38 I@ F1 3931 Bl 8, Hifedn ToRIE &1 UH=Ta1 St T
% 1D off T2 Th JqE T T

(1) fafven (2) EhIwIfRfdaeT
(3) & ¥ A/ TSRl (4) TEW Reufeed
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The test that involves placing two versions of an advertisements in the same issue of newspaper
is called :

(1) Split-run test (2) Gall-up-Robinson impact test

(3) Daniel-starch test (4) Perlson-Influence test

The techniques of scheduling media that involves purchasing a large amount of space is
called :

(1) Media Concentration theory (2) Media Dominant theory

(3) Media Monitoring theory (4) Media Effects theory

When a set of commercials or announcements is to be written and if it generates a lengthy
copy, it is called :

(1) donut copy (2) core copy (3) modulated copy (4) open copy

Aerial advertising is a form of :
(1) print media (2) in-house advertising

(3) electronic advertising (4) out-door advertising

‘The post-test only control group design” is amenable to the application of :
(1) ANOVA (2) t-test

(3) Chi-square test (4) Partial Correlation

The data and instructions for a computer are known as :

(1) hardware (2) software (3) malware (4) programmer

Harold Evans was the editor of :
(1) The Mirror (2) The Sunday Guardian

(3) The Times (London) (4) The Daily Express

ad | 1
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HHTER U5 o U &1 3 | famoHi & g Tho W 9 Traii-ad Y870 7 Hgardl § 2
(1) foere-T wa (2) TA-3TI-YTHT GHE T
(B) Sraa-wrE gl (4) TAHI-YuTE TLET

Hifean ST gl &1 aehis S T #1 9! 761 A ¥ Tt § 1 wearnd § 2
(1) ifem Hh=u fagr (2) difean yaa fogT=
(3) tifem Al (srgetam) fagr (4) e v fagr

el SR foRreAl = =Swone & w9E @l faw € $ R afe T awelt widl giad w5 8, @ a8 @
HEAT © 7

(1) =1 e FHdt (2) SR&HE (3) Wiegaiies ®dl  (4) foga (I garn) &

T (smEe) faqme fefafed =1 9 :
(1) bz Hifemn (2) 3-8 faqmaA
O IESEAIRERERIEE| (4) oMHe-TR fomm

‘<t TRe-3 el sherat U fesegn’ I fraat sTwgfaa € 2
(1) @ (2)  t-oE
(3) HIS-THRIAT T (4) TR TEEY

FIR & 13 T2 IR ST I 7 el W1 § 2
(1) Teaa (2) WEIRER (3) HIEEI (4) IR

%(IQ’S EE LS| fhgeh dHIgen 93.7
1) @ 2) < ¥ A
3) & I (Ued) 4) < <l
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37. Four audience dimentions evaluated to determine effectiveness of a specific PR Programme
are :
(1) Coverage, target, influence and objectives
(2) Influence, response, coverage and impact
(3) Response, target, influence and message
(4) Message, influence, impact and target
38. The House Journal “Hamara” is published by :
(1) Air India (2) Bank of India
(3) Indian Hotels (4) Hindustan Lever Ltd.
39. Public Relations was developed as a unique practice first in :
(1) Great Britain ~ (2) Germany (3) France (4) The United States
40. The four basic inks to a full range colours found in four colour printing are identified as :
(1) range colours (2) premium colours
(3) process colours (4) production colours
41. A visual path that flows from the upper corner to the lower right is identified as :
(1) visual index (2) visual flight
(3) optical crossline (4) gutenberg diagonal
42. The Television without Frontiers Directive was introduced in :
(1) The United States (2) The European Union
(3) Latin America (4) Australia
43. The portion of a subject to be shown on camera is called :
(1) anatomical designation (2) grouping designation
(3) perspective designation (4) focal designation
e || T 2
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fafere TR, IR & gmEquia fEiRa & & fad S99’ a1 SR w1 Jedied R S
€7

(1) A, TR, 99 3R Re

(2) 99, Seret gfafswan, FweNs iR s
(3) SamEt gfafskan, eIe, uE IR G
(4) ¥<w, 9@, TR IR W

T8 ufyen, R’ foRad yemifia femen ST € 2
(1) TR gfem (2) S 31w e
(3) Efear gred (4) e iR fafree

Arh G SIS YA & €9 § ggyd fRg <w ¥ faskfaa foen e an?
1) Fe foaeA (2) A (3) (4) FARE W™

IR 1 aret gEut § U ST arelt 9R Sfaret Safedi o 31 % ol SR Pl Fed ©
(1) T 1 T (2) e
(3) sk & (4) o

gftcs T < S9d 1 A et <ifer iR yanfed 2 € fefafed M @ S < @
(1) ghem gaws (2) 3™ sem

3)  CIhd hIFATE 4) AT TR
4

TS I ToAlfIs el YR R = o1 ?

(1) TS =eH (2) Tafeer i
(3) wifed swfEm (4) srefern

a5 1 91 feed 9 i W fe@man s =nfed s s © 2
(1) TR foqm greret qeH (2) | AHHR
(3) ufed Tmeww (4)  FFEor TEAH
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The readability test of Fog Index was developed by :
(I) Rudolf Flesch  (2) James Power  (3) Robert Gunning (4) Dale-Chall

Arbitrary codes in communication are :

(1) digital (2) analogic (3) non-functional (4) inappropriate

A problem-solving message based on everyday situation is referred to as :

(1) slice of life (2) social message (3) situational info (4) simulated slogan

Who used the concept of ‘rear-view mirrorism’ in communication ?
(1) Sean McBride (2) C.P. Snow
(3) Naomi Klein (4) Marshall McLuhan

The structuralist movement of folklore was founded by :

(1) William Thomas (2) Vishnu Sharma (3) H.K. Ranganath (4) VIladimir Propp

The Eurocom Group has its headquarters in :

(1) Vienna (2) Paris (3) Bonn (4) Geneva

Editing means the elimination of :
(1) familiar words (2) superfluous words

(3) strong verbs (4) adjectives

Assertion (A) : Reasonable restrictions, as per the Indian Constitution, cannot be imposed
by the state arbitrarily.

Reason (R) : The restrictions can be imposed only according to law, subject to judicial
review.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.

ad | g



www.prepp.in .repp

44.

45.

46.

47.

48.

49.

50.

51.

Your Personal Exams Guide

T SS9 T TSH9d1 9T fmaq fasmfaa faar en?

(1) TSk Fq (2) < OER (3) Te T (4) <a-=d

FIR H =R hie 1 | ?

(1) fefsea (2) WEYH () R-yFEims  (4) SO

a7 wfa fo7 =t fearfa W emenfia @ e Se9 o1 FHeam € 2
(1) e & &9 2) wmiS* Hew (3) fofows =@ @) o Fd W

TR ¥ fer-=g firfien’ &t staumon &1 3w frefafed § @ feam fean 32
(1) ¥H fwsEe 2 WA=
(3) At A (4) TR Hehaied

AR HAT & FEAER] < i fhaa =id et of ?

(1) faferw gfm (2)  foop v (3) TA.H. TM™ (4) =TI 99

FeTH YU 1 T HATerd el TR Q2

(1) st 2) U= (@) @M (4) ST

T 1 a1 frefafed & e ©

(1) TF 9uH 9 (2) I T

) IRIUCSHISIRERIL (4) fasivo

AUHRT (A) :  9RAT Hfa"M & TIER, ToF g I Ta Yfqey 799 1 § T8l o
Thd ¥ |

HROT(R) : U9y Had HEANER, =AM THIET & SER TR G T S 9 2 |

e :

(1)  (A) 3R (R) <l FA €1

(2) (A) &R (R) S T §, W (R), (A) FT T =0 7 2|
(3) (A) ¥ T, (R) AHA B

(4) (A) FEAE, (R) FA B
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Assertion (A) : Regulation of private ownership of the broadcast system by the state through
broadcast licences creates ‘a system of soft property’.

Reason (R) : It is premised on the specificities of corporate liberalism.
Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : Telecommunication is central to the process of globalisation.

Reason (R) : It is a minimum condition of participation in the emerging new economy of
the world.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : The concept of the construction of information society is based on a series
of myths.

Reason (R) : They provide the necessary narrative for the implementation of
communication policies.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.
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AR (A) :  TF G THRY T o Tsil WS T TAR0 ARdd o IR faf@es ‘9=
qrqfd St e’ gierd Sl ¢ |

HIUT (R) : € HRUNE SERIHT 1 fafgmmarsti w emenfiq ® 1
e

1) (A) 3R (R) S ¥ |

2)  (A) 3R (R) I 9 T, T (R), (A) FT T == T2 2 |

(3) (A)TA T, (R) 3T8A T
)

(4) (A) A T, (R) TA Tl

ARTRAT (A) :  TTHAR YOIt SveiehRor i Hishan o ford el T

HIUT (R) : 7 fova 1 SWRdt o erefereen ¥ wewifitar & ford =aq v 71
HE

(1) (A) 3R (R) I 9 |

2) (A) #R(R) 3F ¥ §, T (R), (A) F HEI = T 2 |

3) (A)¥A T, (R) 39A T |
)

(4) (A)ITA T, (R) TA B

IR (A): G TGOS & FHHI0 Y sTaemon agd § faerel W enenfa 7
HNIT (R) : 3 Her Aifae & frareem & a3 savas gar e w7
HIg:

1) (A) 3R (R) S ¥ |
2) (A) ¥R (R) TH1 T €, T (R), (A) 1 T =0T &
(3) (A)HHE, (R) 3EA B

(A) 38 B, (R) T B |

oo !IIHIHIHI\II||||H\||\|H|\III|\H||H\||\||H||\|\|H|| 1
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55. Assertion (A) : Governments all over the world increasingly link communication policy to
economic interests.

Reason (R) : Technology promotion in the communication sector is a viable development
strategy.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

56. Assertion (A) : Access to knowledge is always through language and other related orders
of representation.

Reason (R) : Since language does not have clear meanings, and does not reflect shared
meanings, it contributes to the complicated structure of knowledge.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

57. Assertion (A) : Media language generates and constitutes the social world.

Reason (R) : Because it is not merely a channel of information, but also an integral part
of our experiences.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(A) is false, but (R) is true.

oo \IH\IIHIIIIIHII JHl

il 1



www.prepp.in .repp

55.

56.

57.

Your Personal Exams Guide

AwYT (A) :  fava R H, T TR Aifdel &l SR © Se ofies fedl & e araf-ad & @l
gl

HTT (R) : R & H FrEnfient =t reerem fasm wHlfa §

WS :

1) (A) 3R (R) S ¥ |

2) (A) 3R (R) IF ¥ T, T (R), (A) FT T =AM 7 2 |

(3) (A)FH ¥, (R) 3T9A Tl

4) (A) 3¥H &, (R) ¥ T

AR (A) : T ok TEH THIN T SR GfaEqu o 3= SHerwee % S gl ¢ |

HIUT (R) : Fiifeh a1 1 T A TEH BT € IR Ag Wi A yehe T HIA §, J§ IH
Sifedt HE=A § ARH St 7
HE
1) (A) 3R (R) A T F)
(2) (A) IR (R) ST T €, W (R), (A) FT FE =ATEA T R
(3) (A)FFE (R) F9A T
)

(4) (A) A T, (R) TA Tl

AUk (A) :  Hifed ot wrw A fova 1 gorr R Sema &3 €|

T (R) : ik I o1 1 W =0 TEl § Sfesh gAR STl 1 T 7 oft ¥
HE
1) (A) 3R (R) IF 9
(2)  (A) ¥R (R) I T T, T (R), (A) T F A T T
) (A) T T (R) ITHA T

3
4) (A)FEE 8, (R) ¥ B
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58. Assertion (A) : Propaganda in the broadest sense is the technique of influencing human
action by manipulation of representations.

Reason (R) : The manipulated representations may take form less accurately, by stories
and rumours and not manifested in spoken, written, pictorial or musical
form.

Codes :

(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

59. Find out the correct sequence of elements of the hierarchy of effect model.
(1) Desire, interest, attention, action (2) Attention, desire, interest, action

(3) Attention, interest, desire, action (4) Interest, desire, attention, action

60. Identify the correct chronological sequence of readability formula developers.
(1) Flesch, Gray and Leary, Vogel and Washburne, Lively and Pressey
(2) Gray and Leary, Lively and Pressey, Vogel and Washburne, Flesch
(3)  Flesch, Lively and Pressey, Vogel and Washburne, Gray and Leary

(4) Lively and Pressey, Vogel and Washburne, Gray and Leary, Flesch

61. Identify the correct chronological order of the following communication scholars.
(1) Bernard Berelson, Wilbur Schramm, Donald Shaw, Noam Chomsky
(2) Noam Chomsky, Wilbur Schramm, Bernard Berelson, Donald Shaw
(3)  Donald Shaw, Noam Chomsky, Bernard Berelson, Wilbur Schramm

Wilbur Schramm, Donald Shaw, Noam Chomsky, Bernard Berelson

oo \IIHII!|||||||!|||H\||\|H|H|||||H||HIHII\II\I\IHII! 2
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58. IMMURYIT (A): =AUF A § GAve Sie-dig § H Yfa&quii g1 Aa fohan (TRM) i giferd
HT HI THAE T |
T (R) : Sire-dTe | W e FHenedl SR STwarel & §RI FH Foqref w9 Y30l F Feh ©
3R anfees, fafaa, fasrers stuan wififas &9 § yehe 761 2 2 |
HIE
(1) (A) 3R (R) 39 ¥ ¥
(2) (A) IR (R) S T €, T (R), (A) FI HEl =T T
() (A)FAE, (R) 376 T
(4) (A) 3HE T, (R) 94 T
59. TUYE Aled o UGTIHH & qcal 1 &t STIhH T1d Hited |
(1) =31, o4, e@9M, fhan (TRE)  (2)  aHH, =1, o4, fhan (TRM)
(3)  oFam, B9, o1, Tl (W) (4) %M, $OOT, AU, fohe (THR)
60. TSI B fahm] I W@ Feihd § ford |
(1) w9, 3§ qe0 o, Fieiet qe e, eftee qon o
(2) U qA R, Al aL1 G, S qUT AR, Rl
(3) wIw, Tl a9l 9N, SISl q91 e, 3 991 o
(4) ool qen U9, Seie adT arred, T 9T o, Wl
61. frefafEd Hor fagami % W&t wieishd ! T8 |
(1) IS sered, faaer 9m, SAee 31, Fa9 <]
(2) I AT, fader 49, I A, SMeS ol
(3) <HIeE W, I AR, SRS sRae, faeer M
(4) faaerR 9w, SHee o, Faq Smeh], IS TR
roos [ MIANRAAIAN 2
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62. Identify the correct chronological order of books written by Journalists.
(I) A witness to an era, The Judgement, India after Gandhi, Ink in my Veins
(2) The Judgement, A witness to an era, India after Gandhi, Ink in my Veins
(3) A witness to an era, The Judgement, Ink in my Veins, India after Gandhi

(4) India after Gandhi, A witness to an era, The Judgement, Ink in my Veins

63. Identify the correct sequence of Analogue Visual images.
(1) Infinite gradation of tone, colour, hue and grain
(2) Colour, hue, infinite gradation of tone and grain
(3) Hue, infinite gradation of tone, grain and colour

(4) Grain, colour, hue and infinite gradation of tone

64. Match the following :

List-I List-II
(Author) (Concept)
(a) E.F. Schumaker (i) Popular participation in development
(b)  Julius Nyrere (i) Change in power relations for development
(c) Mahatma Gandhi (iii) Intermediate technology
(d) Robert Hornik (iv) Basic needs fulfilment

Codes :

(@ (b) () (d)
1 G (Gv) @) ()
(2) @) @ (@v) ()
G) @O (@) @) ()

) 0 G G
I

iv

4
ras ]

il 2
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62. TARRI gNI el T fefataa el 1 W@l HIshagaR fad |

(1) & foe e g T 30, T SToe, 3iUea SR M, 3% 37 "1 a5
(2) T e, T faets ¢ w5, e st Tk, 3% 37 Wi a5
(3) & foe ¥ T T 30, T ST, 3% 37 WIS o5, 3ol SR e
4) 3frean e Wi, o foed 2 W 34, T S, 3% 39 A 9
63. TATGNT SiSeTel SHSIE o WEl % i UgdH |
(1) TR ISIA &% oM, wer, g T I
(2) R, T, AR TS¥H ATE 24 T U9
(3) @, TAMKMTE IYH TH M, I7 T HeR
(4) T, FeR, 7 TS TR USIE A S
64. -1 = GA-11 9 gafera &1 -
TqEt-1 - 11
(@ ) ( 3L )
(a) 3.TH. YETHL () fawm A @ oo e
(b) Sferd AR (i) fom gg wfe Hadl § aftady
(c) e et (iii) HeA TR
d) e ERFw (iv) SfTETEl sTavesar gfd
FE
@@ () (9 ()
1) @) () () (i)
2) @) (@ (@v) (i)
G @ (v) @) (m)
(4) (1)
pss !II \||\ H||\|\|H|| 2
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65. Match the following :

Set-1

(Area)

Codes :

(@ (b) (o) (d)

a) Selective exposure
) Voter study

c¢) Influence of opinion leaders

M Gv) @ 6 G
@ ) O @ W
G) ) ) @ )
@) G @) @) 0
66. Match the following :
Set-I
(Experimenter)
(a) Frey (i)
(b) E.M. Rogers (i)
(c) J. Kronenburg (iii)
(d) Paul Neurath (iv)
Codes :
@ ®) © @
M) G @) 6 G
@ (v @) @) ()
G) G @) @) @
(4) iv)

yoans |

(i) (
Ml

(i) @
JIHIN

d) Limited persuasive effect of media

()

(i)
(i)
(iv)

Set-I1
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Set-11
(Originator)
Elihu Katz
C.I. Hovland
Joseph T. Klapper

P. Lazarsfeld

(Country of research)

India
Kenya
Turkey

Columbia

24
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65. Get-1 = GeAI-11 9 gafea &1 :

TqEi-1

(&)
Tafta srfuee
HAGH ST

SECCEGICTEI R ]

Hifean =1 Hifta eTgAfaa g9

@@ () (o (d)

66. Tr=fafaa =1 faam &1

“4)  (
s ]

@@ (k) () (d)
(i) @(v) @) (i)
(iv) (@) @) (@)
() @) @) (@
i)

iii)  (iv)

) (
I

ii)

(
[
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67. Match the following :

Set-1

(Concept/Model)
(a) Diffusion of innovation
(b) Change agent
() Modernising variables
(d) Integrated rural development
Codes :

@@ () (o (d)
O G @) 0O @
@ () @) @) 0
@) O @) @) )
@ ) O @ G

68. Match the following :

Set-1

(Personality)
(a) Durga Das
(b) Mario Miranda
() C.Y. Chintamani
(d) Melvil Demellow

@ (b) () (d)

1) @) @) @O 3
2 Gv) @@ @) (i)
G) @@ @) @) @
4) @) (v) @) ()
69. Match the following :
Se-1
(Personality)

(a) Kasturi Srinivasan
(b) K.N. Harikumar
() Krishnakant
(d) Apte
Codes :
(@ (b) (o) (d)

O G @ @ 0
@ G @ O @
®) (v @) @ 0
@ O v @) 6
ad |
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Set-I1
(Author/s)
Daniel Lerner
Robert McNamara
Ryan and Gross
E.M. Rogers

Set-11
(Profession)
Cartoonist
Editor
Broadcaster
Political Commentator

Set-11
(Association)
Hindustan Samachar
Samachar Bharati
United News of India
Press Trust of India

Paper-III
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67. -1 = GeAI-11 9 gafera &1 -
-1
( TTLTIT/ITET )
(a) TEREH 3% s=EH

(b) =N TIA=

() SMYFhiFd =aX (AR eed )

(d) THIEA T R
HT
(@ () (¢ (d
1) @) (@Gv) @@ ()
(2) @) (@) (@Gv) @)
@) @ @ @) (@)
4 (v) (@) @) (i)
68. fr=fafad =1 faam wifaT :
geft-1
(=t )
(@) <
(b) e faren

(c) Hiam. feamoi
) THafaa feie
®g :

(@ (b) () (d)
1 @) @Gv) @ ()
(2 Gv) (@) @) (i)
®) G () (v) (D)
(4) @) (v) (D) (D)

e

69. TTHAfGREd 1 ™ HifeT :
geft-1
(=t )
(a) & gifrerad
(b) F.T. BRPAR
(c) HoTHRId
(d) @
HIT
(@ () (¢ (d)
1) @) @) @v) @)
(2) (D) (iv) (ii)
(3) (v) () (@@ (@)

@ @O @
s ]

[
~

(i) (i)
T
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eft-11
( =TaET )
FITEAHR

ii) EFeH
ii)  YEOThdl

(aWa o
) NSEINERACIEAL
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70. Match the following :

Set-1 Set-II
(Director) (Film)
(a) Alfred Hitchcok (i Ikuru
(b) Akira Kurosawa (i) Jurassic Park
(c) Steven Spielberg (iif) The Seventh Seal
(d) Ingmar Bergman (iv) Dial M for Murder
Codes :
@@ (b)) (o (d)
M) @ @) @6
@ ) O @ )
@) ) @ @O )
@) 0 @) (v @

Read the passage and answer the questions from 71 to 75.

James Carey was a leading American proponent of cultural studies, writing and
speaking prolifically for the past three decades. At a time when US media researchers viewed
most cultural studies work with suspicion and skepticism, Carey, in a series of seminal essays,
drew on the work of British and Canadian Scholars to defend cultural studies and contrast
it with limited - effects perspective. One essential difference he found is that limited - effects
theories focus on the transmission of accurate information from a dominant source to passive
receivers whereas cultural studies deal with the everyday rituals we rely on to structure and
interpret our experiences. Carey argued that the limited - effects view is tied to the
transmissional perspective - The idea that mass communication is The ‘Process of transmitting
messages at a distance for The purpose of control.” In the transimissional perspective, car
advertisements attempt to persuade us to buy a certain make of automobile, and political
campaign messages are designed to influence the voter to vote one way or other. They might
or might not be effective in causing us to act as they intend.

The ritual perspective, on the other hand, views mass communication as not “directed
towards the extension of messages in space but the maintenance of society in time, not the
act of imparting information but the representation of shared beliefs’ considers in other words,
that communication is a symbolic process where by reality is produced, maintained, repaired,
and transformed.” According to carey a car advertisement sells more than transportation. It
is, depending on its actual content, possibly reaffirming The American sense of independence,
reinforcing cultural notions of male and female attractiveness, taking into consideration the
personal value of consumption regardless of the product.

71. Who did inspire carey to work on cultural studies ?

(1) American researchers (2) Canadian researchers
Australian researchers (4) Peruvian researchers
oo \II“IIHIIIIIHH\INHIH||H|H|H\|H|H||! 2
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70. fr=fafead w1 faam = .

Teii-1 -1

(frdvrr ) (frem)
(a) AThe fg=ehis (i) TFE
(b) ST FHIETE (i) ade® TR
(c) o fegetent (iii) < S Ha
(d) IR A (iv) S TH ®R AEX
HIS :

(@ () (o (d)
1) @) (@v) (D) @)
() @Gv) (@) (@) (i)
(3) @) @) @@ o (v)
4) @ @) (@Gv) (i)

Tr=fafaa T & gew fSu T g9 & SW fafay 71 9 75 0@ |

ST Y HIGH{dEh STEAIH 61 TG STAASRT J&ae € Sl fuse a4 9kl § 39 foma o wge
Y for@ 9 9 ® &1 UH GHA e Hifedn eehdl SAfuswis qiekfas s1emEe el i Eew iR
foamereag gfie 9 T8 ® 9, AUl (el ot T @ § Y 3 iepias s1ead & gaeA § fafew
AR FAfeas fagrl & &m &1 R = wiwn R Hifgq gael & 9Rs 9 fadfea fean

AT R T2 I ok Eifea gomel & fasia § 98t Yo & T9R0 R 2 ®igd e S §
18 grereTel! a9 T e (Sha TMeehi qe TgaTn Sl &, Selfeh qiehiass 1e7ae o yiafed &
it Fedl & forw g0 T W et 3 § oI o797 ST o7al 1 SARentad wd €1 L H dh © fh
Hifd gue foeam yaro ufes 9 &€ € - 98 foar fo 59 99r T TEt gfshan & S 9wl ol fasm
% 3T W QW H YHING FXdt &1 JERr uiked § wR % fomree w1 v w6 9fid wn € o e faew
FHET & o8 WS, 3R UsTHifder AR & Hew 39 YR Tfuesfeud fu S € fo aaermar yenfaa
BrR u& 1 foraet § 74a <1 9 ol & g6 19t o ok ST{UR M A H ol 8 A1 e |

T AR STRSM URded <&t § foh S TR siafier o fawar wew dom % fog fefem = §
Ifch T9F W FAN & e 999 & AU R, wed gu <7 & fau 71 afew A favesi w1
yfaftfere # & foaw 8, T vssl § Hor s ufasreres ufhan @ 5@ gene =0t fafifa fovan s g,
T T ST ©, ik feram ST € TR wur=afid fonan S 81 R % STIHR Tk R 1 fomm afteea
T Aferer fashdt §1 39 TR 98 STHT Fned fawa axg w e a1 8, Soaa: wdsar & sl
foam &1 I 3 §, TR IR TR At wiepias aronel w1 gved #a §, I fammoiy € fF g
Hfera gea W R & € 7 fF e w

71.  F HI Giepiaw emea W wE & fau feaa Afa e an?

(1) S9! MeRaist (2) AT weRarsti
(3) S weeRdte (4) UEfoEA SgwAts

ad | 2
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72. What was the focus of limited effects perspective, according to carey ?
(1) Day - to - day experiences (2)  Structural perspective
(3) Information transmission (4) Prolific speaking
73. What is the purpose of car advertisements ?
(1) Persuasion (2) Repair (3) Limited view  (4)
74. What is the use of ritual perspective ?
(1) Buying a product (2) Sharing beliefs
(3) Maintaining silence (4) Effectiveness
75. What is the main focus in these passages ?
(1) Cultural studies
(2) Communication process
(3) American view of the communication
(4) British Society
-00o0-
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72. Y % STIER WG g UeT § S fog = e ?
(1) 9T & erger (2) HEEEEE T
(3) I HHRT (4) TVSE® HH0
73. SR % oA o1 3w R T ?
(1) i (2) TE HT (3) e gfemr
74. STTRM UfUed 1 1 YA § ?
(1) Toel 3R =1 Tle ) fovamg =1 "=’
(3) M 1 e (4) e
75. T RN H A Hgfeg Q2
(1) WiEHfaw g (2) HeR ufEw
(3) HUR & S gfeshi (4) fafew g
-00o0-
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